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Crib Notes: March 5, 2015

The massive snow storm that hit
Albuquerque this past weekend
_________________.

a) Caused major disruptions for the
entirety of the next week

b) Had mostly melted away by the end
of the weekend

c) Was caused by a burst of interstellar
radiation

d) Was very easy to drive around in

An inordinate amount of APD officers
are _______________ says Albuquerque City
Councilor Diane Gibson.

a) Eating donuts
b) Watching reruns of “Law and Order:

SVU”
c) Retiring early
d) Smoking Cuban cigars

On Monday high school students from
all over Albuquerque walked out of
class to protest the _________________.

a) PARCC tests
b) Poor quality of food in school

cafeterias
c) Lack of quality arts and music

programs available
d) War in Syria

The New Mexico Senate
overwhelmingly approved a bill that
would establish a separate regulatory
commission for __________________.

a) Goat ranching
b) Musical performers
c) Tattoo and body piercing artists
d) Underground rave production

Last week another Albuquerque
restaurant closed. This time it was the
iconic ____________________.

a) Shakey’s Pizza
b) Goody’s Café
c) Frontier Restaurant
d) Paul’s Monterey Inn

Answers:

1) B. Although eight inches of snow fell in some
parts of the city on Friday night, it was mostly gone
by Sunday night due to the warm weather that
followed.

2) C. Councilor Gibson would like to know why so
many local police officers are retiring. She would
also like to enact an ordinance that would provide
for research and surveys to determine an answer to
that question.

3) A. During the first day of the new standardized
testing protocols for New Mexico public school
students, there were walk-outs at many of our city’s
high schools to protest the required exams.

4) C. The legislation would create a separate
regulatory body for tattoo and piercing artists; right
now these industries are regulated by the same
board that oversees barbers and cosmetologists.

5) D. Paul’s Monterey Inn, open for more than 40
years in the Northeast Heights, closed this weekend
due to a declining customer base and the health
problems of owner Eric Larson. a
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WEIRD NEWS

Dateline: Canada
Was it a good excuse or TMI? A Canadian
politician who missed a crucial antiterrorism
vote blamed it on cheap, tight underwear.
After dashing out in the middle of a debate on
Thursday, Feb. 19, opposition lawmaker Pat
Martin apologized, telling Parliament he
bought a bunch of bargain underwear. “I can
blame it on a sale that was held at the
Hudson’s Bay. They had men’s underwear on
for half-price.” Hudson said. “I bought a bunch
that was clearly too small for me, and I find it
difficult to sit for any length of time, Mr.
Speaker.” As a result of the tighty-whiteys,
Martin missed the vote on a crucial piece of
antiterrorism legislation. The politician
apologized amid laughter from his fellow MPs.
The speaker of the House of Commons
accepted the excuse and allowed his vote.
Canadians inundated Twitter with jokes about
Martin’s excuse, saying he had been “poorly
briefed” on the issue.

Dateline: England
KFC restaurants in the UK are on the verge of
introducing what is being billed as the world’s
first edible coffee cup. The “Scoff-ee Cup,” as
it’s called, is made from a cookie-like dough
topped in sugar paper and lined with a layer of
white chocolate, which keeps the coffee hot
and the cup crispy. Created by renowned food
scientists, The Robin Collective, the cups are
even infused with a selection of mood-
boosting scents. “Not only do the edible cups
taste amazing, but they smell delicious too,”
The Robin Collective’s Brandy Wright told
The Mirror newspaper. “We’ve infused different
cups with a variety of ambient aromas
including Coconut Sun Cream, Freshly Cut
Grass and Wild Flowers.” No word yet on
when the edible cups will be available to
customers.

Dateline: Namibia
Some residents in the coastal town of Luderitz
are protesting proposed plans to change the
name to “!Nami#nus.” The new name,
proposed by some local officials and tribal

authorities, incorporates symbols for the
clicking sounds used in the language spoken by
southern Africa’s Nama ethnic group. Some
residents and business owners fear the change
will impact tourism. “Nobody’s quite sure how
to pronounce or spell it,” Luderitz resident
Crispin Clay told AP reporters. The proposal
comes as Namibia tries to shed itself of its
former colonial past. Luderitz is currently
named after a 19th-century German colonizer.
Suzan Ndjaleka, the mayor of Luderitz, said no
final decision has been made on the proposed
name change. 

Dateline: Sweden
A student in the city of Karlskrona had a
memorable 21st birthday when police raided
her house, thinking her celebratory balloons
were a tribute to an Islamic extremist group.
Sarah Ericsson said she and her boyfriend had
thrown a party over the weekend, which
included two red mylar balloons shaped like
the number “21.” On Monday morning, two
days after the party, several police cars pulled
up to the house. Apparently, a neighbor
spotted the backside of the leftover balloons
through the living room window and thought
the house was displaying propaganda in favor
of the Islamic State—also known as ISIS. “We
understand why someone would report it if
they thought it looked like IS-propaganda;
although everyone else just thought it looked
like the number 12 from outside,” Ericsson
told The Local. “I laughed about it when they
showed me a photo that they had taken where
from their perspective, it did almost look like
the letters IS,” Ericsson’s boyfriend Fabian
Akesson said. “They asked me to move the
balloons to avoid further misunderstanding.” 

Dateline: Florida
Police in North Naples are looking for the
thief, or more likely thieves, who stole $18,000
during a house party—all of it in nickels. The
Naples Daily News reports detectives in Collier
County have advised local grocery stores with
coin-counting machines to be on the lookout
for large quantities of 5-cent coins.
Investigators say 183 boxes filled with rolls of
nickels went missing from a home in a gated
community during a house party on Feb. 15.
About 360,000 nickels went missing, weighing
nearly 5,000 pounds. Also stolen during the
party: a .12-gauge shotgun, a .45-caliber
handgun and “miscellaneous ammunition.” a

Compiled by Devin D. O’Leary. Email your weird
news to devin@alibi.com.
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D
ear Mexican: Why is it that when black
families are shown in commercials on
TV, they are usually—scratch that—

always portrayed living in nice
neighborhoods and living in nice
houses. Even though they seem to
just be chilling at home, they’re
all hanging out dressed to the
nines. Not to mention the
youngest member of the family
usually talks like he just
graduated from Harvard!

Meanwhile, when a Mexican
family is portrayed on television,

the only thing that’s missing is the
cockroaches crawling down the kitchen

walls in the background? And where is the
so-called Mexican American Defense League
or some other kind of worthless raza
representation arguing this point? Are they
afraid their corporate media masters might
call them out as intolerant or haters or any
other tag that might threaten their important
jales and big fat city hall paychecks?
Growing up in Los Angeles, I was always
taught that the raza was brave and strong
and fighters when it came time to get down.
But unfortunately, that seems to be nothing
but a fairy tale, because for the most part, all
I’ve ever seen in my people is a bunch of
meek, subservient pushovers. We seem to be
more preoccupied these days about how
“black lives matter” than our own social,
political situation.

—Shame on Us

Dear Wab: It’s one thing to be rightfully
concerned about the horrible representation of
Mexicans on television (a good antidote? The
wonderful Cristela on ABC), but to whine that
blacks are getting too much positive love?
After more than a century of being depicted as
toms, coons, mulattoes, mammies and bucks?
The Republican Party called—they want their
token racist Mexican back. Oblige them ...a

Ask the Mexican at themexican@askamexican.net.
Be his fan on Facebook. Follow him on Twitter
@gustavoarellano or follow him on Instagram

@gustavo_arellano!

OPINION | ¡ASK A MEXICAN!

BY GUSTAVO ARELLANO

D
ear Mexican: Recently, I
visited a viejecita in an
assisted living home. As

I’m getting on in years
myself, I wondered how I
would fare in such a place.
Fortunately, I like to eat
cottage cheese, but I would
like some salsa with it, or
better yet, an occasional
jalapeño en escabeche. Are
there places for those of us who
like spicy Mexican food? Perhaps you
have answered this question already in Taco
USA, but I have been so busy lately that I
have not yet cracked the cover of my copy.

—Sabor Para Mi

Dear Flavor for Me: Time was when the
Mexican could boast that we raza would never
join cruel gabachos in exiling our aging parents
to senior homes—that we let them live by
themselves because mami y papi were tuf
enough or, at the most, housed them in their
golden años in the casas of our youngest sibling
because that’s what mija was born to do. But
Mexicans tend to embrace the gabacho
proclivity to abandon the familia the longer
we’re in the US. “Growth of Racial and Ethnic
Minorities in US Nursing Homes Driven by
Demographics and Possible Disparities in
Options,” published in the July 2011 issue of
Health Affairs, showed that the number of
Latinos in nursing homes grew by 54.9 percent
between 1999 and 2008, while the number of
gabachos decreased by 10.2 percent. While the
researchers blamed poverty and a lack of
access to better medical options for the
increased rates, maybe all those old gringos are
moving out because they don’t want to spend
their last days living with Mexicans? Anyhoo,
the way those nursing home rates are going,
Sabor Para Mi, I don’t think you have to worry
about the lack of Mexican food at your
retirement home, but rather cottage cheese—
what Mexican likes that cochinada?

BY RYAN NORTH

[6] MARCH 5-11, 2015 WEEKLY ALIBI



WEEKLY ALIBI MARCH 5-11, 2015    [7]



[8] MARCH 5-11, 2015 WEEKLY ALIBI

inspired by the Land of Enchantment. Piñon Coffee
House (4545 Alameda NE). 10:30am. 298-1964.
alibi.com/e/132085.

SCOTCH 101 A fun introduction to single malt scotch
that covers what scotch is, how to enjoy it and where
it comes from. Fat Squirrel Pub & Grille
(3755 Southern SE, Rio Rancho). $40. 6:30pm.
994-9004. alibi.com/e/131104.

FRIDAY MARCH 6
2015 NEW MEXICO WINE EDUCATION CONFERENCE

$100-$325. 8am. See 3/5 listing.
ALBUCREEPY DOWNTOWN GHOST WALK This 90-minute

ghost walk guides you past 1.3 miles of
Albuquerque’s darker side. Hotel Andaluz
(125 Second Street NW). $18-$22. 8-9:30pm.
242-9090. alibi.com/e/126970.

AROMATHERAPY FOR MOOD MANAGEMENT Explore
natural approaches to mood management and
emotional health. AFT New Mexico
(530 Jefferson NE). $25-$50. 8:30am-4pm. (228)
731-7731. alibi.com/e/131115.

BEYOND MEDITATION: COMMUNITY HU Experience
more divine love, a feeling of peace and increased
awareness by chanting HU with others of like mind.
Eckankar Center (2501 San Pedro NE). 6-6:30pm.
265-7388. alibi.com/e/124850.

HERBALISM SERIES 2 Learn how to use herbs for a
variety of conditions, including stress, chronic pain,
insomnia, mood imbalances and more. The Source
(1111 Carlisle SE). $135. 6-8pm. 228-2356.
alibi.com/e/123389.

JOE SANDO SYMPOSIUM II $15-$50. 9am-5pm. See
3/5 listing.

REGREENING FROM THE INSIDE OUT Join in for a
dialogue on the roots of materialism—physical,
psychological and spiritual—and the right relationship
with our selves and our world. Albuquerque
Shambhala Meditation Center (1102 Mountain NW).
$15. 7-9pm. 717-2486. alibi.com/e/132963.

UNM SAAP LECTURE SERIES A talk with Ruth Wilson
Gilmore, a professor of Earth & Environmental
Sciences. University of New Mexico (1 University NE).
5:30-6:30pm. 225-5866. alibi.com/e/132265.

WINE DINNER BENEFITING WORKING CLASSROOM A
benefit wine dinner to raise funds for local art and
college prep programs that serve talented, ambitious,
low-income New Mexico youth. Club Rio Rancho
(500 Country Club SE, Rio Rancho). $75. 6:30-9pm.
463-5406. alibi.com/e/132965.

YIN YOGA Yin poses target the fascia surrounding the
muscle and are known for creating intense sensation
and equally sweet relief, opening and well-being.
Oriental Medical Arts (2716 San Pedro NE). First
class free, $15-$40 after. 6-7pm. 506-0136.
alibi.com/e/127870.

NATIONAL FIERY FOODS & BARBECUE SHOW The
country’s largest gathering of fiery food products and
barbecue sauces, featuring famed chefs and more.
Sandia Resort & Casino (30 Rainbow NE). $5-$15.
4-8pm. 898-8689. alibi.com/e/132959.

SATURDAY MARCH 7
2015 NEW MEXICO WINE EDUCATION CONFERENCE

$100-$325. 8am. See 3/5 listing.
AAUW MEETING The American Association of University

Women welcomes speaker Angie King-Nossier,
registered dietician and nutritionist. Monte Vista
Christian Church (3501 Campus NE). 1-3pm.
alibi.com/e/133478.

ABQ DOULA MEET AND GREET Designed for expectant
parents who are interested in learning more about
doulas or if a doula is right for them. Inspired Birth
and Families (6855 Fourth Street NW). 10am.
232-2772. alibi.com/e/129486.

ADVANCED BREAKING ALBUQUERQUE BIKE TOUR Head
to the streets in search of your next “fix,” or key
scenes and locations from the hit AMC show
“Breaking Bad.” Routes Bicycle Tours and Rentals
(404 San Felipe NW, #B1). $60-$65. 1-4pm.
alibi.com/e/133558.

ALBUCREEPY DOWNTOWN GHOST WALK $18-$22.
8-9:30pm. See 3/6 listing.

COMPASSION PRACTICE/ENLIGHTENED SOCIETY
SALON Featuring a guided meditation, a book
reading and parlor games. Albuquerque Shambhala
Meditation Center (1102 Mountain NW). $40.
10am-5:30pm. 717-2486. alibi.com/e/132964.

FAMILY YOGA Practice yoga with the whole family. High
Desert Yoga (4600 Copper NE). $12. 12:45-1:45pm.
232-9642. alibi.com/e/88845.

Community
Calendar

THURSDAY MARCH 5
2015 NEW MEXICO WINE EDUCATION CONFERENCE

Learn the history and properties of wine from
enthusiasts and wine lovers. Hotel Albuquerque
(800 Rio Grande NW). $100-$325. 8am. 222-8736.
alibi.com/e/131903.

7TH ANNUAL WOMEN IN TECHNOLOGY CELEBRATION
Celebrate the achievements of women working in
New Mexico’s technology arena. Albuquerque Marriott
(2101 Louisiana NE). $45-$55. 8:30am. 881-6800.
alibi.com/e/131904.

ADVENTURES IN ART: ONE POTATO, TWO POTATO An
introduction to the world of art through games,
books, gallery walks and projects designed to inspire
young creativity. Albuquerque Museum of Art and
History (2000 Mountain NW). $50 per 4-week class.
10am-2:30pm. 243-7255. alibi.com/e/128963.

BEGINNING ARGENTINE TANGO One hour of instruction
followed by one-and-a-half hours of practice
facilitated by instructor Gary Diggs. Studio Sway
(1100 San Mateo NE). $10. 7-9:30pm. 710-5096.
alibi.com/e/130461.

CASTANET CLASS Learn the art and music of castanets
with Carlos Menchaca. Conservatory of Flamenco Arts
(1620 Central). $15. 7-8pm. 242-7600.
alibi.com/e/129184.

DANCING FOR BIRTH: PRENATAL EXERCISE Class
combines relaxation and visualization exercises with
fabulous doula tips and gentle dance moves. Inspired
Birth and Families (6855 Fourth Street NW). $12.
6-7:15pm. 850-3425. alibi.com/e/129501.

GOING FOR THE GOLD WITH SOCIAL MEDIA A social
media marketing presentation with writer Jan
Zimmerman. UNM Continuing Education Building
(1634 University NE). $15-$20. 5:30-7:30pm.
alibi.com/e/132264.

JOE SANDO SYMPOSIUM II Historian and author Dr. Joe
Sando’s legacy is honored by highlighting current
research and creative expression in the field of
Pueblo Indian Studies. Nativo Lodge (6000 Pan
American NE). $15-$50. 9am-5pm. 798-4377.
alibi.com/e/133476.

JOIN ROLLER DERBY WITH ALBUQUERQUE ROLLER
DERBY Join the resurgence of roller derby and get
trained. For men and women of any skill level. Wells
Park (6th and Mountain). 6:30-8:30pm. 688-2426.
alibi.com/e/127798.

THE MORE YOU GIVE, THE MORE YOU GET: POLYAMORY
101 Learn about the dynamics of polyamory from
someone who lives and celebrates a life of many
loves, dynamics and/or relationships. Self Serve
(3904 Central SE). $15-$20. 7:30-9pm. 265-5815.
alibi.com/e/132465.

RECYCLED E-READER COVERS Create your own e-reader
cover from a hardback book. All materials are
provided. Alamosa Library (6900 Gonzales SW).
FREE, registration recommended. 3-4:30pm.
836-0684. alibi.com/e/132976.

SCIENCE IN THE SKY: BUTTERFLIES FLY Discover the
life cycle of one of nature’s most beautiful aviators:
the butterfly. Anderson-Abruzzo Balloon Museum
(9201 Balloon Museum NE). $1-$3. 10am-noon.
alibi.com/e/124373.

THURSDAY NIGHT KUNDALINI YOGAWork with breath,
movement, sound (mantra) and meditation.
Wellspring Yoga (5500 San Mateo NE). 5:30-7pm.
881-2187. alibi.com/e/124940.

VIPASSANA MEDITATION AND DHARMA TALK Forty-
minute meditation followed by a Dharma talk.
Albuquerque Vipassana Center (200 Rosemont NE).
Donations accepted. 6:30-8pm.
alibi.com/e/128715.

YINYASATIVE YOGA CLASS Give yourself the gift of
guided practice, tailored to you in small group
classes combining the best of several styles of yoga.
Oriental Medical Arts (2716 San Pedro NE).
$15-$40, first class free. 6:30-7:30pm. 506-0136.
alibi.com/e/127922.

HOBNOB AT FOUR Get dolled up and don your glad rags,
and meet and mingle over afternoon tea. St. James
Tearoom (320 Osuna NE). $43. 4-6pm. 242-3752.
alibi.com/e/133491.

NEW MEXICO PIÑON COFFEE GRAND OPENING Head to
the grand opening and try prepared espresso drinks
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HOME COMPOSTING BASICS Learn the science,
materials and methods of drought-proofing your
garden soil in order to grow vegetables, fruits and
berries. Osuna Nursery (501 Osuna NE). 10-11am.
929-0414. alibi.com/e/131105.

JOIN ROLLER DERBY WITH ALBUQUERQUE ROLLER
DERBY 10am-noon. See 3/5 listing.

LUCKY PAWS VAN ON THE MOVE Off-site pet adoption.
PetSmart (10248 Coors Bypass NW). 10am-4pm.
764-1164. alibi.com/e/133423.

NMGCA GUN, SWORD, AND KNIFE SHOW Buy, sell and
trade at this gun, sword and knife show. Expo New
Mexico (300 San Pedro NE). $2-$7, FREE for children
under 12. 9am-5pm. alibi.com/e/133572.

PASSION COMPASS COUPLES WORKSHOP Rebuild
trust, find love (again) and save your relationship no
matter how dire your situation is. Great Relationships
Now (8500 Menaul NE). $199. 9am-4pm.
974-0104. alibi.com/e/131917.

PETER AND THE WOLF An introduction to the orchestra
for children. Erna Fergusson Library (3700 San
Mateo NE). 10:30am. 768-5170.
alibi.com/e/127323.

PRINCE AND PRINCESS PARTY Put on your royal best for
a prince and princess tea. Juan Tabo Public Library
(3407 Juan Tabo NE). FREE, RSVP required.
2:30-4pm. 291-6260. alibi.com/e/129830.

THE Q’S OUTSTANDING AWARDS 2015 Honor the
LGBTIQ community in the Albuquerque metro area by
celebrating their achievements from 2014. Isleta
Resort & Casino (11000 Broadway SE). $49.
7-10pm. alibi.com/e/133115.

ROSE PRUNING CLASSES Albuquerque Rose Society
Rosarians show how to prune roses and answer
questions about rose care and rose gardening.
Albuquerque Rose Garden @ Tony Hillerman Library
(8205 Apache NE). 9am-3pm. 255-9233.
alibi.com/e/132968.

STARTUP STUDIO WORKSHOP: WHAT’S INSIDE A
COMPUTER? Get your hands dirty taking apart
electronics. New Mexico Museum of Natural History
and Science (1801 Mountain NW). $15. 1-4pm.
841-2802. alibi.com/e/133559.

TRAINING FOR TRAIL WATCH VOLUNTEER AND ADOPT-
AN-OPEN SPACE Trail Watch volunteers are the eyes
and ears of the Open Space program and help
protect nearly 30,000 acres of public land. Open
Space Visitor Center (6500 Coors NW).
10am-12:30pm. 452-5200. alibi.com/e/133424.

VOLUNTEER DAY ON THE FARM Go outside, experience
the Rio Grande River Valley, and get your hands dirty
by lending a hand on the farm. Los Poblanos Historic
Inn & Organic Farm (4803 Rio Grande NW). 8-11am.
344-9297. alibi.com/e/133583.

WRITING WORKSHOP FOR CHILDREN IN GRADES K-3
Get advice from a professional children’s book author
and illustrator for help with your original works. South
Valley Public Library (3904 Isleta SW).
10:30am-12:30pm. 877-5170.
alibi.com/e/132268.

ADVANCED AYURVEDIC COOKING Materials covered are
spices and the correct Ayurvedic combinations for
your dosha, incorporation of seasonal produce and
more. Annapurna School of Ayurvedic Cooking
(2209 Silver SE). $45. 9am-noon.
alibi.com/e/133581.

NATIONAL FIERY FOODS & BARBECUE SHOW $5-$15.
11am-7pm. See 3/6 listing.

SUNDAY MARCH 8
INTRODUCTION TO MEDITATION/DHARMA ARTS OPEN

HOUSE An introduction to meditation with Shastri
Gayley, followed by a selection of demonstrations and
activities. Albuquerque Shambhala Meditation Center
(1102 Mountain NW). 10am-5pm. 717-2486.
alibi.com/e/132966.

JEWISH-CHRISTIAN DIALOGUE OF NM SPRING
COLLOQUIUM Rabbi Jack Schlachter and Sister Joan
Brown present a talk titled “God and the World: Are
We in Conflict?” Congregation B’nai Israel
(4401 Indian School NE). $30. 1-5:30pm.
291-8115. alibi.com/e/130221.

LECTURE: THE TRAVELING TEA LEAF—A
GLOBAL JOURNEY Robin Scala, founder
of The Fragrant Leaf, takes you on an
adventurous journey of this Chinese
herb. Albuquerque Museum of Art and
History (2000 Mountain NW). $15-$20.
3-5pm. 243-7255. alibi.com/e/129601.
See preview box.

LUCKY PAWS VAN ON THE MOVE Off-site pet adoption.
PetSmart (10248 Coors Bypass NW). 10am-4pm.

764-1164. alibi.com/e/133427.
MEDITATION FOR KIDS Children learn how to build a

space of inner strength and confidence by developing
their good qualities. Kadampa Meditation Center
(8701 Comanche NE). $3 suggested donation.
10-11:30am. 292-5293. alibi.com/e/132845.

NMGCA GUN, SWORD, AND KNIFE SHOW $2-$7, FREE
for children under 12. 9am-4pm. See 3/7 listing.

PRACTICE/FUN MATCH The Buffalo Range Riders, an
SASS-affiliated mounted shooting club, holds a
practice/fun match. Founders Ranch (144 Juan
Thomas, Edgewood). 9am. (505) 286-0238.
alibi.com/e/133479.

PRAYERS FOR WORLD PEACE Bring more peace and
happiness into our world by learning to cherish
others, overcome anger and deal with stress.
Kadampa Meditation Center (8701 Comanche NE).
$10 suggested donation. 10-11:30am. 292-5293.
alibi.com/e/132849.

PUBLIC MEDITATION SITTING Join in for a public sitting.
Meditation instruction is available upon request.
Albuquerque Shambhala Meditation Center
(1102 Mountain NW). 10am-noon. 717-2486.
alibi.com/e/131987.

ROSE PRUNING CLASSES 9am-3pm. See 3/7 listing.
SUNDAY FAMILY FUN Get hands-on learning

opportunities, take a picnic and enjoy the trails.
Bachechi Open Space (9521 Rio Grande NW).
10am-4pm. 314-0398. alibi.com/e/129237.

WORKSHOP: WINTER KNITTING Knit a customized hat to
make a truly one-of-a-kind item. Los Poblanos
Historic Inn & Organic Farm (4803 Rio Grande NW).
$24. 3-5pm. 344-9297. alibi.com/e/133560.

Community Calendar continues on page  10

Just a Little Brew
It’s not completely uncommon to have a dose
of tea when feeling a
little under the
weather or a little
beaten by life’s many
trying circumstances.
But where does this
illustrious leaf with
many calming
properties originate
from? For over two
millennia, tea has been used in religious
rituals, influenced various movements and
relaxed the tummies of many a people. So join
Robin Scala of The Fragrant Leaf Boutique at
the Albuquerque Museum of Art and History
(2000 Mountain NW) on Sunday, March 8, at
3pm for a lecture titled “The Traveling Tea
Leaf: A Global Journey” to dive into the
history and travels of said fragrant leaf. She’ll
go into its origins in China to its journey to
Japan, Tibet and finally, the West. And since
Scala has a masterful knowledge of tea (heck,
she sells it on the regular), this lecture will be
filled with vibrant insight into how it has
shaped cultures, influenced economies and
ultimately changed the lives of people who’ve
put a pot on the stove and said, “Tea,
anyone?” Tickets for the lecture go for $15 for
Albuquerque International members, $20 for
nonmembers, and students under 26 can get
in for free if they show their student ID. Space
is limited, so get your tickets before the kettle
screams. Head to abqinternational.org for
more info. (Mark Lopez) a

EVENT |PREVIEW

SUNDAY
MARCH 8

Albuquerque Museum of
Art and History
2000 Mountain NW
alibi.com/e/129601

3 to 5pm
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NATIONAL FIERY FOODS & BARBECUE SHOW $5-$15.
11am-6pm. See 3/6 listing.

MONDAY MARCH 9
BABYWEARING: RING SLINGS Learn about appropriate

ring slings for all ages, from birth to toddlers. Inspired
Birth and Families (6855 Fourth Street NW). $8-$12.
6-7:30pm. 232-2772. alibi.com/e/131015.

BUILT IN NEW MEXICO A gathering for all those working
in technology in New Mexico. UNM Law School
(1117 Stanford NE). 6:30-8pm. 277-2146.
alibi.com/e/133480.

FREE TEXAS HOLD ’EM POKER TOURNAMENT Join in for
a free game of Texas Hold ’Em. Players of all levels
welcome. Shooter’s Billiards Bar & Grill
(3230 Coors NW). 7pm. (480) 320-0531.
alibi.com/e/127493.

GENTLE YIN-STYLE YOGA This welcoming, all-levels class
provides gentle movements to release tension from
the shoulders, back and hips. You! Inspired Fitness
(1761 Bellamah NW). $10. 6:45-7:45pm.
433-8685. alibi.com/e/125318.

NMFOG DISCUSSES OPEN GOVERNMENT IN NM Susan
Boe, executive director of the New Mexico Foundation
for Open Government (FOG), speaks about ongoing
efforts of local media to access public records. MCM
Elegante Hotel (2020 Menaul NE). $16-$21.
11:45am-1pm. 720-7821. alibi.com/e/131559.

TODDLER TIME A chance for toddlers 4 and under to
explore early-childhood exhibit areas, enjoy stories
and join in a music jam. ¡Explora!
(1701 Mountain NW). Included with admission. 9am.
224-8300. alibi.com/e/129371.

TUESDAY MARCH 10
ALBUQUERQUE POLICE & COMMUNITY RELATIONS

COLLABORATIVE Be part of a collaborative effort to
improve relations between the community and the
Albuquerque Police Department. Taylor Ranch
Community Center (4900 Kachina NW). 4-7pm.
768-4712. alibi.com/e/133428.

BREAKING NEWS TODAY A series of discussions on
global news facilitated by Council on International
Relations board member Rob Reider. Council on
International Relations (413 Grant, Santa Fe).
$30-$40. 11:30am-1:30pm. (505) 982-4931.
alibi.com/e/133482.

CASTANET CLASS $15. 7-8pm. See 3/5 listing.
CURATOR’S COFFEE LECTURE The topic for this

discussion is “The Energy-Water Nexus in Western
US.” New Mexico Museum of Natural History and
Science (1801 Mountain NW). $7.20-$8. 9:30am.
841-2802. alibi.com/e/133561.

DOWNTOWN KUNDALINI YOGA TUESDAYS Experience
the effects of tapping into the positive energy inside
you. The Simms Building (400 Gold SW). $7-$50.
Noon-1pm. 242-1478. alibi.com/e/128424.

GENTLE YOGA HAPPY HOUR Release the tension from
your day and mindfully transition into your evening
with this welcoming, nurturing practice. Form Studio
(3001 Monte Vista NE). $12 drop in. 5:45-6:45pm.
433-8685. alibi.com/e/132854.

JOIN ROLLER DERBY WITH ALBUQUERQUE ROLLER
DERBY 6:30-8:30pm. See 3/5 listing.

MELLOW YOGA This is the class especially for baby
boomers, office workers and people who aren’t as
active as they’d like to be. Form Studio (3001 Monte
Vista NE). $12-$100. 7-8pm. 433-8685.
alibi.com/e/107193.

NMAER MONTHLY LUNCHEON The New Mexico
Association of Educational Retirees welcomes guest
speaker Jean Holloway of Albuquerque Public
Schools. UNM Continuing Education Building

(1634 University NE). 11:30am-1pm.
alibi.com/e/133490.

PRENATAL YOGA Explore ways to reduce the aches and
pains that accompany pregnancy while preparing for
your journey in a nurturing and supportive
environment. Inspired Birth and Families
(6855 Fourth Street NW). $10. 5:30pm. 232-2772.
alibi.com/e/129608.

THYROID CANCER SUPPORT GROUP An educational
support group for anyone suffering from, recently
diagnosed with or surviving thyroid cancer. Alegre
Clinical/CC Moldings Building (7320 Fourth
Street NW, Los Ranchos). 6:30-8pm. 410-1928.
alibi.com/e/73339.

GINGER BEER Learn how to create your own probiotic
“ginger bug” and use that to make yummy and
refreshing (non-alcoholic) ginger beer. The Source
(1111 Carlisle SE). $18. 6-7pm. 228-2356.
alibi.com/e/133563.

WEDNESDAY MARCH 11
ART START: WEATHER Designed to introduce

preschoolers to the enjoyment of art through
observation, stories, songs and play. Albuquerque
Museum of Art and History (2000 Mountain NW).
Included with regular admission. 9:30-10:30am.
243-7255. alibi.com/e/129845.

BREASTFEEDING GROUP Enjoy some light, healthy
snacks and the company of other moms and their
babies. Dar a Luz Birth & Health Center (7708 Fourth
Street NW, Los Ranchos). 10am-noon. 924-2229.
alibi.com/e/132145.

HIGH DESERT PHILATELIC SOCIETY MEETING All ages
of stamp collectors and any skill level welcome. Mesa
View Church (4701 Montano NW). 6-8pm.
alibi.com/e/124799.

INTRO TO BALLET FOR CANCER SURVIVORS A special
course for those who wish to enhance their recovery
by bringing beauty and balance back into their lives
through the art of ballet. Maple Street Dance Studio
(Alley Entrance) (3215 Central). $75-$138. 2:15pm.
265-5495. alibi.com/e/129555.

MO’ MONEY AKA MONEY SPELLS Learn spells to bring
more money into your life. Abitha’s Apothecary
(3906 Central SE). $10. 7:30-9pm. 262-0401.
alibi.com/e/132466.

NM/AFT MEETING The New Mexico American Federation
of Teachers welcomes guest speaker Amy Grochowski
from the Maxwell Museum of Anthropology. American
Federation of Teachers Headquarters
(530 Jefferson NE). 1-3pm. alibi.com/e/133481.

QI GONG: ANCIENT HEALING FOR MODERN LIFE
Explore Mogadao Qigong breath and movement
practices that connect us to archetypal energies.
Maple Street Dance Space (3215 Central NE). $10.
10:30-11:30am. 400-4140. alibi.com/e/125052.

SENIOR YOGA This gentle class helps seniors build and
retain muscle tone, range of motion and balance.
Form Studio (3001 Monte Vista NE). $10-$80.
10:45-11:45am. 433-8685. alibi.com/e/107279.

SIDDHA YOGA MEDITATION Experience your inner self in
this weekly chanting and meditation program. Siddha
Yoga Meditation Center in Albuquerque
(4308 Carlisle NE). 7-8:30pm. 291-5434.
alibi.com/e/130997.

WOMEN & CREATIVITY SALON Meet and interact with
women in diverse professions who all rely heavily on
creativity to succeed. Keshet Center for the Arts
(4121 Cutler NE). 5:30-7pm. 224-9808.
alibi.com/e/133227.

TASTY WEDNESDAYS: MONTICELLO BALSAMICO Visit
the Farm Shop today and ask for a taste of the finest
balsamic vinegar in America. Los Poblanos Historic
Inn & Organic Farm (4803 Rio Grande NW).
9am-5pm. 344-9297. alibi.com/e/133562. a

Community Calendar continued from page 9

Venue details,
maps, web links,
social media links
and extra info in
our expanded
event listings.

alibi.com 
has more!



Health Center Business Manager
This position is responsible for the oversight of all Health Center

budgets, accounts payable and third party billing, Tribal
member insurance, Contract Health issues and serves as the

Health Insurance Portability & Accounting Act (HIPAA)
Compliance Officer and Health Information Manager for the

Health Department.

Diabetes Health Educator
Coordinates the Diabetes Education Program and provides

support to community members in relation to diabetes health
education, wellness and prevention activities.

Homecare Program Manager
Maintains a homecare program which provides supportive
services for families of the frail, physically or medically

compromised members of the community. 

Public Health Nurse
Provides oversight of daily management of the Community
Health Program, provides a full range of public health nursing
services in patients’ homes, the Health  Cinic, Senior Meal Site

and Community Center. 
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Sandia Resort & Casino’s
Green Reed Spa is looking for

experienced talent.

Massage Therapist
The Massage Therapist is responsible for providing all types of
massage and body treatments offered at the Sandia Casino
Hotel & Resort Spa.  All treatments must be done in efficient,

courteous and professional manner.

NAIL TECH
Responsible for performing the requested service following the

Green Reed Spa treatment protocols and guidelines; with
consistency and excellent customer services being of the

utmost importance.

Esthetician
The Esthetician is responsible for providing the requested skin
care service to the best of their ability following Green Reed
Spa treatment protocols and guidelines; consistency being of

the utmost importance.

Cosmetologist/Hairstylist
Provide beauty services, such as shampooing, cutting, coloring,
highlighting and styling hair; including massaging and treating
scalp.  May also apply makeup, dress wigs, provide nail and 

skin care services.

PUEBLO OF SANDIA OFFERS A COMPREHENSIVE BENEFITS PACKAGE TO INCLUDE MEDICAL, DENTAL, VISION AND 401 K PLUS A GENEROUS PTO PLAN AND
APPROVED HOLIDAYS. FOR MORE INFORMATION AND TO APPLY GO TO   www.sandiacasino.com/careers

The Pueblo of Sandia
Is Hiring and Invites You To Join

Our Team Of Professionals
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Linked in Love
Breaking borders at Celebrate Solidarity!

We can do it!
Ever the versatile community resource, Harwood Art
Center (1114 Seventh Street NW) invites Burqueños
to enjoy two events in one this Friday, March 6, from
6 to 8pm—Encompass: 7th & Mountain Community
Celebrationand Women & Creativity’s Tenth
Anniversary Program.

Encompass, presented as part of On the Map:
Unfolding Albuquerque Art + Design, is a
multifaceted (and multigenerational) art event. Four
exhibitions—Interchange, Pets’ Corner Shop, Radius
and Four Points—run through April 17 and feature
work from creative folks of all ages and abilities, from
Escuela del Sol students to seasoned artists. Enjoy
vibrant and expansive mixed media works by Lea
Anderson, portraits from Nani Chacon, Molly
Geissman’s encaustic paintings and work from
photographer and former UNM professor Patrick
Nagatani, among others. Almost 40 resident
Harwood artists also open their studios. Cactus
Tractor provides the tunes; food trucks provide the
menu.

With the 10th Annual Women & Creativity
celebration, guests are also invited to commemorate
Women’s History Month. Poet and slam champion
Mercedez Holtry unleashes the words at 6:45pm.
Refer to the Women & Creativity Community
Calendar at womenandcreativity.org to learn more
about the month’s many medium-hopping
collaborations, including creative salons, dance
performances, workshops and pop-up dinners
around town. 

Think all this comes with a steep admission price?
Think again. It’s free! For more information, call 242-
6367 or visit harwoodartcenter.org. (M. Brianna
Stallings)

No accounting for beauty
Barbara Clark wasn’t supposed to be an artist: A
lifetime of Quickbooks entries and balance
reconciliations awaited her as an accountant. But
after one summer off in 2006 to pursue “hobbies,”
she bucked expectations, picked up some pastels and
started on a new career.

Clark is the featured artist at Corrales Bosque
Gallery for the month of March. Interpolating bold,
bright facets of color with canted lines, her work in
pastels and oils wins viewers with its immediacy and
appeal. Pieces like “By the River” and “Cindy Rides
Again” flesh out the mundane world in coruscating
purples, blues and greens.

Her work stays up through the end of the month.
The Corrales Bosque Gallery is located at 4685
Corrales Rd. (in Corrales, surprise). It’s open seven
days a week, 10am to 5pm. For more information,
visit CorralesBosqueGallery.com or call 898-7203.
(Lisa Barrow)

Dolled up
With popular successes like Snow Flower and the
Secret Fanand Shanghai Girls, Lisa See has become
known for impeccably researched, empathetic
historical novels centered on Chinese and Chinese-
American women. She opens her latest, now out in
paperback, in bustling 1938 San Francisco just
before Europe’s plunge into world war. China Dolls
(Random House; $16) braids together a trio of
distinct personalities: Shy, talented Grace has left her
abusive father far behind; savvy Helen feels
smothered by the demands of her traditionalist
Chinatown family; and brazen Ruby is hellbent on
fame and acclaim. All three hope to make their way in
the low-status but lucrative world of entertainment.
While See’s prose is pleasing and readable, her ability
to make authentic historical tensions reverberate in
personal terms keeps her work magnetic.

See brings her New York Times-bestselling self
to Bookworks (4022 Rio Grande NW, bkwrks.com,
344-8139) on Tuesday, March 10, at 7pm, to discuss
and sign her latest. If you happen to be in the Fe, she
visits the Jean Cocteau Cinema (418 Montezuma Ave.,
jeancocteaucinema.com, 505-466-5528) the night
before, also at 7pm. (Lisa Barrow) a

BY MARK LOPEZ

N
o matter where we come from, we all crave
safety, shelter and love. It’s a commonality
that binds us in experience and connects

us to one another. Writer Demetria
Martinez—a featured reader at the upcoming
Celebrate Solidarity! fundraiser—explored this
when she covered the Sanctuary Movement as
a journalist in the 1980s. The Sanctuary
Movement was a religious and political
campaign in the US that sought to provide
asylum for immigrants fleeing political
upheaval in Central America. Nowadays,
immigrants still face separation due to
deportation, and religious and political
organizations are still attempting to find a
place for them.

“I was a reporter covering the Sanctuary
Movement, and I accompanied two
churchmen to the border who were bringing in
two Salvadoran refugees,” Martinez says. “The
following year I was charged with conspiracy
against the US government in connection
with aiding so-called illegal aliens to enter the
country. Following a trial in 1988, a jury
acquitted me on First Amendment grounds,
freedom of the press. I was facing a potential
25 years in prison.”

Celebrate Solidarity! highlights risks and
struggles like these, as Martinez and other

Celebrate Solidarity!
Saturday, March 7, 6pm

Factory on 5th Artspace
1715 Fifth Street NW

FREE, donations accepted

noted poets/activists share poems about
immigrant issues. Like her reportage, Martinez’
poetry viscerally inhabits hardships facing the
people trying to cross manmade borders in
search of a better life. Her poem “Nativity: For
Two Salvadoran Women, 1968-87” touches on
this, as she writes “I might/ press a stethoscope
to your wounds,/ hear the symphony of the
unborn,/ finger forth infants to light,/ wipe
afterbirth, cut cords./ It is impossible to raise a
child/ in that country.”

Presented by the New Mexico Faith
Coalition for Immigrant Justice, the function
features noted poets, musicians and activists
taking to the stage to recite original works.
Happening at the Factory on 5th Artspace
(1715 Fifth Street NW) on Saturday, March 7,
at 6pm, it serves as a way to celebrate
immigrants and to bring attention to the fact
that, regardless of our origins, we are all
connected. Tiska Blankenship, a dedicated
volunteer for the coalition, stresses that the

reading won’t be political, but rather a festive
evening of poetry and community.

“It’s more about a way to get our hearts
connected and opened,” Blankenship says. “It’s
to show that immigrants are not resentful or
hateful. The event is an opportunity to get
some taste of that. The poetry is going to be
amazing and will offer a chance to get a view
into what it’s like, what these people have had
to go through to try to get here. It’s
exceptional.”

In addition to Demetria Martinez, featured
readers include poet, essayist and activist
Margaret Randall; Northern Illinois
University professor Renny Golden; and
Damien Flores, a local poet and graduate from
UNM who was named “Poet of the Year” in
2007 and 2008 by the New Mexico Hispano
Entertainer’s Association. Each poet will share
pieces that not only shed light on the
immigrant experience, but show the deep
connections we all carry within ourselves.

“It’s going to be very interesting and fun,
maybe joyous,” Blankenship says. “It is a
celebration, but it’s also somber because the
poetry is about real people and real suffering ...
We don’t want to leave people depressed, but
to let people see some real truth that we in this
country don’t get to know. It’s an opportunity
to meet real immigrant people. It’s a really
lovely event, very special.” a

Sonless Mothers
Powerful drama examines what divides
and unites us

Staring off into the distant snowy landscape of
New York City, Andre’s mother searches for what
has brought her here. She is silent, singularly
focused and yet physically intrusive. Mothers and
Sons, by Tony-winning playwright Terrence McNally,
runs at Aux Dog Theatre (3011 Monte Vista NE)
until March 15. The drama is captivating, nuanced
and difficult to watch. 

Set 20 years after McNally’s short teleplay
Andre’s Mother, the story begins with Katherine
Gerard (Colleen McClure) unexpectedly arriving at
the home of Cal Porter (Kenneth Ansloan). Cal was
deeply in love with Katherine’s son Andre before he
died of AIDS in 1994. This shattering loss affected
Cal and Katherine in contrasting ways. He has found
a way to live despite Andre’s passing, while she has
marinated in hatred and bitterness. 

Eight years after Andre’s death, Cal found love
and has since married Will Ogden (A.J. Carian).
Together, they’re raising their son, Bud (Asher
Corbin). Ansloan, known primarily for his work with
the hilarious theater troupe The Dolls, brings a
warmth and gentleness to Cal’s family dynamic. 

Katherine can’t accept her son’s sexual identity
even in death. The rigidity of her character—
embodied by McClure through physical stiffness and
a stinging coldness to her voice—is the most
heartbreaking to watch. Yet that’s the most
important aspect. Katherine is a study in what hate
does to humanity; McClure’s performance exudes

Mothers and Sons
Runs through March 15

Fridays and Saturdays at 8pm, Sundays at 2pm

Aux Dog Theatre 
3011 Monte Vista NE
254-7716, auxdog.com

Tickets: $14-$20, online or at the door

acidity without alienating the audience.
Surprisingly, we can see some glimpses of fragility in
Katherine by the close of the play. 

Carian shines as Cal’s husband Will. He proves to
be a man bent on protecting his family from
Katherine’s animosity, but he’s compassionate
enough to break through to a woman who has lost
everything. Under the direction of Jessica
Osbourne, Mothers and Sons is a play that hurts
and heals. An oral history of the LGBTQ
community’s marginalization, it still finds hope and
love at the community’s core.  a

THEATER REVIEW
BY GENEVIEVE MUELLER

CULTURE SHOCK

In the lap of suffering: Colleen McClure as Katherine and Asher Corbin as Bud
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THURSDAY MARCH 5
WORDS
BOOKWORKS Story Time! Tea Time! Read books with a
tea party theme, do a craft project, and have a
teatime snack. 10:30am. alibi.com/e/132424. Also,
Falling on the Bright Side. A reading and signing with
writer Michael Gray. 7pm. 344-8139.
alibi.com/e/132425.

ART
NATIONAL HISPANIC CULTURAL CENTER ¡HAH! Happy

Arte Hour. For adults to have creative fun in a
relaxed, social setting with tapas for sale and a cash
bar to fuel your creative juices. $5 suggested
donation. 5:30pm. 246-2261. alibi.com/e/133547.

STAGE
ADOBE THEATER Souvenir. Stephen Temperley’s 2005
Broadway production about an aging pianist
remembering the work of Florence Foster Jenkins.
Runs through 3/15. Pay what you will. 7:30pm.
898-9222. alibi.com/e/131580.

CELL THEATRE Animal Farm. See George Orwell’s classic
novel brought to the stage in this adaptation by
Nelson Bond. Runs through 3/15. $7-$22. 8pm.
766-9412. alibi.com/e/133548.

LA CUEVA HIGH SCHOOL A Midsummer Night’s Dream.
Action, romance, magic and mistaken identity
abound in this production of Shakespeare’s classic
play. Runs through 3/7. $5-$7. 7pm.
alibi.com/e/130467.

STAGE @ SANTA ANA STAR, Bernalillo Stand-up
Comedy Thursdays at The Stage. Featuring three of
the country’s best stand-up comedians: Jesse
Pangelinan, Larry Garza and Eddie Tafoya. $10.
7:30pm. 771-5680. alibi.com/e/131546.

UNM’S EXPERIMENTAL THEATRE, Center for the Arts
How I Learned to Drive. Paula Vogel’s Pulitzer Prize-
winning play about a woman’s exploration into her
formative years in the ’60s. Runs through 3/8.
$8-$12. 7:30pm. alibi.com/e/132528.

LEARN
ART SANCTUARY, Santa Fe Paint Moment: Santa Fe Art

Classes. A two-hour, step-by-step, guided painting
class to inspire your inner artist. $45. 6-8pm. (575)
404-1801. alibi.com/e/133330.

FRIDAY MARCH 6
WORDS
LOS POBLANOS HISTORIC INN & ORGANIC FARM

Fireside Chat. A talk with author, photographer and
Albuquerque resident Roberta Price. 4-5pm.
344-9297. alibi.com/e/133582.

ART
HARWOOD ART CENTER Encompass: 7th &

Mountain Opening Reception and
Community Celebration. A
multigenerational art event with 4
exhibition openings, 40 open artist
studios, collaborative art making
projects and more. 6-8pm. 242-6367.
alibi.com/e/133021. See “Culture
Shock.”

MARIPOSA GALLERY A Wing and a Prayer Opening
Reception. New works by Suzanne Sbarge. Runs
through 3/31. 5-8pm. 268-6828.
alibi.com/e/133468.

MATRIX FINE ART Subtle Imprints Opening Reception.
Paintings by Marilyn Dillard and ceramics by
Elizabeth Fritszche. Runs through 3/28. 5-8pm.
268-8952. alibi.com/e/133469.

MATTHEWS GALLERY, Santa Fe SPRING OF
MODERNISM Opening Reception. Works by Emil
Bisttram, William Lumpkins, Raymond Jonson and
more. Runs through 3/31. 5pm. (505) 992-2882.
alibi.com/e/130919.

NEW GROUNDS PRINT WORKSHOP Three Mexican
Masters in Printmaking Opening Reception. Works by
Charles Barth, Enrique Flores and Mizraim Cardeñas.
Runs through 3/28. 5-8pm. 268-8952.
alibi.com/e/133470.

NEW MEXICO MUSEUM OF ART, Santa Fe Colors of the
Southwest Opening Reception. Paintings,
photographs, prints, watercolors and ceramics from
the early 20th century to the present. Runs through

9/13. 5-7pm. (505) 476-5072.
alibi.com/e/133471.

SCA CONTEMPORARY ART The Human Drift Opening
Reception. New works by Bart Prince, Steve Barry
and T. Fitzallan. Runs through 4/10. 5-8pm.
228-3749. alibi.com/e/133472.

SE-OC RIGHT BRAIN GALLERY March First Friday
Artscrawl Reception. New works by Evelyn
Rosenberg. 5-8pm. alibi.com/e/132266.

TAMARIND GALLERY Foodie Opening Reception. New
lithographs that celebrate Albuquerque’s unique food
scene. Part of the citywide On the Map exhibition.
Runs through 5/15. 6-8pm. 277-3792.
alibi.com/e/129099.

WEYRICH GALLERY Artist Reception. New works by Willi
Singleton. Runs through 3/27. 5-8:30pm.
883-7410. alibi.com/e/133473.

STAGE
ADOBE THEATER Souvenir. $15-$17. 7:30pm. See 3/5
listing.

ALBUQUERQUE LITTLE THEATRE The King and I.
Rodgers & Hammerstein’s classic production heads
to the stage in this rendition helmed by Nancy Sellin.
Runs through 3/22. $12-$24. 7:30pm. 242-4750.
alibi.com/e/132474.

AUX DOG THEATRE Mothers and Sons. Tony-
winning playwright Terence McNally’s
play about a mother coming to terms
with losing her son to AIDS. Runs
through 3/15. $18-$20. 8-10:30pm.
254-7716. alibi.com/e/132450. See
“Theater Review.”

CELL THEATRE Animal Farm. $7-$22. 8pm. See 3/5
listing.

DESERT ROSE PLAYHOUSE Beautiful Thing. A coming-
of-age dramatic comedy featuring music by Mama
Cass. Runs through 3/15. $12-$15. 8pm.
881-0503. alibi.com/e/131445.

FOUL PLAY CAFE, Sheraton Uptown The Game Show
Murders. Dinner theater following a group of game
show contestants who will do anything to win. $57.
7:30-10pm. 377-9593. alibi.com/e/131832.

LA CUEVA HIGH SCHOOL A Midsummer Night’s Dream.
$5-$7. 7pm. See 3/5 listing.

SKYLIGHT, Santa Fe Bonkerz Comedy. Featuring
comedians L.A. Lycan and Keith Breckenridge. $10.
8pm. (505) 982-0775. alibi.com/e/132500.

TEATRO PARAGUAS, Santa Fe Not Quite Right. An
upbeat family comedy by Elaine Jarvik and Robert F.
Benjamin. Runs through 3/8. $15-$20. 7:30pm.
(505) 424-1601. alibi.com/e/132523.

UNM’S EXPERIMENTAL THEATRE, Center for the Arts
How I Learned to Drive. $8-$12. 7:30pm. See 3/5
listing.

SONG & DANCE
NATIONAL HISPANIC CULTURAL CENTER Jesus Munoz

Flamenco’s ERA. See Munoz’ new production, which
fuses multiple styles of flamenco for a breathtaking
show. $15-$55. 8pm. 246-2261.
alibi.com/e/133228.

FILM
KIMO THEATRE Prometheus (2012). Ridley

Scott’s prequel to the Alien movies,
following a group of explorers who try to
find out how the human race began.
$6-$8. 6-8pm, 8:30-10:30pm. 768-3544.
alibi.com/e/132829. See “Reel World.”

SATURDAY MARCH 7
WORDS
BOOKWORKS Stories on Saturday: Happy Birthday Dr.

Seuss! A belated 111th birthday celebration for Dr.
Seuss with tongue-twisting stories, crafts and a
birthday snack. 10:30am. alibi.com/e/132427.
Also, The Age of Consequences: A Chronicle of
Concern and Hope. Courtney White reads and signs
copies of his latest book. 3pm. 344-8139.
alibi.com/e/132428.

FACTORY ON 5TH ART SPACE Celebrate
Solidarity! Fundraiser. Featuring poets
Demetria Martinez, Margaret Randall,
Renny Golden and surprise guest poet
Damien Flores. 6-8:30pm. 256-3785.
alibi.com/e/131109. See “Arts Feature.”

INDIAN PUEBLO CULTURAL CENTER New Mexico’s
Pueblo Baseball League. A talk and book signing
with writer Herbert Howell. 10:30am. 843-7270.
alibi.com/e/132441.

ART
ALBUQUERQUE MUSEUM OF ART AND HISTORY Family

Day: Innovative. Learn about new technologies, make

Arts &Lit
Calendar
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and build using your own skills, and find out about
the amazing technologies people are using to create.
10am-2pm. 243-7255. alibi.com/e/129829. Also,
Public Selects: A Celebration of ABQ Area Artists.
Working Albuquerque-area artists open their studios
to the public. 10am-4pm. 764-6518.
alibi.com/e/132787.

CLASSIC CENTURY SQUARE Enchantment Arts & Crafts
Shopping Bazaar. A wide variety of items from artists,
crafters and local vendors. 10am-6pm. 263-6193.

JOHNSONS OF MADRID, Madrid Multiple Exhibits
Reception. New works by Mel Johnson, Katy Korkos
and more. 3-5pm. 471-1054. alibi.com/e/133466.

THE WATERMELON GALLERY, Cedar Crest Artist Show
Reception. New works by Ken Steinnerd. 4-8pm.
286-2164. alibi.com/e/133434.

STAGE
ADOBE THEATER Souvenir. $15-$17. 7:30pm. See 3/5

listing.
ALBUQUERQUE LITTLE THEATRE The King and I.

$12-$24. 7:30pm. See 3/6 listing.
AUX DOG THEATRE Mothers and Sons. $18-$20.

8-10:30pm. See 3/6 listing.
CELL THEATRE Animal Farm. $7-$22. 8pm. See 3/5

listing.
DESERT ROSE PLAYHOUSE Beautiful Thing. $12-$15.

8pm. See 3/6 listing.
FOUL PLAY CAFE, Sheraton Uptown The Game Show

Murders. $57. 7:30-10pm. See 3/6 listing.
LA CUEVA HIGH SCHOOL A Midsummer Night’s Dream.

$5-$7. 2pm. See 3/5 listing.
LODGE AT SANTA FE, Santa Fe Birds and Bees

Burlesque and Variety Show. Hosted by special guest
emcee Armitage Shanks from Seattle and featuring
performers Mena Domina, Lola Brown and Nyree Nyx.
$15-$25. 8:30-11pm. alibi.com/e/132814.

RODEY THEATRE, Popejoy Hall A Funny Thing Happened
on the Way to the Forum. Landmark Musicals
presents this fast-paced farce that features music by
Stephen Sondheim. $20-$24. 7:30-10pm.
453-8844. alibi.com/e/132077.

TEATRO PARAGUAS, Santa Fe Not Quite Right. $15-$20.
7:30pm. See 3/6 listing.

UNM’S EXPERIMENTAL THEATRE, Center for the Arts
How I Learned to Drive. $8-$12. 7:30pm. See 3/5
listing.

SONG & DANCE
NATIONAL HISPANIC CULTURAL CENTER Jesus Munoz

Flamenco’s ERA. $15-$55. 8pm. See 3/6 listing.
POPEJOY HALL, UNM Center for the Arts Spartacus

Ballet. Hear some of the most lush and beautiful
music ever written, accompanied by the New Mexico

Ballet. $20-$68. 6-8:30pm. 925-5858.
alibi.com/e/123508.

SOUTH BROADWAY CULTURAL CENTER Farfesha
Studios Student Showcase. A belly dance recital by
the students of Farfesha Dance Studio. $6-$12.
7-9pm. 848-1320. alibi.com/e/132271.

LEARN
HARWOOD ART CENTER Introduction to Collagraph.

Learn the process to create collagraphs in this
introductory two-day workshop with Janet Shagam.
$135-$150. 9am-3pm. 242-6367.
alibi.com/e/133229.

MEDIA ARTS COLLABORATIVE CHARTER SCHOOL TV
Studio Production. Learn multi-camera studio
techniques, and explore the “magic” of green screen
special effects. Includes free lunch. $25. 9am-noon.
505-243-1957, ext 400. alibi.com/e/130218.

NEW LIFE PRESBYTERIAN CHURCH Use Storytelling
Techniques to Breath Life Into Your Writing. Learn
narrative writing techniques from writer James
McGrath Morris. 10am-noon. 830-6034.
alibi.com/e/132981.

OFFCENTER COMMUNITY ARTS PROJECT Freestyle &
Found Object Weaving. Learn to make a pin loom
using sturdy, discarded picture frames with Susan
Tische. $50. Noon-3pm. 247-1172.
alibi.com/e/132515.

SOUTHWEST WRITERS OFFICE, Carlisle Executive
Suites 3-day Social Media Intensive for Writers.
Learn how to promote your writing to attract fans,
readers and publishers. $119-$139. 1pm-4am.
830-6034. alibi.com/e/132054.

FILM
SANDIA PREP SCHOOL THEATER, Sandia Prep New

Mexico Fish on Film Fest. View the top video
submissions from fishermen from around the state,
and vote for your favorites. $10. 1-3:30pm.
264-2999. alibi.com/e/131899.

SUNDAY MARCH 8
WORDS
BOOKWORKS Raaga Cookbook. Indian chef Paddy Rawal

presents Indian food recipes and some samples from
his new cookbook. 3pm. 344-8139.
alibi.com/e/132429.

PAGE ONE BOOKSTORE Travelin’ Jack & Jill Lane Signing
Event. The human-and-dog duo make an appearance
to talk about the late Terrie Q. Sayre’s last nonfiction
effort. 2:30-4:15pm. 294-2026.
alibi.com/e/131593.

Arts &Lit Calendar continues on page  16

TV Didn’t
Kill the
Radio Star
Ira Glass, the public
radio darling of our
podcast age, is
coming—in the flesh—
to UNM’s Popejoy Hall
(203 Cornell NE)
Sunday, March 8, at
3pm. If you’ve ever
wondered what that
silky tenor would sound
like over a crackling PA
system, now is your
chance to find out.
(“Vocal fry,” anyone?)
On tour with his series
“Broadcasting
Humanity,” Glass
presents stories, sound
clips and wisdom he’s
picked up over the past
20 years producing and
hosting “This American
Life.Arguably the most
beloved show on public
radio, counting over 2.2 million listeners, “This American Life” confronts the
violence, beauty and banality of living the (often disillusioning) American
dream. Adored for his relatability, Glass is not only an award-winning
journalist, but a charismatic speaker. Expect anecdotes about the
misadventures and back stories of your favorite TAL episodes recounted with
Glass’ characteristic candor. Perhaps his presentation will also elucidate the
deeper questions—namely, why radio so effectively relates our human
connectedness. Tickets ($20-$54) are available online at unmtickets.com or
by calling the UNM ticket office at 925-5858. (Emily Hill) a

EVENT |PREVIEW

SUNDAY
MARCH 8

Popejoy Hall
203 Cornell NE
alibi.com/e/120527

3pm
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ART
AMAPOLA GALLERY Amapola Gallery Open House:

Desert Dust. New works by Marge Farmer-Page
(quilting), Mikki Roth (photography), Michele
McMillan (jewelry) and more. 1-3pm. 242-4311.
alibi.com/e/132811.

CLASSIC CENTURY SQUARE Enchantment Arts & Crafts
Shopping Bazaar. Noon-5pm. See 3/7 listing.

STAGE
ADOBE THEATER Souvenir. $15-$17. 2pm. See 3/5

listing.
ALBUQUERQUE LITTLE THEATRE The King and I.

$12-$24. 2pm. See 3/6 listing.
AUX DOG THEATRE Mothers and Sons. $18-$20. 2pm.

See 3/6 listing.
CELL THEATRE Animal Farm. $7-$22. 2pm. See 3/5

listing.
DESERT ROSE PLAYHOUSE Beautiful Thing. $12-$15.

2pm. See 3/6 listing.
RODEY THEATRE, Popejoy Hall A Funny Thing Happened

on the Way to the Forum. $20-$24. 2pm. See 3/7
listing.

TEATRO PARAGUAS, Santa Fe Not Quite Right. $15-$20.
2pm. See 3/6 listing.

UNM’S EXPERIMENTAL THEATRE, Center for the Arts
How I Learned to Drive. $8-$12. 2pm. See 3/5
listing.

SONG & DANCE
FIRST UNITARIAN CHURCH The Door Between the

Worlds. Featuring Celtic music by Patrick Ball, Lisa
Lynn and Aryeh Frankfurter. $15-$18. 3-5pm.
884-1801. alibi.com/e/129655.

THE KOSMOS Chatter Sunday: Clarinet + Opera
Southwest. Featuring musicians Emily Dorn
(soprano), Michael Dauphinais (piano), James T.
Shields (clarinet) and poet Charles Potts. $5-$15.
10:30-11:30am. 307-9647. alibi.com/e/131524.

ST. FRANCIS AUDITORIUM, Santa Fe Brentano String
Quartet. Featuring musicians Mark Steinberg (violin),
Serena Canin (violin), Misha Amory (viola) and Nina
Lee (cello). $20-$65. 3pm. (505) 983-2075.
alibi.com/e/133475.

LEARN
HARWOOD ART CENTER Introduction to Collagraph.

$135-$150. 9am-5pm. See 3/7 listing.
POPEJOY HALL, UNM Center for the Arts

Reinventing Radio: An Afternoon with Ira
Glass. Ira Glass talks about This
American Life and its components: what
makes a compelling story and pushing
broadcast journalism into new territory.
$20-$54. 3pm. 277-8010.
alibi.com/e/120527. See preview box.

FILM
KIMO THEATRE Shall We Dance (1937). Classic film

starring Fred Astaire and Ginger Rogers. Part of the

Sunday Movie Musicals film series. $6-$8. 2-4pm.
768-3544. alibi.com/e/131965.

MONDAY MARCH 9
WORDS
WINNING COFFEE CO. Slam of Enchantment feat.

Lauren Camp. An open mic with poet and artist
Lauren Camp, winner of the National Federation of
Press Women 2014 Book Award. 7-9pm. 448-5231.
alibi.com/e/133004.

LEARN
CORRALES ELEMENTARY SCHOOL, Corrales Acting

Techniques and Scene Study. Acting for beginners
includes reading monologues and acting with fellow
students. $60 a month. 6-7pm. 897-3351.
alibi.com/e/125152.

TUESDAY MARCH 10
BOOKWORKS China Dolls. A reading and
signing with New York Times-bestselling
writer Lisa See. 7pm. 344-8139.
alibi.com/e/132430. See “Culture
Shock.”

TRACTOR BREWERY WELLS PARK Poetry and Beer.
Catch the longest-running slam and open mic in
Albuquerque with hosts Joe Romero and Damien
Flores. 7pm. 243-6752. alibi.com/e/132762.

SONG & DANCE
ESTHER BONE MEMORIAL LIBRARY, Rio Rancho

Introduction to Opera: Puccini’s La Boheme.
Experience some lovely music as Eric and Estefania
Wilcox sing excerpts from this very popular opera.
6:30-7:30pm. 891-5012. alibi.com/e/131923.

FIRST CHRISTIAN CHURCH Albuquerque Civic Chorus
Rehearsals Begin. If you love to sing, join others who
share your passion. 7-9pm. 981-6611.
alibi.com/e/126186.

WEDNESDAY MARCH 11
WORDS
BOOKWORKS Bookworks Book Club. This month’s

selection is Harriet and Isabella by Patricia O’Brien.
7pm. 344-8139. alibi.com/e/132431.

ART
TRACTOR BREWERY WELLS PARK Art Fusion For A

Cause: Supporting Paws and Stripes. Members of the
NM Guild of Ethical Tattooists create collaborative
charcoal art live. 8pm. 243-6752.
alibi.com/e/133465.

FILM
KIMO THEATRE Banff Mountain Film Festival

World Tour. A collection of the most
inspiring action, environmental and
adventure films from the Banff Mountain
Film Festival. $14. 7-9:30pm. 768-3544.
alibi.com/e/132507. See “Reel World.” a

Arts & Lit Calendar continued from page 15
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MEDITATIVE MEALS
BY AMELIA OLSON

FOOD |a DrInkaBle FeasT

PHOTOS BY ERIC WILLIAMS • ERICWPHOTO.COM

Free Samples and Sweet
Potato Fries
An afternoon at the food court

Best friends take pictures in a photo booth, and I
can hear them squirming around on the plastic,
squeaky seat behind the curtain, deciding which
face to make next. They’re teenagers, and the
selfishness of teenagers is something I both
cherish and am annoyed by. I’m at the mall, a
tiled building full of people from our town. We
come here to eat and to shop, and for many, to
simply walk. Lap after lap, as early as 9am, the
security guard tells me. A perfectly safe gym
track, dotted with our grandparents and
energetic moms pushing strollers.

It’s hard to get people to go to the mall with
me. My husband has learned the ways and smells
of Sephora, and while he is a gem, it makes him
unusually impatient watching me walk up and
down each aisle imagining how to incorporate
butter cream Brazilian coconut serum for
extremely dry hair into my life. My dad only goes
if he thinks there is a chance of meeting a nice
lady to go to Applebee’s with someday. And my
friends don’t shop at capitalistic, evil places like
the mall. This leaves me with my mom, or myself.

At the food court, a woman with long black
hair and a ponytail wrapped so tightly I’m
concerned she will get a headache, hands me a
sample of orange chicken on a toothpick. A man
with a moustache offers me a tiny cup of what I
think is a strawberry banana smoothie. This
little-bite-here-little-bite-there of different
things is my idea of a perfect lunch. But I don’t
want the employees in the food court to think I
would take advantage of their hospitality, and I
am also supposed to meet my dad at
Fuddruckers in 10 minutes. So I slip out.

Fuddruckers is simplified and to-the-point.
You order the burger you want, pay, they give
you a number and eventually call for you to
come get it from the window at the grilling
station. I order a plain and, because I am
inexplicably worried about food poisoning, well-
done cheeseburger with no bun and a side of
sweet potato fries. I’m still full from the food
court sample tour, but I can always make room
for sweet potato fries. The burger is … well done.
It’s surprisingly good considering the offensive
way in which I asked for it to be grilled. My dad is
happy with his cheeseburger and he especially
likes his sweet potato fries. We agree the fries
are the best and honestly, the only reason to go
there. We eat our burgers, plan a fishing trip, and
I explain to him who Kim Kardashian is.

While the sweet potatoes were awesome, if
you are ever hungry, you should just go to the
mall food court. “Samples?” multiple men and
women will ask you as you walk by each
restaurant. You can fill up on pineapple chicken,
tiny slices of pepperoni pizza and lemonade. All
for free. I bet dogs would love the mall food
court, if they were allowed to go, and if they
were allowed to eat people food.

After lunch, I walk past each store’s window
and imagine how everything here was once
small. Every business was once a tiny idea.
Every human was once an embryo, even
embryos that grew up to be jerks were just a tiny
baby at one point. It’s hard to believe things just
grow—that they grow up, grow old, grow out.
And as I ride the escalator down to the food
court, I watch a toy train drive by with four
children in the cargo. I think this is awkward. But
I am glad the children are happy and that they’re
riding a train, even if it’s in the Coronado Mall. a

roasted caramel color and an effervescent
pop—as easy-drinking as a beer gets. 

Canteen Brewhouse (2381 Aztec NE)
Say you want beer—many beers, award-
winning beers that you can’t get anywhere
else. The recently rebranded Canteen
Brewhouse is your spot. Beer is king here, as
well it should be. And the brews are wide-
ranging, award-winning, inventive and
damnably delicious. Deciding which beers to
mention is definitely a Sophie’s Choice—but
the good news is, it’s hard to go wrong. Most
intriguing on my visit were a Tequila Barrel
IPA and a Belgian Wine Barrel Golden. The
trend to age beers in barrels is one ADF wholly
endorses, and both of these deliver complex,
layered flavors as a result. The Tequila Barrel
IPA was slightly cloudy with a light head and
mild tequila notes that finished with a little
burn. The Belgian Wine Barrel Golden was a
mellow, low carbonated bite with soft hints of
white wine and a silky finish. 

The menu here tends toward appetizers
and panini-pressed sandwiches, without
forgetting some salads and lighter fare. The
Frenchy (smoked pork loin, melted brie,
caramelized onions and fiery mayo) was a
surprise and a delight. While you’re there, beg
anyone who’ll listen to bring back the Fog
Nozzle. I only got to try it once before it was
gone, and much to my dismay, it’s a huge and
smoky brew that demands to be supped a few
times to fully appreciate. 

If I’ve said it once, I’ve said it a
thousand times: Be it beer or food, Il Vicino
strives to achieve true balance—and they
rarely miss. Year in and year out, Il Vicino
does exactly that—outpacing upstarts and
the glut of chain restaurants. To anyone
hungry for a quick, high-quality meal that
supports a local franchise—I say you’re not
far from an Il Vicino, so hop to it. Your
tummy will say “grazie!” a

or puttering around the foothills? If so, the
Northeast Heights location—with its giant,
raging lion’s head of an oven—should suit you
fine. As with all locations, the feel is upscale
without being haughty or highfalutin’. And
with wandering to do, why not carbo-load
yourself on the penne alfredo. Cream sauces
are notoriously difficult. Too often the cream
and cheese in a white sauce descends upon the
palate like doom. But not here. The al dente
pasta is sturdy enough to hold up to the aged
parmesan flavor, and the sauce stays creamy
without gut-punch. For my taste, I wanted a
bit more salt in the sauce, and no dish is
complete without some red pepper flake.
Thankfully, both were readily available—
though on the side—as apparently not
everyone shares my affliction. For beer, I took
a Wet Mountain IPA, hoping the pungent,
hoppy tang would cut through the spice and
the earthy cheese and butter flavor. I think I’d
pair it differently next go ’round, though. The
IPA was just too big for the dish. Guess this
cheapjack gourmand still has a lot to learn.

Westside (10701 Corrales NW)
How about a drive through the North Valley
or out to Corrales? With a spacious, outdoor
dining area looking over the city to the
Sandias, the Westside Il Vicino has space to
spare and rarely much of a wait. The building
is bright, airy and touches on the industrial.
Here I had the hero piadine and a caesar salad.
The sandwich is a wonder: salami, capocollo,
dijon mayo, two cheeses and a cache of fresh
greens and veggies all nestled in giant folds of
flatbread. And the caesar? Two words: real
anchovies. The buttery garlic croutons and
vibrant romaine commingle with my odds-on
favorite for best caesar dressing, making this
simple, sharp and creamy beast one of the
finest salads in town. And even though ADF
has hailed its virtues before, the Pigtail Pilsner
was the perfect pint to complete this
sumptuous triptych. It’s cool and clean with a

These Beers are Il (Vicino)
Pizza and brews across Albuquerque

BY HOSHO MCCREESH

I
l Vicino has been on the typical Burque
denizen and casual diner’s radar for a couple
decades now. A stalwart among an ever-

shifting landscape of hot new spots and the
cancer of chain restaurants, Il Vicino has been
churning out some of Albuquerque’s best grub
and best local beers for over two decades. In
the restaurateur game, this is no small feat. So
how are they doing it? ADF decided to drop by
all of the Albuquerque locations and see for
ourselves. 

Nob Hill (3403 Central NE)
If it’s a quick sit-down for you and your
someone, or a little get-together before taking
in an art flick at the Guild, the original Nob
Hill location is the perfect setting. The
smallest of Il Vicino’s spaces, it boasts a long,
thin corridor of tables, mainly two- and four-
tops, along with a smattering of bar seats and a
few outdoor tables. The long-standing menu—
brick-oven pizzas, salads, sandwiches—is
sizable. And while beginning where it all
began, we opted for a classic: the pepperoni
pizza—simply pepperoni, marinara, mozzarella
and fresh oregano. The pepperoni is spicy
without being greasy, the cheese and thin crust
both fire-charred just so, and the bright,
herbaceous snap of fresh oregano make this
simple pizza a thing of beauty. 

Share it over the first Il Vicino beer I fell
for way back in the mid ’90s: the Slow Down
Brown. It was, without a doubt, the first
locally brewed pint that insisted the drinker
stop and take notice. Toasted, chocolaty and
smooth, it’s been Il Vicino’s “most decorated”
beer at many competitions over the years. In
fact, it helped put Albuquerque’s brew scene
on the map with a World Beer Cup Gold
Medal in 1996.

Heights (11225 Montgomery NE)
Maybe you prefer an afternoon spent shopping
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from the traditional dish (ajiaco) that is
typically made with chicken, corn, three
varieties of potatoes and an herb local to
Colombia called Guascas. Along with this dish,
Ajiaco also provides dishes that stay true to
Colombian cuisine. We add a contemporary flair
to our dishes that will arouse your senses with
aromas, flavors and textures you are sure to find
absolutely delicious.

Ajiaco’s varied Colombian cuisine is
influenced by a diverse flora and fauna found
around Colombia. Cultural traditions of

different Colombian ethnic groups also play a
roll in our choice of ingredients. Some of the
most common ingredients we use are: cereals
such as rice and maize, potato and cassava,
assorted legumes, and meats that including beef,
chicken, and pork. Our cuisine also features a
variety of tropical fruits such as, lulo, soursop
and passion fruit.

Our most representative appetizers and
soups are patacones (fried green plantains) and
ajiaco. Representative snacks and breads are
arepas (corn cakes), aborrajados (fried sweet
plantains with cheese), arepa de choclo,
empanadas and, almojábanas. For a common
main course, we have the bandeja paisa.

So come join Ajiaco Colombian Bistro; we
provide a warm, welcoming atmosphere, as well
as flavors that will transport you to Colombia.

Why did you choose this business?
We want New Mexicans to discover

Colombian food and learn more about our
culture and traditions.

What is your business philosophy?
Ajiaco Colombian Bistro is a family-

owned, authentic Colombian restaurant, and we
treat our guests just like family.

Why Ajiaco?
Ajiaco Colombian Bistro’s namesake comes

Ajiaco Colombian Bistro

Type of Business
Restaurant

Year Established
2014

Owners
Pedro and Nubia Sabogal

Hometown
Colombia

Business Address
3216 Silver Ave SE

Business Phone
(505) 266-2305

Business Email
info@ajaicobistro.com

Website
ajaicobistro.com

What is Kadampa Meditation Center
New Mexico? 

KMC NM is a Buddhist meditation center
where people can come to experience inner
peace through meditation and develop pure,
positive states of mind. We offer practical advice
on transforming the difficulties of everyday busy
life into an opportunity for personal growth.
KMC NM is a community of people who value
inner development while living in the midst of a
materialistic world. 

Do you teach meditation classes for
anyone?

Yes. Our classes, retreats and workshops range
from beginning meditation to advanced
meditation and Buddhist practices. Prior
experience of meditation is not necessary.
Everyone is welcome to drop-in for a weekly
meditation class or sign up for a weekend
workshop or retreat.

What happens in a typical class?
At the beginning of each class the teacher

will guide a gentle, relaxing meditation in which
he or she will help us to develop a beneficial
motivation for attending the class. Then the
teacher will give a practical teaching on some
aspect of Buddhist meditation and practice.
There is usually time for discussion, questions
and answers. The session ends with a guided
meditation, designed to help us take the
teaching to heart in such a way that we are
confident in beginning to practice it on our own.
Afterwards, for those who wish, there is a chance

to talk to the teacher and other students
informally.

How can meditation benefit me? 
There are so many physical and mental

benefits to meditation that are being
scientifically proven these days. Essentially,
meditation can help us to cultivate peaceful
states of mind. If our mind is peaceful we are free
from anxiety, stress, anger, depression, and
unhappiness. 

Is KMC NM expanding?
Yes! We are currently in the process of

converting the old Red Cross building in eastern
Nob Hill into a beautiful new Temple. The new
temple will accommodate a large meditation
room, bookstore, world peace café and on-site
residence. We hope to complete the project by
the end of this year. For more information check
out the website: KadampaTempleNM.org

Year Established
1997

Owner
New Kadampa Tradition, International
Kadampa Buddhist Union

Business Address
8701 Comanche NE Soon to be: 142
Monroe NE

Business Phone
(505) 292-5293

Business Email
info@MeditationInNewMexico.org

Website
www.MeditationInNewMexico.org
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Kadampa Meditation Center New Mexico

Scan for a FREE copy
of Modern Buddhism
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move to greater health and well-being. 
• Continuing Education credits are

available for most seminars and intensives. See
the individual seminar information about credits
in your profession.

Stress Management Treatments
Take a break from your busy week to relax and
rejuvenate at the Ayurvedic Institute. On
Wednesday nights you can now treat yourself to
abhyanga massage, shirodhara therapy or both

during a mini-panchakarma (PK) session! 
These treatments inspired by the wisdom

and teachings of Ayurveda are performed by our
experienced therapists who have decades of
combined experience.They are a great
opportunity to incorporate ancient Ayurvedic
healing therapies into your regular self-care
regimen and a way to catch a sneak peak at our
five-day panchakarma program. You will leave
your treatments feeling relaxed, rejuvenated and
ready to take on the rest of your week!

Open House Saturday April 4
Join us Saturday, April 4 from 11am to 4pm
during our Spring Open House. During the
event you can take a tour of our campus,
participate in a mini Ayuryoga session, get a
pulse analysis and attend a lecture with Vasant
Lad. Our faculty and staff members will be
available to chat, and you can even connect
with local Ayurvedic practitioners. Tea and light
snacks will be provided.

Other Offerings
• Ayuryoga® Therapists Certification   
Program
• Online Learning Program
• Ayurvedic Products for Healthy Lifestyle
• Ayurvedic Studies Program

Owner
Non-profit 501 C-3 school

Business Address
11311 Menaul Blvd NE

Business Phone
505-291-9698 ext. 0

Website
ayurveda.com

About us
The Ayurvedic Institute, recognized as a leading
Ayurvedic school and Ayurveda health spa
outside of India, was established in 1984 to
teach and provide the traditional and Ayurvedic
therapies of India. Ayurvedic healing includes
herbs, nutrition, panchakarma cleansing,
acupressure massage, yoga, Sanskrit and Jyotish
(Vedic astrology).

Our core programs are taught by Vasant
Lad, BAM&S, MASc, a world-renowned
Ayurvedic physician from India with more than
40 years of Indian medicine clinical experience.

Ayurvedic Community Clinic
The Ayurvedic Center for Healing, Life, and
Longevity is the community clinic of the
Ayurvedic Institute. We offer year-round, low-
cost Ayurvedic Consultations to the public at
three levels of expertise: student, graduate and
professional. Our goals are to further the
excellence in Ayurvedic clinical training for our
students and to offer accessible and life-
changing Ayurvedic consultations to our clients.

We also have a new clinic experience for
total yoga immersion, the Ayuryoga Student
Clinic! The clinic integrates the knowledge of
Ayurveda alongside Yoga to offer clients
individualized yoga programs to support inner
healing. Each client at the clinic will meet with
a qualified Ayuryoga teacher trainee for an
initial evaluation alongside private instruction
to create a balancing yoga program to meet your
specific needs.

We hope you’ll take advantage of this
opportunity to incorporate the benefits of
Ayurveda into your lifestyle. 

Ayurvedic Seminars, Webinars and
Intensives
Explore a new approach to wellness! 
People are seeking alternative means to healing
and want to be more proactive in managing
their health. Ayurveda, the “science of life,” is a
natural, holistic approach that facilitates the
healing process in all modalities. Since 1984,
The Ayurvedic Institute has offered the finest,
most comprehensive education in Ayurvedic
studies in the United States.

• Come away with innovative skills and a
fresh paradigm to meet your clients’ and your
own needs. 

Anyone can learn the basic principles of
Ayurveda and become empowered to bring
about balance and wellness. 

• Offers basic principles and philosophies
and plenty of opportunity for practice and
application under the guidance of experienced
and skilled instructors. 

• Practitioners learn more in-depth
methods for working with clients to help them
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The Ayurvedic Institute
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pieces and as sets.

Jewelry Boxes 
Crafted from tree trunk and burls with a

few semiprecious stones, our jewelry boxes
feature drawers with hidden spaces; these
handsome pieces will keep your jewelry in order
with beauty and functionality.

Men’s Jewelry Collection
Developing a Men’s Collection has been a

challenge. In addition to Totemic animal figures,
traditional pendants, bracelets and whimsical
spiders, we have searched for the unusual in jade
and amber to build a unique offering.

Written Stone
Written stone is composed of a matrix of

white limestone fractured by tectonic stresses,
with the fractures filled with deposits of colored
minerals that have been cut and polished by
Chinese artists who selected pieces that
resemble landscape or writing. The limestone is
about 300 million years old. 

Sand Dollars
Sand dollars, aka burrowing sea urchins,

are found in sandy beaches and river deltas.
Changing little over long geologic periods, they
are difficult to pinpoint in time. The specimens
from Tucson are well preserved, with both the
matrix and shell fully hardened. Possibly tens of
millions of years old, their paleontological value
is small, but their value is as an indicator of the
nature of paleo-marine environments and their
simple beauty. 

Ammonites 
Ammonites are related to the modern

oceanic Nautalus. The ones brought from the
Tucson Show are probably 300 million years old.
To expose the internal structure, some have
been sliced open to reveal the delicate spirals.
The animal kept its soft parts in the outermost
shell and used the empty chambers for flotation.
Specimens can have original iridescent material
(nacre) and some outer material that shows
chatoyant iridescence (fire), due to re-
crystallization. The beauty of these shells lies in
the intersection of the internal chamber walls
with the outer shell. The inner walls form the
reinforcement for deep diving. Modern
nautaloids have been observed at depths of
several thousand feet. The selected examples
exhibit these superior qualities. 

Type of Business
Retail

Owner
Mary Birdsong

Business Address
326 San Felipe NW, Old Town,
Albuquerque

Business Phone
(505) 328-4560

The Bird’s Song Journey to the Tucson
Rock and Mineral Show.

Having always wanted to attend the world-
class Tucson Rock and Mineral Show, Mary
Birdsong of The Bird’s Song Art, Jewelry &
Book Shop enticed her friends to join her. John
Gibbons, who holds a PhD in geology, is a
consultant for the shop and also has
photographs for sale there. Rahe Junge, a
geologic engineer from Grand Junction,
Colorado, has a special interest in epidote
crystals. Together exploring the multiple show
venues, they returned with a unique, beautiful
collection to display. The Bird’s Song will be
highlighting these items throughout March
2015. 

Collections offered: Minerals, fossils, art
and the newly created men’s collection. The
Shop also offers a variety of unique jewelry,
artistic works, books and eclectic odds and ends.

Hiddenite
This peculiar gemstone is named for

William Hidden. It is a scarce member of the
Spodumene family, which also contains
emeralds. The specimens acquired are small and
contained in voids of an unidentifiable
metamorphic rock. They are nonetheless well-
formed and clear. 

Pyrite/Chalcopyrite or Quartz 
Metallic minerals have often been

mistaken for gold by untrained prospectors. Thus
the term “fool’s gold.” The iron sulfide minerals
Pyrite and Chalcopyrite are particularly
common in this scenario. Pyrite (FeSo4)
requires only a very small percentage of
intersolved copper for the greenish brassiness
and crystal habititat of Chalcopyrite. The clean
white quartz host-rock shows both minerals well.

Selenite
Selenite, long spear-like crystals of

Gypsum, is an “evaporite” mineral growing
where seawater or playa water has space to
evaporate. Preservation of perfect crystals is rare.
Gypsum is common in the Southwest and used
for fertilizer and wallboard. A few nice crystals
were bought from Moroccan traders in Tucson. 

Jade
Jade is a beautiful and durable natural

substance. Fine-grained, almost glassy and
created in the unimaginable stresses and
temperatures between tectonic plates, Jade is
generated of mixed materials, held between
horizontal plates as in the San Andreas Fault,
other faults along the sides of the Indian Plate
not the Himalayas), between India and China
and the plate boundaries of western Alaska. Jade
found in areas such as in Wyoming and
Montana were transported there by glaciers. Jade
is harder and stronger than steel, takes a fine
edge and has been used in knives and axes since
very early times. Artists in China, Japan and
India made sculptures that took generations to
complete because of its toughness. Fine pieces of
jade, including jewelry, knives, large ornamental
pieces and cups are for sale, both as individual
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The Bird’s Song Art, Jewelry,
Gifts & Books



What was your first job?
I worked at a Lotaburger when I was 16

years old, flipping burgers. It’s kind of funny. I
just realized here I am, 44 years later, flipping
burgers again. Wow! Talk about going full circle.

What is your business philosophy?
Our purpose is to serve exceptional,

creative food while delivering first-class
customer service to our guests. 

What is your or your company’s
greatest asset?

No doubt, it’s our employees. They have
caught our vision of serving top quality comfort
food while making sure our guests totally enjoy
their experience with Central Grill. They
understand our goal of making sure every one of
our guests will spread the word about our food
and service levels. Alicia and I are excited
because they are starting to come to us with new
ideas and new crazy food creations—always with
the intent to make our food and customer
service levels even better. 

What are your strongest business
traits?

I understand what the customer expects
when they dine. When they visit a restaurant,
they want good, exciting food at a fair price, and
they want to feel like they are truly a guest at
your restaurant. If for some reason a customer is
not happy with something, we will take great
effort to make sure they leave happy and will
come back.

What motivates you to succeed
besides the desire to make money?

We are excited to open our restaurant near
Old Town. We feel this whole area is

experiencing a revitalization of interest with
new restaurants and microbreweries opening in
the area. Locals, as well as tourists, are
discovering this new trendy hot spot of good
food and fun. We want to be a contributing part
of the community by offering great comfort food
and having our customers enjoy their time with
us. 

What significant changes have you
implemented recently?

We just finished phase one of our new
patio. We are excited because we think it will be
kind of a cool place to sit out front, enjoy a meal
and watch some of the classic cars that are
always “cruising” Central. We have also added a
new daily special to both the breakfast and
lunch menu. We’ve also added daily hot soups. 

What do you offer that the
competition doesn’t?

I really don’t spend much time thinking
about the competition and what they do or
don’t offer. My thoughts are that all I can do is
offer the best quality food and customer service
we can. If we do those two things, we will be
successful. We proudly serve Seattle’s Best
Coffee at our espresso coffee bar, along with
daily fresh-baked deserts. 

How do you maintain your competitive
edge?

One thing we take very seriously is
listening to our customers’ comments or
complaints. We strive to always get better in
every area of our business. If we don’t know
something is not right, then how can we fix it?
That is why I always visit with our guests to see
how we did with the time they gave us.

What are your growth goals?

A N N U A L  R E P O R T

if you are going to start a business, make
sure you understand the commitment level you
will need. It is not easy, and you will face
difficult decisions and have to deal with them.
On the other hand, it’s exciting to know you
started your own business and are giving jobs to
people. Also make sure you like what you are
doing because it is going to take a lot of your
time. Don’t be afraid to find people that can
give you help through their own experiences.

What’s your favorite saying or
quotation?

A bad attitude is like a flat tire; you’re not
going anywhere until you change it.

Type of Business
Restaurant

Year Established
2014

Owners
George and Alicia Griego

Business Address
2056 Central SW

Business Phone
(505) 554-1424

Business Email
geogriego@gmail.com

Website
centralgrillcoffeealbuquerque.com

Number of Employees
12
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Central Grill and Coffee House
We open at 6:30am and want to see an

increase of coffee and breakfast sales in our
morning drive-thru window. We are starting to
get morning regulars; as soon as we recognize
their car, we are already making their specialty
coffee and breakfast burrito to go. Everyone is in
a hurry to get to work. They can drive up and
get their morning java and be on their way
quickly. We would like to see more and more
people discover our morning breakfast and
coffee drive-thru service.

What have you done that you are
proud of for a charity or the
community?

From the beginning, we have never
charged policemen, firefighters or military
personnel for beverages. We think it is
important to honor them and thank them for
their service.

How has the internet affected your
business, and how do you think it
might affect your business in the
future?

Honestly I really didn’t understand how
huge social media is in the restaurant business.
So many people are looking for restaurant
reviews on Yelp and Urban Spoon and will base
their decision on where to eat on those
comments. Twitter and Facebook have to be a
part of your business planning. We just launched
our new website,
centralgrillcoffeealbuquerque.com, and people
are already visiting the site. In the future we will
be adding more features to our website to let
people know what we are doing.

What words of wisdom would you
offer to someone starting their own
business?



read is a wonderful way to start your day.
We are not trying to change people’s minds.

We just want them to leave our shop better
informed than when they walked in.

Duggan’s Coffee

How did you get started in this
business?

We came back to New Mexico after having
spent the last 25 years in San Diego. We met in
Architecture school at UNM and after
graduation, we left NM to pursue job
opportunities in Arizona and eventually
Southern California. We opened Duggan’s with
a desire to get back to a pace of life that would
allow us to become part of a community. In the
short time we have been open, we have made
the types of friends that it normally takes a
lifetime to cultivate.

Why did you choose this business?
Kevin grew up in the rural Midwest in

Kansas, where cafes were populated with people
that would sit and talk about the issues of the
day, in an aggreable way. No one was so
partitioned in their thinking that they would
not sit and listen to a different point of view.
People would agree to disagree and would show
up the next day because they liked the people
they were visiting with. That doesn’t happen as
often these days and we think it should. 

Why did you choose to do business in
Albuquerque?

Mary was born and raised here in
Albuquerque. Her father had a restaurant, so
she had some understanding of what was
involved in running a business like this. We
returned to Albuquerque because we have
family and friends here and we were looking for
a pace of life that would allow us to spend more
time doing the things we enjoy.

What motivates you to succeed
besides the desire to make money?

We have a small shop so we know we have
to do everything we do as well as we can. We
realize that there are some great coffee shops in
Albuquerque. It is our desire to add a level of
personal contact and connection with our
customers, something that may not be familiar to
them at first, but they can expect when they
come in for coffee or something to eat. Most
everything we do is hand prepared with a few
exceptions. We want people to come to our shop
because it has a level of familiarity that you would
only find at a neighborhood coffee shop.

What successes in the past year are
you most proud of accomplishing?

The business and our circle of friends has
grown and we could not be happier about this.

What menu food item do you sell the
most? 

Hands down, it is our breakfast burrito.
The word is out, everyone from UNM & CNM
students and staff, attorneys from Downtown,
staff from Presbyterian Hospital and the
neighborhood stop in for our to-go burrito. 

How has the Internet affected your
business and how do you think it might
affect your business in the future?

The Internet, and figuring out how it is
integrated into the success of a business like
ours, has been a learning process. We are still
surprised how it connects us with potential
customers that are looking for a shop like ours.
We have been very impressed with the number
of visitors that have found us as they are passing
through on their way to or from the airport. Our
wish is to continue to expand our use of the
internet to stay connected with people and use
this tool to better inform potential visitors as to
what Duggan’s Coffee is all about.

Why does Duggan’s have a newspaper
theme?

When we were discussing what to name the
coffee shop, Mary suggested Duggan’s because of a
fondness she had for Kevin’s Dad, who was a
newspaper editor/publisher in Kansas.

We both use the internet on a daily basis,
like most folks, but in today’s fast paced world,
people get a good portion of their news in snippets
from the internet. We think that a well written
newspaper article is a great way to get a more
broad-based understanding of an issue. Having a
well prepared cup of coffee and a great paper to

Type of Business
Coffee Shop / Cafe

Year Established
2013

Owners
Marianthe (Mary) and Kevin Scanlan

Hometown
Albuquerque / Kansas

Business Address
2227 Lead SE

Business Phone
505-312-7257

Business Email
dugganscoffee@gmail.com

Website
www.dugganscoffee.com
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to young people who have a desire to enter the
beauty industry.

What motivates you to succeed
besides the desire to make money?

We are motivated by the success of our
students who have graduated and become
successful in their own right. We are proud of so
many former students who have gone on to
work in the industry and who have established a
valuable reputation as great stylists. 

What significant changes have you
implemented recently?

We have recently moved to our new and
permanent location at 1600 Eubank Blvd. NE.
We are proud of our new location and the
environment it provides for our students. We
have also added in-house financing to those
students who do not qualify for financial aid or
do not have any form of financial support from
their family.

What successes in the past year are
you most proud of accomplishing?

We are extremely proud of our statistics for
graduating, licensing and work placement of our
students. Every student who has graduated from
Elan Academy has a license and is working.

What do you offer that the
competition doesn’t?

We offer courses in all areas of the beauty
industry from barbering and cosmetology to nail
technology and skin care. Because we consider
ourselves a private school, we continue to hold
the student-to-instructor ratio down to a
minimum. This allows us to concentrate on each
of our students’ strengths and weaknesses.

How do you maintain your competitive
edge?

I have always said, and I teach our students
that the way to be successful and to keep your
competitive edge is to remember my saying:
“Always remember that there is someone out

there better than you.” Meaning to strive to
learn as much as you can, expand your
knowledge and most importantly, to learn to
network with stylists from throughout this
country and beyond. I am very excited to say
that Élan Academy has one of the leading and
most experienced stylists, Estevan Apodaca,
employed as the lead creative director for our
students.

What contributions to the community
(charitable or otherwise) are you most
proud of?

Over the past eight years, we have been
involved in many charitable events, including
March of Dimes and Southwest Center for
AIDS Treatment. We are also very proud of our
other contributions to Breakin’ Hearts (a local,
youth-centered dance team) and most recently,
our involvement with a drug rehabiliation
center by the name of Delancey Street out of
Espanola, New Mexico. We intend to work with
them to develop vocational training for barbers
and cosmetologists. Our ultimate contribution
will come when Élan Academy can become a
non-profit school that can provide education to
women, minorities, single parents and others
who do not have the financial resources to pay
for their education.

Type of Business
Beauty School

Year Established
2009

Owner
Estevan Apodaca & Edwin Abeyta

Age
53 & 57

Hometown
Socorro & Albuquerque, N.M.

Business Address
1600 Eubank NE

Business Phone
(505) 341-3526

Business Fax
1-888-820-3068

Business Email
elanacademy1@yahoo.com

Website
elanacademy.com

Number of Employees
2

How did you get started in this
business?

It has always been a lifelong dream of
Estevan’s to own and operate a beauty school,
where he could share his experiences and
knowledge of the business. Second it was my
own (Edwin Abeyta’s) experience attending
another local school that drove me to share this
dream with my partner Estevan. After I
graduated, I never felt I learned enough to be
successful once I went to work. Estevan and I
are both intent on providing a special
experience for our students, and we share our
passion and excitement about our industry with
the students.

What is your business philosophy?
We believe that there are hundreds—if not

thousands—of potential stylists out there who
are looking for a particular learning atmosphere,
one in which creativity and experimentation are
encouraged. Élan Academy encourages advanced
learning and creativity by attending local and
out-of-state hair shows. We believe that people
in our business are artists and that the client
becomes our canvas. Our sole purpose is to make
people feel beautiful and confident when they
leave our school or salon. Our motto at Élan
Academy is “Make every haircut you
masterpiece.”

What is your or your company’s
greatest asset?

Our academy’s greatest asset has been our
concept. We are not your typical franchise
school. We allow our students to be creative and
challenge them to experiment with color and
cutting. They are taught several ways to cut,
allowing the students to experience different
styles of cutting and begin to develop their own
style. Estevan continues to work full-time as a
stylist in his salon next door. Having the school
and the salon next door allows Estevan to
provide them with real life experiences to aid in
the transition from school to salon.

What are your strongest business
traits?

Our strongest business traits have been that
Estevan and I are both licensed cosmetologists,
barbers and instructors. Today Estevan and I are
the sole providers of education to our students.
It allows us to control what and how the
students are learning. Essentially our licensing
and experiences means that Estevan and I both
“pump the chair” or you might say when we
aren’t teaching, we are working as stylists.

Why did you choose to do business in
Albuquerque?

We chose Albuquerque for several reasons.
The most obvious would be that Estevan and I
are proud to say that we are native New
Mexicans, and we have chosen to make our
home here. Estevan was born and raised in
Socorro, and Edwin was born and raised in
Albuquerque’s South Valley. We also have a
strong desire to give back to our community and
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Élan Academy of Cosmetology
& Barbering
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What words of wisdom would you
offer to someone starting their own
business? 

Do something that inspires you—
something you’re completely passionate about.
Then be a zealot. Spread the passion. People
will want to be around you and do business with
you. 

What do you look for in prospective
employees? 

Our team members are people with real-life
experience not just book smarts. They are
passionate and love marketing. They have
chutzpah and are unstoppable.They all are
excellent communicators, have enthusiasm and
walk their talk.

Three passions outside of work? 
Contributing to the various non-profit

organizations we serve, health and fitness and
world travel. 

Why do you have your business in
Albuquerque instead of New York? 

We hear this one all the time. You’re in
advertising. Why are you in Albuquerque and
not on Madison Avenue? We are ambassadors
for Albuquerque. I love it. The people are real
and accessible. The weather is unbelievable.
We’ve got everything a big market has, just on a
smaller scale. We will never leave. We love
Albuquerque, and I will do everything I can to
help the city and the business community
thrive. 

What’s the most important skill a
business owner needs today to
survive?

Flexibility. The world is changing at an
amazing pace. What was in yesterday is out
today. What was the latest and greatest last
week is outdated this week. You have to be
flexible, willing to change and learn and never
be stagnant.

What do you offer that the
competition doesn’t? 

There is no job too small or too large for us
to handle. We always go the extra mile to ensure
the client gets results. We train clients to
implement the marketing, advertising and public
relations functions in-house so they aren’t
dependent on us. We also design and implement
social media campaigns for our clients, so they
don’t have to. Our team stays on top of the
newest technologies and readily shares that
information with our clients so they keep the
competitive edge. 

How do you maintain your competitive
edge? 

We are the only New Mexico member of
TAAN, an international consortium of
marketing firms. The TAAN member firms meet
regularly to exchange ideas and real case studies,
giving Griffin & Associates access to the newest
and latest technologies and programs available
in the world. 

How would you define your position
within the marketplace? 

We are the only truly integrated
communications firm in New Mexico. We’ve
been in New Mexico for over 25 years and we
know the ins and outs of doing business in New
Mexico. Additionally, our principal, Joanie
Griffin, is the only New Mexican to win all

three of the industry’s lifetime achievement
awards—from the American Advertising
Federation, the American Marketing
Association and the Public Relations Society of
America.

What’s the biggest obstacle in
operating a successful business? 

There are many options for marketing a
business, and it can be overwhelming. The
companies that will thrive are the companies
that implement creative techniques and tactics
to reach consumers and inspire them to buy
now. 

What are your growth goals? 
To remain in the top 10 communication

firms in New Mexico, growing to $5 million per
year in sales. 

What contributions to the community
are you most proud of? 

We have worked with a number of
nonprofit organizations to help them launch
successful marketing and fundraising programs,
including the New Mexico Jazz Workshop,
Goodwill Industries of New Mexico, WESST
and the American Heart Association, to name a
few. We are currently working with ABQid and
are very excited about making a difference for
new start-ups in the Duke City

Type of Business
Marketing, Advertising & Public
Relations

Year Established
1990

Owner
Joanie Griffin & Dezaree Vega-Garcia

Age
56/33

Hometown
Hartsdale, NY/Albuquerque, NM

Business Address
119 Dartmouth SE

Business Phone
(505) 764-4444

Business Fax
(505) 764-8636

Business Email
info@griffinassoc.com

Website
www.griffinassoc.com

Number of Employees
10

What is your business philosophy? 
Griffin & Associates is an integrated

communications firm that brings unprecedented
creativity and unique strategies and tactics to
every project. We consistently exceed our
customers’ expectations. Our team’s glasses are
always half full, and we bring a positive energy
to every client we serve. 

What is your company’s greatest
asset? 

Our team’s commitment to constantly
learn. Technology is changing by the second.
Our team stays on top of the latest trends—
whether it’s social media, new advertising
venues, who’s moved in the media or what
technologies are available for our clients. We
spend dozens of hours learning new technologies
and programs so that we can stay on the leading
edge when it comes to marketing our clients’
products and services. 

What significant changes have you
implemented recently? 

We are offering affordable website and
social media packages for our small business
clients. Our clients don’t have the time to stay
on top of all the technologies available to
market their companies. That’s what we do.
And we’ve made it easy and affordable for
clients to access the online world to grow their
businesses.

A N N U A L  R E P O R T

Griffin & Associates, Inc.
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doctors came and provided dental care to people
for free. We took it further with
#the2015CharityChallenge this year.

What do you offer that the competition
doesn’t?

Choice. We offer sedation you choose. If
you’re afraid, not only will our staff be there for
you, but you can also choose from different levels
of sedation to calm your nerves. You like to stay
awake? We can do that. Will your procedure take
a while? We have options. It’s what you want. 

How do you maintain your competitive
edge?

We brainstorm better ways to reach our
dental family. We hosted a patient appreciation
event where we catered dinner at the
Albuquerque Aquarium. We got to know our
patients outside of the office, which helped us
connect to our patients inside the office.

What motivates you to succeed?
We love “ah-ha” moments. The moments

when a fearful patient becomes calm. Fearful
patients are our favorite patients. We change the

ways you look at going to the dentist, and we love
when we take fear and judgement out of the
equation. 

What is #the2015CharityChallenge?
It’s a social media campaign benefiting four

charities. Four charities will receive $3,000 each.
Anyone can submit a charity for nomination.
Like our Facebook page, submit a charity, and tell
us why they should win. Then get your friends to
like our page and like your charity and the charity
with the most likes wins $3,000! The first round
of voting ends in April. Let’s see those
nominations!

What are you most proud of this year?
We are proud to be opening a second office

in Rio Rancho. Our business is growing and we
needed space. We’re happy to serve patients in
Albuquerque and now Rio Rancho.

Type of Business
Sedation Dentistry

Owner
Nazario Young-Trujillo

Hometown
Albuquerque

Business Address
10820 Comanche NE

Business Phone
505-323-7700

Business Fax
505-323-7702

Business Email
hcdental.office@gmail.com

Website
www.albuquerquedentist.net

What is your business philosophy?
We believe in patience with our patients.

Making a difference is our purpose and dentistry is
how we get there. Everything from our charity
work to patient experience is important to us.

What is your or your company’s
greatest asset?

Our team. Our kind, friendly staff are trained
to care of patients who are afraid of having dental
work done. We work hard to make sure we create
a stress-free environment for people.

What are your strongest business traits?
We’re human. We treat our business like

family. We provide excellent customer service to
our patients. Our strongest trait is we treat you
like more than a client; you’re not a number to us. 

What significant changes have you
implemented recently?

We took our business personally. We took
our lives and multiplied our efforts five times over,
and it’s changed the way we think and operate. A
great example is our charity outreach. We had a
“Dentistry from the Heart” event, a day where
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What is your business philosophy?
At Self Serve we strive to offer shame-free,

medically accurate sex education to adults in a
comfortable, inclusive environment for
everyone, regardless of gender, orientation, size,
race, identity, etc. We believe sex is healthy and
pleasure is good for you. We believe you deserve
access to a safe place to shop and ask questions.
We are very invested in supporting and growing
within the Albuquerque community through
education, outreach
and sponsorships. 

What are your
strongest
business traits?

We are a small,
locally owned
business that values
community and
employee input. We
genuinely care about
the products we carry,
which means we do
our best to only carry
nontoxic products.
There’s no regulation
in the adult industry,
so it’s unfortunately
common to find
carcinogenic plastic
softeners in sex toys.
We curate the adult
industry to only carry
the best, nontoxic

options. We’re passionate about reducing the
stigma and shame around sexuality in our culture
by offering weekly classes and a safe space for
folks to come learn, laugh and ask questions they
felt they haven’t had permission to ask before.

What do you offer that the competition
doesn’t?

We offer a space where men, women and
gender-variant or non-conforming folks can feel

safe asking questions and expressing and
exploring their sexuality without being shamed.
We also offer a unique selection of products
because we test and review all of our products
before we decide to sell them. Many sex shops
just sell whatever is out there or whatever is
being hyped in the industry. We know that the
adult industry is full of bad products, so we joke
that we have bad sex so you don’t have to. We
also offer education and advice through our staff

of sex educators, and weekly
classes at the shop on topics
ranging from kink, oral sex to
long-term relationships. 

In what area of your
business do you invest the
most energy?

We spend most of our time
making sure our customers and
employees feel safe and
supported. We want to make sure
that everyone who comes into
Self Serve knows who we are and
why we’re different. We also
spend a lot time getting
employee feedback and input on
how Self Serve operates. Happy
customers and happy employees
make for a happy business. 

How is Self Serve’s sales
philosophy different than
most businesses? 

We don’t practice the “hard

sell.” We think it’s important to be able to meet
people where they are and not expect them to
jump in with both feet right away. We have a
great belief in people’s ability to take care of
themselves. People know what they need; we
just give them the opportunity to ask for it in a
welcoming environment. 

Type of Business
Boutique Sex Toy Shop and Adult Sex
Education

Year Established
2007

Owner
Matie Fricker

Age
36

Business Phone
505-265-5815

Business Email
info@selfservetoys.com

Website
www.selfservetoys.com

Number of Employees
8

Self Serve Toys



How did you get started in this business?

I started taking Yoga classes to balance my thyroid
and help my back pain. Yoga gave me a better life with
vibrant health, and so much more. Then, 20 something
years ago, I decided to share the gifts of the practice with
everyone by beginning to teach yoga and opening high
desert yoga.

What is your or your company’s greatest asset?

Amazing teachers who are dedicated to sharing their
knowledge of yoga (some with more than 40 years of
teaching experience!) and by bringing internationally
renowned yoga teachers to conduct workshops here in
Albuquerque at HDY.

What are your strongest business traits?

Making yoga accessible to everyone; besides regular
yoga classes for all levels, we offer a wide variety of
specialty classes such as family yoga, prenatal, kids, mom
and baby, back care and therapeutic needs, senior
yoga,cancer care yoga, scoliosis yoga and more.

What motivates you to succeed besides the
desire to make money?

The desire to serve and help. Although abundance
continues to flow, money was not the motivation!

What significant changes have you implemented
recently?

We built a Healing Arts Center at our site; it offers
holistic health services like oriental medicine,
acupuncture, physical therapy, massage, natural facialists
and more.

What successes in the past year are you most
proud of accomplishing?

we have become more of a school of yoga by offering
a wide range of training for prenatal care, kids and seniors
as well as comprehensive 200 and 500 hour yoga teacher
trainings. We also expanded to many offsite programs
including Lovelace Women’s Hospital and several
Albuquerque schools.

How do you maintain your competitive edge?

By focusing on our strongest points: dedicated and
well trained teachers. There is only one HDY, and it is
unlike any other studio in the country!

What do you think is the biggest obstacle in
operating a successful business?

Ego and greed.

What was your best business decision?

Purchasing our property in Nob Hill and building our
holistic health center.

What contributions to the community (charitable
or otherwise) are you most proud of?

Yoga for everyone makes community involvement and
connection key. HDY has a scholarship program for
underserved populations, started several yoga programs at
community service sites and is partnering with NM Solutions
and Open Skies Healthcare to bring a Trauma informed yoga
training to town this summer. They teach programs in the
schools, hospitals including Lovelace hospitals Labor of Love
classes. HDY also proudly sponsors the Scalo Veloce Cycling
Team, Get Out! and Duke City Wheelmen. 
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High Desert Yoga
Owners

Zoreh Afsarzadeh, Founder and Owner 

Heather Lee Farrell, Studio Director

Business Address

4600 Copper NE

Business Phone

(505) 232-9642

Business Email

yogainfo@highdesertyoga.com

Website

www.highdesertyoga.com

High Desert Yoga, one of the oldest and most comprehensive Yoga studios and
schools in the USA is based right here in Albuquerque. HDY strives to connect and
support the community by offering yoga and programs for everyone. High Desert
Yoga teachers have the highest levels of training and teaching experience; some
teaching for more than 40 years providing expertise in the area of alignment,
philosophy, flow/vinyasa yoga, seniors, therapeutics, hatha yoga, yoga for athletes,
restorative yoga, meditation and more. 

Besides having a busy schedule of yoga classes, HDY offers one of the most
comprehensive training programs in the country thoroughly preparing you to teach
yoga.   Long weekend to multi-week Retreats and Wellness vacations are offered
worldwide including the Jemez mountains, Gila wilderness, and Taos in New
Mexico, as well as India and Troncones, Mexico (at HDY's Yoga del Pacifico site).

The studio regularly  offers a wide variety of events offered by world renowned
teachers from yoga immersions, to afternoon workshops to specialty trainings.

The Family Yoga Program provides unique classes, camps, workshops and
trainings in the areas of kids, family and teen/tween yoga.  The Prenatal and
Postnatal Program has something to meet all of your pregnancy and postnatal
needs including childbirth preparation classes.

In 2010, HDY added a holistic health center to its Nob Hill campus. The
Healing Arts Center offers an array of therapeutic modalities: physical therapy,
nutrition and food therapy services, massage therapy and body work, natural skin
care, essential oil treatments, Oriental Medicine, medicinal herbs, Ayurveda
consultation, polarity therapy and sound healing.

SOME HIGHLIGHTS FOR 2015:
Francois Raoult, April 24-26

Leslie Howard, May 29-31

Rama Jyoti Vernon June 27-28

Ramanand Patel October 16-18

Restorative Yoga Immersion and Training, July 31-Aug 2

Trauma Informed Advanced Training with Street Yoga, July 17-19

Prenatal Yoga Immersion and Training, September 17-20

200 Hour Hatha Yoga Immersion and Training begins Sept 11

Enlivened You! Taos Retreat in July

Troncones, Mexico Retreat in November

India Retreat in January 2016!

Surfing, SUP and Yoga Retreats!

Kids, Teen and Tween Camps

Family and Kids Yoga Classes

Belly Dance, African Dance

Ayurvedic classes and workshops

Yoga for Cancer Survivors

Hatha Yoga, Senior, Meditation and Breathwork, Restorative,
Prenatal, Therapeutic Yoga classes,Vinyasa and much much
more!
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What’s new in dentistry?
I’m excited about the new advancements in dental
implants. I am one of the few general dentists in
New Mexico who is qualified to do new, state-of-
the-art computer guided surgery of dental
implants. Implants, which were once considered
exotic, are now considered the treatment of choice
for missing teeth.

What’s an implant?
An implant is a titanium cylinder that is a replace-
ment for the root of a missing tooth. This implant
integrates to the bone, anchoring it in-place where
the existing tooth was. Once it has integrated, a
crown is attached to replace the missing tooth.
This procedure avoids the need for plastic teeth
that come out at night, or for a bridge, which
requires altering the adjacent teeth that might be
in good condition, to accommodate the bridge.

Who would need an implant? 
Anyone who has broken or lost a tooth. It could
be due to a car accident, a sports injury, or an
infection in which the tooth could not be saved or
restored. Nobody asks for an implant by name, just

by expectations. We hear, “I want something that
looks like a tooth, that chews like a tooth, that
does not come out at night, and does not involve
grinding down other teeth that are healthy. I just
want my tooth back.” Implants are for candidates
who are healthy and have an adequate amount of
bone structure.

What’s the “old” way of placing implants?
The “old” way of placing implants is time-consum-
ing, as it requires seeing specialists and having
multiple X-rays. There are many unknown factors
that must be “guesstimated,” such as whether the
patient has adequate bone structure in which to
place the implant, what exact size the implant
should be, and whether the crown will fit the
space and look like a natural tooth.

What’s the “new” way?
The “new” way of placing implants is through use
of the revolutionary CAD/CAM Cerec computer,
which generates the crown first to guarantee opti-
mal functionality and appearance. Then, the state-
of-the-art Galileos low dosage X-ray 3D imaging
computer takes over 700 images of the patient and

creates a 3D image. These two technologies inte-
grate to determine the EXACT place for the
implant and crown. There is NO guesswork
involved. Everything is figured out on a computer
monitor virtually well before the surgery is to take
place. If there are any problems, they can be
worked out in advance, not during the procedure.

So the the “new” way is way better?
When placing implants over the last 10 years, I
found that they were difficult to work with due to
the unpredictability of so many factors. Was there
enough thickness in the bone? Was the size of the
implant correct? What about the crown? These
uncertainties are very disconcerting to a dentist,
let alone to a patient. From start to finish, the old
procedure could easily take a dozen appoint-
ments. The new guided implant technology
allows me to be absolutely precise in the place-
ment of the implant. It also allows the number of
patient appointments to be minimized substan-
tially. The Cerec and Galileos computers have
greatly changed and improved the way we do
implants.

Type of Business
General Dental Practice

Year Established
1990

Owner
Michael J. Armijo

Age
54

Hometown
Albuquerque

Business Address
5900 Cubero NE, Suite B

Business Phone
505-797-1000

Business Email
armijo@swcp.com

Website
www.drarmijo.com

Number of Employees
9

Michael J. Armijo DDS
A N N U A L  R E P O R T
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Morningside Antiques & Oddities

W
ith 27 years of experience, I
have seen significant changes in
the field of Antiques. The way

we live today is different from our
grandparents and even parents. LED’s have
replaced candles. Space shuttles have
replaced the buggy, and the elegant dinner
extravaganzas and bridge parties of yesteryear
are now Skyped for convenience. That is the
way of things. And it will continue to be so.
I celebrate this evolution. Yet, I have said,
“Until we are brains in jars, there will be a
place for my shop.” We all need a bed, a
table, a chair. In a new global marketplace
our choices are many. Why then shop in my
store? Fun, education, and great value are my
siren song to the virgin antiquer. Although
the decision to even GO to an antique store
is rare, I promise, if you visit mine, you will
be amazed by the glamour, spectacle,
sensibility and eye candy. I dare you to visit
and not have fun! Essentially, it’s a
repository of fine objects of many different
periods and styles that have logically brought
us to where we are in design today. It’s
exciting and educational to see that
evolution. Why buy the copy if you could
own an original? New furniture draws
inspiration from the antique. Depending on
quality, brand and location, prices vary. But
new becomes “used” and depreciates the
second you buy it. There is no escaping this
fact. Antiques are valuable because they are
“so used!” Be smart with your money.
Antiques have become outrageously
affordable in recent years as a result of the
economy and competition. Our main goal is
to match our pieces with their new owners.
My prices are negotiable. If you love it, ask
about a discount, financing on approval, or
courtesy hold. I realize that people think
antiques are expensive. I’m hoping to change
your mind. Furniture Mega-stores offer the
masses their new versions in a more
commonplace shopping atmosphere—
corporate, big box, “cookie-cutter,” call 
it what you like. 
I am looking for the shopper who wants to
express their individuality, break out of the
box, find something rare and meaningful to
them personally, something that not
everyone else owns. Supporting small, local
businesses, is good for our economy.
Statistics say we are the driving force after
all. When you couple that with the fact that
we are in the business of recycling not

manufacturing, it means we are also good for
the environment. It’s a win-win. Even
though I am selling the past, I am selling it
today. With my antiques, I follow the desires
of a current market. Several new trends have
emerged in recent years: less is more,
oddities and industrial vintage/modern.
Coupled with baby boomers cleaning out
their parents’ homes, TV shows like
“Hoarders” are resonating with our desire to
edit our own belongings. Englishman
William Morris put it best, “Have nothing in
your house which you do not know to be
useful or believe to be beautiful.” It is telling
that he includes both. Trends come and go.
And only the most relevant, most valuable,
or most outrageous persist. Antiques fit this
description. I have often noted that a
successful interior
is one in which
you get rid of
eight average
pieces and replace
those with one
Star! Another,
more exciting
trend is that for
Oddities. This one
is a lot of fun.
And I am
embracing it
whole-heartedly.
Mixed in with my
fine antiques,
stained glass
windows, sterling
silver and oriental
carpets, you will
find peculiar
taxidermy, an
antique coffin,
laboratory test
tubes, medical
accoutrements
especially the
macabre, fossils,
bones, semi-
precious stone
carvings, even
meteorites! The
loft look, clean
and sleek yet
oddly industrial, is
very popular right
now. Young
people are driving

this market. And I am very interested in
their attention. Slick, mid-century modern
pieces and sturdy steel and wood machine-
age furniture are in high demand. These
welcome newcomers are now added to the
“signature” pieces that I am known for. Your
home is your castle, your solace, your space.
Personalize it! We are open daily 10-5, in
East Nob Hill, corner of Morningside (our
namesake) and Central. We serve up our
antiques fresh and hot. So the next time you
need that perfect piece, come see what’s
behind the stained 
glass windows.

Sincerely,

Christian Dimery

Owner

Christian Dimery

Business Address

4001 Central NE

Business Phone

505-268-0188

Business Email

info@cda23.com

Website

MorningsideAntiques.com



Our annual “Einstein Gala,” New Mexico’s
biggest science party of the year, will be held at the
Sheraton Uptown Hotel on Saturday, March 21.
“Movie Under the Wings” will provide visitors
with a unique outdoor movie experience that
features the classic film Back to the Future on
Saturday, June 20. For a list of all upcoming events
and programs, please visit nuclearmuseum.org. 

Is there anything else visitors need to
know about the Museum?

The National Museum of Nuclear Science &
History is a not-for-profit, educational entity that is
an intriguing place to learn, to imagine, to think
and to draw your own conclusions. We are
chartered by Congress, and we are the only
national museum in New Mexico. The Museum is
open seven days a week from 9am to 5pm.

Type of Business
Museum

Year Established
1969

Owner and Operator
National Atomic Museum Foundation

Business Address
601 Eubank SE

Business Phone
505-245-2137

Business Fax
505-242-4537

Business Email
info@nuclearmuseum.org

Website
www.nuclearmuseum.org

Number of Employees
21

What can guests expect to experience
when visiting the National Museum of
Nuclear Science & History?

The National Museum of Nuclear Science &
History (formerly the National Atomic Museum) is
an intriguing place to learn the story of the Atomic
Age, from early research of nuclear development
through today’s peaceful uses of technology. The
Museum is located at 601 Eubank SE, just south of
Central. This 30,000 sq. ft. building and 9-acre
outdoor exhibit area house temporary and
permanent exhibitions including Nuclear Medicine,
Energy Encounters, Manhattan Project, Atomic Pop
Culture, Pioneers of the Atom and more. The
Museum also hosts Little Albert’s Lab, an area
where young, inquisitive minds can explore hands-
on science activities. The popular outdoor exhibit
area, known as Heritage Park, houses planes, such
as the historic B-29 Superfortress, rockets, missiles,
cannons and a nuclear submarine sail. The
Museum strives to present, through permanent and
changing exhibits and displays, the diverse
applications of nuclear energy in the past, present
and future, along with the stories of the field’s
pioneers.

When was the Museum established?
Established in 1969 on Kirtland Air Force

Base, the Museum closed its doors on Sept. 11,
2001, due to heightened security measures. After a
temporary stay in Old Town from 2002 to 2009,
the Museum reopened in its current location in
southeast Albuquerque in April 2009, when it was
renamed The National Museum of Nuclear
Science & History.

What types of programs do you host?
A main focus at the National Museum of

Nuclear Science & History is STEM (science,
technology, engineering and mathematics)
education. Through field trip opportunities, student
programming for special exhibits, junior volunteer
opportunities, family events and science camps, the
Museum is able to cater to students, scouts,
teachers and families. The Museum’s “Science is
Everywhere” camps—all following Albuquerque
Public Schools’ break schedules—run during
winter, spring and summer breaks for children ages
6-12. These are day or week-long learning
adventures where science comes to life in camps
such as “Sci-Fi Squad,” “Rockets, Rockets,
Rockets,” “Fact or Fairytale,” “Spy Kids” and more.
Spring Camp is also right around the corner, taking
place March 30-April 3, and registration is now
open at nuclearmuseum.org.

What is the Museum working on now?
The Museum’s historic B-29 Superfortress,

one of only 17 left in existence, will be the focus of
a special initiative within “Operation
Preservation”—a two-year campaign to repaint and
refurbish multiple iconic aircrafts in Heritage Park.

What are some of the ways to get
involved with the Museum?

There are many levels of membership that
hold benefits such as camp and store discounts,
unlimited free admission into the Museum and free
admission to over 250 science centers throughout
the nation. We also welcome volunteers of all ages
and backgrounds to get involved in projects
ranging from airplane restoration to event
planning.

What are some upcoming events at the
Museum?

A N N U A L  R E P O R T

National Museum of Nuclear Science & History
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functional, and fun style of fitness to the
community of Albuquerque. Before, in order to
participate in obstacle courses, you had to already
be at a high level of fitness. Our trainers have
created programs to help not only the Ninja
Warrior athlete, but anyone with a fitness goal.
We offer weight loss programs, muscle building,
programs, corrective exercise and injury
prevention programs and our specialty Ninja Fit
program. We are proud to say that Ninja Park is
the only obstacle course training facility that is
as committed to helping the community achieve
their fitness goals as we are. Whether you want
to become the first American Ninja Warrior or
you want to lose five pounds and be a little bit
stronger, we offer the professionals, motivation,
and support that you need to achieve your goal.

-Garrett Takach 

Do you have a hero or mentor-business
or otherwise?

My mentor’s name is Stephen Takach. He is
a Doctor Candidate at the University of Texas at
San Antonio. Naturally when I knew that I was
starting my own business I called him for advice.

He did much more than just explain the theories
and statistics of business to me. Instead he took
the time to help me understand why I want to
start my own gym and create a new style of
fitness by helping me better understand myself.
He helped me realize my truest characteristics
and therefore understand what parts of myself I
want to reflect in my business. He helped me
understand my past failures and disappointments
in life so I could move on and focus my energy
on succeeding with my new dream. I often ask
him questions looking for a direct answer.
Instead, he helps me make the decision for
myself by giving me the guidance I need and
letting me talk it out with him. 

-Garrett Takach

Do you have a hero or mentor-business
or otherwise?

My father, Daniel Kronberg, is my mentor,
he is a full-time artist, (bronze sculptor), and I
have apprenticed with him for years. His drive
for perfection and the quality of his work has
influenced how I build obstacles and how I train
with focus and dedication.

-Josh Kronberg

How did you get started in this
business?

I started as a Personal Trainer at Highpoint
Sports and Wellness. I became a personal trainer
because I enjoyed discussing people’s fitness goals
with them and helping them find time to
achieve them. Obstacle courses (American Ninja
Warrior specifically) is my favorite way to
workout and keep myself healthy. This came
through in my personal training style. No matter
what fitness goals people brought to me, I trained
them as if they were going to try to compete in
an obstacle course event. My clients loved the
exercises and were seeing the results they
wanted. At that point I realized that there are
digressions to all of the obstacles that can start
simply as body weight exercises. I created a style
of fitness that mostly consists of body weight

exercises, muscular strength and endurance,
weight loss and the added challenge of
overcoming obstacles mentally and physically. 

-Garrett Takach

What age groups can train at your
gym?

Ages 15 and up are welcome to participate
in open gym, classes, and workshops. We also
offer classes for kids ages 6 and up. Currently we
are developing classes for ages 50 or older.

Do you offer any other services?
We do ninja warrior workshops, team

building events, Ninja Warrior competitions and
birthday parties for kids and adults. The
birthdays are unique because we close the gym to
keep it private and the parents are welcome to
play too!

Type of Business
Obstacle Course Training Center

Year Established
2015

Owner
Garrett Takach, Josh Isaac Kronberg

Hometown
Albuquerque

Business Address
2420 Comanche NE, Suite H3

Business Phone
(505) 883-9203

Business Email
ninjapark@yahoo.com

Website
http://www.ninjaparkabq.com/

Why did you choose this business?
After five seasons of competing on

American Ninja Warrior, I realized training had
become my passion and Garrett Takach (NASM
Personal Trainer) had become my training
partner with that same passion. We also shared
the same vision to create a world class training
center for others like us, and anyone else
interested in learning these obstacles while
getting in a fun, new style of exercise. 

-Josh Kronberg

Why did you choose to do business in
Albuquerque?

Both Garrett and I were born and raised
here in Albuquerque. We noticed that the
Crossfit scene really took off not only here but
around the country. People were craving a new
style of fitness. Training for Ninja Warrior is just
that and we had become experts in this field
with our years of training and from constructing
our own personal obstacle courses. Since
Albuquerque had nothing like our vision, we felt
it was the right time and place to introduce
everyone to our unique style of fitness.

-Josh Kronberg

What is your business philosophy?
We want to help people achieve fitness

goals higher than they ever though possible, by
teaching them how to overcome obstacles both
mentally and physically in a fun, safe, inviting,
and supportive community. 

What contributions to the community
(charitable or otherwise) are you most
proud of?

We are proud of bringing this new,

A N N U A L  R E P O R T
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“All I want is some peace and quiet.” If
that thought has never crossed your mind, stop
reading now. If, however, your time seems to
consist of distractions punctuated by
interruptions, you’re going to like what Linda
Thorne and Lanny Tonning have in store for
you. 

It’s a refuge from the chaos and it’s located
on their 12 acre farm in the heart of
Albuquerque. Step back in time at Bike In
Coffee. 

Linda and Lanny have lived on the farm,
just west of Old Town, for nearly 40 years. A
thriving equestrian facility for a quarter century,
these days Old Town Farm is growing all-natural
produce and is open on weekends for its Bike In
Coffee service to cyclists. The menu features
items fresh cooked from the garden, good coffee
and plenty of space to relax and chat with
friends. You can also take a walk through the
garden and if the mood strikes, feed your need to
weed. The garden features a wide variety – more
than 100 different fruits, greens and vegetables.
Cut flowers and potted plants are also available.

There are still a few horses around. And
some chickens, bees and dogs. We also have a
bike repair station courtesy of The BikeSmith.
Bike in concerts, bike in movies, bike in TEDx
events, all have taken place at Old Town Farm.
And with plans for even more events this season
the farm will continue to offer guests a country
getaway.

Bike In Coffee’s seasonal business opens
March 1st and continues every Saturday and
Sunday from 9am until 2pm. In April the farm
begins opening at 8 am. The menu is simple and
always fresh from the garden: a soup, a salad, a
sweet, and a savory. In addition to coffee, drinks
include garden-fresh smoothies, chai, tea and
lemonade. And when the weather warms up, a
smooth cold-brew coffee hits the spot! 

Type of Business
Farm/Coffee shop

Year Established
Farm, 1977 Coffee Shop, 2012

Owners
Linda Thorne and Lanny Tonning

Age
hmmmmmm....

Hometown
Linda-ABQ Lanny-Chicago

Business Address
949 Montoya NW

Business Phone
505-764-9116

Business Hours
March 1st - 9:00am to 2:00pm
April - 8:00am to 2:00pm

Business Email
linda@oldtownfarm.com

Website
oldtownfarm.com

A N N U A L  R E P O R T

Bike in Coffee at Old Town Farm
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What was your first job?
Watering and feeding animals at the family

farm.

How did you get started in this
business?

My mother became HIV positive and there
was no assistance or doctors that were willing to
sign her medical cannabis application at that
time.

Why did you choose this business?
I wanted to help people that were in the

same situation as me and my family. 

What is your business philosophy?
Treat people the way you would like to be

treated. 

What is your educational background?
College and self-taught entrepreneur.

What is your or your company’s
greatest asset?

Being the longest running cannabis card
company in New Mexico and all of the
experience that comes with.

What are your strongest business
traits?

Our strongest business trait is our
persistence and ability to relate with the
customer.

Why did you choose to do business in
Albuquerque?

Because I live here. 

What motivates you to succeed
besides the desire to make money?

The gratification of starting a business and
making it a success as well as providing my
fellow new Mexicans with a great service.

How is operating your own business
different than you expected?

It is a lot more challenging than I expected
it to be. 

What significant changes have you
implemented recently?

We have moved into a 2,500 sq. ft. office
and updated all of our equipment and software. 

What successes in the past year are
you most proud of accomplishing?

Expanding our business to Las Cruses and
working with our physiatrist and certified nurse
practitioner. 

What do you offer that the
competition doesn’t?

First of all we have more experience than
any of our competitors. We also do outreach to
smaller towns that lack services.

How do you maintain your competitive
edge?

I constantly try new ideas in an attempt to

provide better service and meet the ever-
changing needs of the Medical Cannabis
Program.

How would you define your position
within the marketplace or within your
market segment?

We consider ourselves number one in the
state of New Mexico.

What do you think is the biggest
obstacle in operating a successful
business?

Finding and maintaining qualified personal
and letting people know you exist.

What was your best business decision?
Choosing which medical professionals to

work with. 

What was your biggest missed
opportunity?

Not becoming a producer of medical
cannabis.

What are your growth goals?
Our growth goals are to not only provide

excellent service in the state of New Mexico,
but to expand our services to other states.

A N N U A L  R E P O R T
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What’s your favorite saying or
quotation?

Don’t stop now this is bat country.

If you had a chance to live anyone
else’s life, whose life would it be?

I don’t ever wish I was some one else.

Do you have a hero or mentor-business
or otherwise?

There are several people that I look up to
and I take a little bit from every body.

If there is one thing about
Albuquerque or New Mexico that you
could change, what would it be?

I would make it more modern, progressive
and competitive.

What do you look for in prospective
employees?

good work ethic., strong computer skills
and thick skin.

What inspires you?
The fact that I am doing something that

has not been accomplished in this state.

Three passions outside of work?
Hunting, Gardening, and riding my scooter

If I knew it was going to take this long
to come this far, would I have still
done this?

Yes, I would have.

Type of Business
Medical Marijuana Cards

Year Established
2007

Owner
Robert davis

Age
37

Hometown
Albuquerque

Business Address
2017 Yale, suite C

Business Phone
505-247-3223

Business Fax
505-247-0051

Business Email
info@peacemmc.com

Website
peacemmc.com

Number of Employees
7

Peace Medical Marijuana Consultants

What is your company’s greatest
challenge?

Keeping up with the constant changing
rules of the New Mexico Department of Health.

What contributions to the community
(charitable or otherwise) are you most
proud of?

Providing our services at no cost to
terminally ill patients.

How has the Internet affected your
business and how do you think it might
affect your business in the future?

The same as it effects everyone else’s.

In what area of your business do you
invest the most energy?

Patient and Medical professional relations.

If you had to choose another career or
start another business what would it
be?

dispensary 

What words of wisdom would you
offer to someone starting their own
business?

Don’t complicate things more than you

Medical Marijuana Cards
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Pizza 9

gluten-free products!

What significant changes have you
implemented recently? 
We are constantly changing and growing. Our
goal is to expand throughout New Mexico.
We want to put families in a position to own
their own business. Most recently we opened
2 new stores with great families. One in
Albuquerque's South Valley and one in
Bernalillo. We are really excited to deliver
delicious pizza to even more homes!

What successes in the past year are
you most proud of accomplishing? 
We are extremely happy to continue our
expansion. We have a few more stores under
our belt than we had last year and even more

coming in the future. We are very proud to
have been named Best Pizza Delivery in
Albuquerque by Albuquerque the Magazine
for the second year in a row. We were also
honored again as a part of the New Mexico
Private 100 which recognizes the Top 100
privately-held companies in New Mexico in
terms of revenue generation. 

What contributions to the
community are you most proud of?
We want to get as involved as possible in the
community, and we have contributed to many
organizations in the area. This past year, we
have increased our donations, and we
currently support the Muscular Dystrophy
Association. We also love holding fundraisers
for local groups, clubs, team, etc. We are now
offering an exciting fundraising program that
you won't find anywhere else in the
Albuquerque area. 

How has the Internet affected your
business? 
Pizzanine.com gives information on our
business and locations and provides a menu
for our customers. Many of our locations also
offer online ordering from our website. Social
media also helps us connect with our fans.
We love to hear feedback from our customers. 

What do you look for in prospective
employees? 
We look for a positive, upbeat and
professional attitude. We also look for a clean
driving record for our drivers. 

What was your best business
decision?
The decision to franchise and create
opportunities for families to own their own
businesses was our best decision. We are
excited to continue expanding throughout
the beautiful state of New Mexico! 

Type of Business
Chicago-Style Pizza and More;
Restaurants

Year Established
2008

Owner
Hass Aslami and Rod Etemadi

Business Email
wedeliver@pizzanine.com

Website
www.pizzanine.com

How did you get started in this
business? 
After opening his first restaurants in
Chicago, and with 30 years of experience in
the pizza business, Hass moved to
Albuquerque and opened Pizza 9 at the
Gibson store (5305 Gibson SE) with his
business partner Rod. In January 2010, they
incorporated Pizza 9 Franchise Corporation,
and franchises are now available in New
Mexico. There are currently 18 Pizza 9
restaurants; 17 franchisee-owned restaurants
and one corporate-owned store. 

What is your business philosophy? 
The customer should always leave with a
smile. It is important to understand that
every customer's needs are different, and we
are here to make them happy. Our
customers are our greatest asset. They love
our food and come back often. They also
spread the word to their friends and family
so they can experience our quality food and
service. We love leaving our customers with
a smile on their face and a full belly. We're
motivated by that.

What do you offer that the
competition doesn't?
FRESH ingredients, and we make our dough
daily! We have a big and delicious menu,
including Chicago-style pizza, garden salads
made fresh each day, calzones, pizza rolls,
hot sandwiches, pasta and amazing desserts.
We also have gluten-free pizza and other
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as a mentor and instructor with many
homebrewers over the years and enjoys both the
technical and creative aspects of brewing. 

Alan Taylor, Brewmaster of Ponderosa
Brewing and sister breweries in Portland, has a
long history in the industry. Following his
passion of homebrewing (college days of 1992),
he switched from working on a Ph.D. in
Germanic Studies and began studying the most
Germanic of all subjects: Brewing Science.
Armed with a Braumeister Degree from the VLB
in Berlin, he worked in Berlin, Bavaria and then
for notable breweries on the West Coast of the
US: Full Sail, Spanish Peaks, Gordon Biersch
and Widmer Brothers. He also works as the
Brewmaster for PINTS Brewing Co. in Portland,
OR in addition to overseeing brewing operations
in Albuquerque and the building of future
breweries in the western United States.

Where can we find your beers?
You guys should really come check out the

Ponderosa itself. There’s a full view of the
brewery and often times you’ll find Matt hard at
work doing what he does best. Plus, we have a
huge patio with big long tables that can’t be
beat for soaking up those golden rays on a spring
afternoon with a pint of beer in your hand.
We’ve also partnered up with Admiral
Distribution, who sells our beers to bars and
restaurants. In the future, look for us in local
bottle shops as we start our bottle production.

Why build in the Sawmill District?
The Sawmill District is in a great location

close to Old Town and Explora Museum just off
I-40 at Rio Grande. Decades of industrial use
caused a lot of environmental damage that took
a long time and a significant amount of

resources to restore. The Sawmill Community
Land Trust is a huge part of how we got here and
the opportunity to be in this budding
community is something we’re proud to be part
of.

Ponderosa is part of a new apartment
development in the area and many of our best
customers are our next door neighbors! The
great thing about Ponderosa is how easy it is to
get to. Many people walk their dogs or ride their
bikes in after a day in the sun and relax with us
on the patio. Our patio is non-smoking, but
well-behaved people and dogs are always
welcome.

Is there really an area just for kids?
Most definitely. Many of us have kids of

our own and know that sometimes parents need
a break. We built a corner of the restaurant as a
play area surrounded by comfy booths so parents
can enjoy themselves while keeping a watchful
eye on their little ones close by. 

Your menu has a wide range of items
and rumor has it you use beer in most
of your recipes. How do you know
which beers go best in which dishes?

According to Executive Chef, Knoulan
Tanner, the first thing you should do is taste
your beer. The NW beer styles are often high in
IBUs, and using too much can make your sauce
or soup taste really bitter and off-balance. Our
vegetarian Beer Cheese Soup utilizes our lightest
beers, so the flavor of the beer is still present,
but subtle. 

On the opposite end of the spectrum is our
BBQ sauce. We use dark beers like our Imperial
Porter to bring out the sweet smokiness that
enhances the hickory and apple wood used in

our smoker. 
Our Rip Saw Red is used in our beer batter

because frying tends to take some of the flavor
out. The higher IBUs in the Red give it a kick
without being overpowering.

Our menu is meant to pair well with our
beers. It’s not overly-complicated, everything is
made in-house, and we really do offer something
for everyone. 

Why did you choose to do business in
Albuquerque?

Opportunity, passion and sunshine. The
building’s owner had originally planned a
brewery/restaurant into the Sawmill District
Development and once he and Alan partnered
up, the opportunity became reality. Albuquerque
is a great beer town and we are proud to join in
with the talented brewers here. Our industry is
all about helping each other out, appreciating
the craft itself and genuinely enjoying the
rewards of great beer.

How would you define your position
within the marketplace or within your
market segment?

We understand the heritage and traditions
that are vital to brewing classic German beer
styles. It starts with procuring German malts,
hops, and yeast for our Helles, Kölsch,
Weizenbiere, Pilsner, Dunkles, Rauchbier, etc.
We purchased a brew system capable of turning
those fine ingredients into the beers that give us
“Trinkvergnügen,” which translates to “pleasure
of drinking.” And we come from the Pacific
Northwest, which is steeped in the traditions of
growing hops and malting grains. Our friends
there provide us with incredible hop varieties
and great malts to produce tasty and sessionable
Western US-style ales.

What’s the story behind the brewers
for Ponderosa? 

There are currently two brains behind the
beers at Ponderosa. Head Brewer Matt Kollaja
has worked in several breweries crossing
multiple states since 2009, bringing with him a
passion for Western US ales, experimentals, as
well as European ales and lagers. He has worked
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Ponderosa Brewing Company

Type of Business
Brewery, Bar & Grill

Year Established
2014

Owner
PINTS Brewing Company,
Portland, OR

Business Address
1761 Bellamah NW

Business Phone
505-639-5941

Business Email
info@ponderosabrewing.net

Website
www.ponderosabrewing.net

Number of Employees
20



Why should you use native plants?
Using native plants is the best way to

reduce your overall water use. Most native
species will need to be watered more for the first
several seasons, but they will ultimately be a
drought-tolerant or low water plant after
establishment. There are many plants that once
they are established, you may not have to give
them much—if any—supplemental water at all.
These species are also adapted to our poor
alkaline soils and thrive in them. Many plants
are also tolerant of a range of different soils and
can work in many different environmental
niches. So whether you have sand, caliche, clay
or something in between, come see us and get
planting today.

Many species of birds, mammals and
insects, as well as other organisms, have evolved
for hundreds of thousands (if not millions) of
years, alongside these native species plants.
There are species of insect that have adapted
and evolved as pollinators for specific species of
plants (i.e. Yucca Moth, Tegeticulla yuccasella
and the “soapweed” yucca, Yucca glauca, for
approximately 40 million years or more). Others
for example, like the New Mexico Desert Olive,
Forestiera pubescens (syn. F. neomexicana),
Algerita, Berberis haematocarpa, and Three Leaf
Sumac, Rhus trilobata, just to name a few, all
have berries that are a great seasonal food source
and heavily depended on by many different
species at certain times of the year. Birds such as
the lesser goldfinch are a common species in
New Mexico. They can be seen very readily in
the late summer and fall on the native annual
sunflowers, Helianthus annuus, that line our
states roadways. These species will also take
advantage of Chocolate Flower, Berlandiera
lyrata, Blanket Flower, Gaillardia sp. and many
others. If you want to create a natural ecosystem
in your yard, using native plants is a must.

Grass in the desert?
Grass can be a nice addition to any

backyard or landscape. I personally would go
with a low water grass, such as Buffalo or Blue
Grama. Once established they will make a nice
mowed lawn or can give you the native
grassland look, depending on what is preferred.
The advantage to these lower water, native
grasses is that many can be forgotten about,
neglected or left alone while you’re on vacation.
Give them a haircut and a good watering, and
your lawn will perk right back up to the nice,
green, dense lawn your kids and pets love Many
fescue grass varieties are also a good lower water
choice. 

What about plants that are not native?
Okay, so what if there are certain species

that are not native, but you just have to have
them because it’s one of your favorites. Keep in
mind that there are also hundreds if not
thousands of species of plants available that are
from other parts of the world but are adapted to
very similar environmental conditions. Well
that’s great. The lower the water, the better.
And if you just have to have that higher water
plant that you love from your childhood, then
be smart and place these in areas that are closer
to the house and are easy to give extra water to.
And mulch! 

I want an edible landscape but how
many choices do I have?

There are a lot of native plants that have a
berry or seed that is edible that can be eaten
fresh, jammed, jellied, or dried. Fruit trees also
do very well here in New Mexico. Apples, pears,
peaches, plums, apricots, cherries, jujube,
persimmons, figs, pomegranates and many more.
Certain species of nut tree also do well here, and
of course grapes do great here. Many “super
fruits” are becoming more readily available,

Seaberry and Gogi berry are a few that Santa
Ana will be getting this season. 

Yes, we have locally grown USDA
Organic fruit trees, grapes and more!

Santa Ana Garden Center carries a great
selection of fruit trees and other fruits that are
USDA Organic and locally grown in the
Edgewood Area. We have a large, impressive
selection of apple varieties and a good selection
of pears and apricots. We often get smaller
numbers of many of the other fruit trees,
depending on seasonal availability. The locally
grown stock we carry has been grown in the
harsh, dramatically ever-changing weather
conditions of the east side of the East
Mountains. These trees are acclimated for New
Mexico, and they can handle diverse conditions. 

Understanding these plants and choosing
the right ones is the first step to being successful
in your own yard. That is why we are here to
help you. Come see us today! 

Owner
Pueblo of Santa Ana

Business Phone
505-867-1322

Business Email
aaron.lamb@santana-nsn.gov

About Santa Ana Garden Center:
Owned and operated by the Pueblo of

Santa Ana, Santa Ana Garden Center is a retail
garden center specializing in native and low
water plants. We have a great selection of trees,
shrubs, flowering perennials, ground covers,
grasses, vines, cactus, yuccas, agaves, cold hardy
succulents, seasonal vegetable starts, select
annuals and much more. We focus on the plants
that are going to do well here in New Mexico.
We also have certain species you likely will not
find at other garden centers and nurseries in the
area. Many of our plants come from locally
collected seed, and they’re grown at our nursery
right here on the Pueblo of Santa Ana. That
said, we do carry other plants as well, including
indoor plants. So come check us out, and see
what we have to offer. 

Why shop at our Garden Center?
If you have not been out to Santa Ana

Garden Center lately or ever, it is a must see!
This will be the fourth season in our new
location, and the native landscape is starting to
really come along. We have display gardens and
walking trails where customers can get an idea
what plants in the landscape will look like. We
have a beautiful view of the Sandia Mountains
and some pretty good birding too.

Our customer service is excellent. If you
need ideas about your yard or what plants to use
or are you just clueless with where to get started
... We can walk you through whatever type of
landscape is desired. Bring in pictures of your
yard on a phone or iPad, and we can talk you
through the landscape of your dreams. Having a
xeric or low water yard doesn’t mean having an
all-rock landscape with very few plants. You can
choose the best look for you. Come see us today,
and let us help you in creating the landscape
oasis you have always dreamed of.
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Santa Ana Garden Center
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likely never do that again. 
Once I realized my passion with cars could

be my business opportunity, I was in my shop
within six months.

What is your company’s greatist asset?
My greatest asset would have to be my

technicians. Regardless how small your business
is, you still need good people. Today’s vehicles
have become increasingly complex and difficult
to service, requiring a higher level of skill. For
example there are over 300 different ways just to
reset an oil maintenance indicator. My four
technicians have a combined total of over 60
years of vehicle maintenance experience. I seek
not only competent employees, but also those
who relate well with people. It is a difficult
combination to find, but I think I’ve struck gold.
Customers have mentioned that we are the
friendliest lube shop they have ever experienced. 

What is your business philosophy?
It’s pretty basic. Treat customers the way

you would like to be treated and give back to
the community. Always be genuine and tell the
truth. Several times a week, we send a vehicle
out without an oil change. Either it doesn’t need
it or it is way premature on mileage.
Unfortunately a few in this industry have given
it a bad name. We strive every day to counter

this image with not only our words but our
actions as well. 

I contribute to the local community by
donating oil change coupons for non-profits and
hosting car washes for school sports teams and
band fundraisers. 

What services does your business
provide?

In addition to oil changes, we furnish what
is known in the industry as “light maintenance.”
This includes air filters, lightbulbs, wipers, fuel
filters, batteries, gear box and transmission
service, as well as coolant and transmission
flushes. We also furnish windshield chip repair,
headlight rejuvenation and emissions testing
services, as well as selling propane for your grill
or RV. Although we fly the Shell logo, I am an
independent, locally owned business. I am not a
franchise. Many of my suppliers are locally
owned businesses, so your hard-earned money
stays in our local economy, working for all of us

What has surprised you most about
running your own business?

Besides the obvious hard work—I worked
nearly six days a week for the first seven years—
the extraordinary people I have met has been a
truly rewarding experience. Having serviced
over 70,000 vehicles, my customers have ranged
from crew members on “Breaking Bad” and
“Better Call Saul” to a World War II veteran
who liberated a concentration camp. I have
learned a great deal from my customers, and I
am looking forward to meeting new ones. 

What did you do before?
For 25 years I worked for medium-to-large

sized corporations in sales and mid-level sales
management. I was cast aside (let go) by my last
two employers before the age of 50. Once you
begin making a good wage and regardless of your
contributions to the firm, they drop you and hire
a much lower-paid worker. I know scores of
people who have experienced this. It happened
to my wife recently. She felt lucky to find a job
offering half her former pay. Apparently today’s
corporations are concerned with only two
criteria: quarterly profits and the firm’s stock
price. Employees and even customers are far
down on their priority scale. Upper management
from my last employer even stole the employee
401k plan. They drained it dry—every penny—
just to line their own pockets! I knew I had to
find something different.

How did you get started in this
business?

I have always liked cars. As a young boy, I
grew up helping my Dad work on our family cars
in the driveway. We even replaced the dual
exhaust system on the family Oldsmobile. After
hours of lying on our backs chiseling off the
rusty system (due to the salted winter roads in
Minnesota), my Dad admitted that we would
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Shell Rapid Lube Type of Business
Automotive quick lube

Year Established
2002

Owner
Dale Erickson

Age
66

Hometown
Minneapolis, Minn.

Business Address
3601 Wyoming NE

Business Phone
505) 298-1556

Business Fax
(505) 332-7104

Business Email
shellrapidlube57@comcast.net

Website
albuquerqueoilchange.com

Number of Employees
4



working at Spinn’s. 

Why did you choose to do business in
Albuquerque? 

I live here and saw the need for a Spinn’s
on the Westside. 

What motivates you to succeed
besides the desire to make money? 

Money is never a good motivator. I like
people and have always been driven to succeed
at anything I take on. It’s what makes me tick. 

What successes in the past year are
you most proud of accomplishing? 

I have owned several businesses in the past,
but I enjoyed the five bicycle shops I owned in
the North Dallas area the most. 

What do you offer that the
competition doesn’t? 

Burgers, steaks, fresh cut fries and
milkshakes made the old-fashioned way. Fresh
and made to order. 

What do you think is the biggest
obstacle in operating a successful
business? 

Knowing the needs of your customers and
putting together an ongoing training for your
employees to meet those needs. 

What are your growth goals? 
When this restaurant is fully matured, I

would like to open two more in Albuquerque. 

What inspires you? 
I believe you can do anything your heart

desires if you put your mind to it and make God
your partner. 

Three passions outside of work? 
My one great passion is riding my Harley

on long trips. The best trips are the ones you
don’t plan. 

Type of Business
Family Restaurant & Pub

Year Established
2006

Owner
Michael Spinn

Hometown
Corpus Christi, Texas

Business Address
4411 Montano Rd NW Ste A
Albuquerque, NM 87120

Business Phone
(505) 899-6180

Business Fax
(505) 508-2032

Business Email
mike@spinn.net

What was your first job? 
My first real job was with IBM in Dallas,

Texas, working as a computer tech. 

How did you get started in this
business? 

Let’s see. I sold my home, sold my Harley,
used all the savings I had, and with a hope and a
prayer, I opened the doors. 

Why did you choose this business? 
It is something I have always wanted to try. 

What is your business philosophy? 
I have tried to create a restaurant with a

slower pace than the “I want it now,” fast-paced
world we live in. A place where you can relax,
have a great burger and enjoy a good beer. A
place where you can bring the whole family and
discuss how the day or week went. 

What is your or your company’s
greatest asset? 

The greatest asset to any company is its
people. I am blessed with having great people
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Spinn’s Burger & Beer
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American Lung Association. We coordinate
their Fight for Air Climb and annual galas. This
year we are also proud to announce they will be
our beneficiary for our new event ABQ Corks &
Brews. 

This year David and his partner Nicole
Ottley are producing the first annual ABQ
Corks and Brews. This event will be an
afternoon of tasting craft beers and fine wine
wines, paired with artisanal chocolates. Discover
the best of what New Mexico has to offer,
featuring local breweries, wineries, chocolatiers,
and musical talents. Hosted at the Albuquerque
Rail Yards on October 3rd, this event will
directly benefit the American Lung Association. 

As well as event production, Studio
23 is also in venue management. One of our
venues, the Downtown Banque Lofts, feature a
rooftop deck boasting 360 panoramic views that
will truly take your breath away. Additionally,
beneath the rooftop, there lies an industrial feel
penthouse; both are a perfect setting for wedding
receptions, graduations, birthdays, film wrap
parties or corporate events. 

Type of Business
Event Coordinating

Owners
David Stroud 

Business Address
219 Central NW

Business Phone
505-219-3107

Business Email
david@studio23events.com

Website
downtownbanquelofts.com

Whether you’re planning a high profile
event, an annual conference, a nonprofit
fundraiser, a festival or corporate event, look no
further than Studio 23 Events. We are your
event, consulting, design, and production go-to.
David Stroud and his team help clients
strategically realize their goals with creative
marketing solutions that specialize in creating
not only exceptional events, but experiences as
well. David brings his ten years of experience
and knowledge of the trade, strong relationships
with vendors and guiding artistic vision with
him into each event, making a lasting
impression of all those in attendance.

Last year Studio 23 Events produced
over 60 events. We specialize in creating new
and innovative ways for resource development
and assisted nonprofits to reach their fundraising
goals. One nonprofit we work with is the
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Studio 23



of sequencing, and fluency with adjusting that
will enhance their existing practice and set the
foundation for teaching.

In the course of the training, we will study
the historical foundations of yoga practice,
explore principles of alignment that grow from a
western and eastern anatomical understanding
of the body, learn about traditional breath
practice (Pranayama), cleansing practice (Kriya)
and healing practice (Ayurveda), and how they
relate to our practice on the mat, all from
instructors who bring decades of experience in
their fields. 

SWEAT’s 200-hour Teacher Training is
perfect for students who want to be teachers,
teachers who want to refine their understanding
of poses, adjustments and yogic philosophy, and
all practitioners who want to deepen their
practice and immerse themselves in 10 weeks of
yoga!

The program is designed for those who
have full time jobs. Classes meet Fridays 6pm-
9pm, Saturdays 1:30pm–6:30pm, Sundays
3pm–8pm, Mondays 6pm–9pm

The cost is $2,900 + tax and required texts.

What are your strongest business
traits?

Instruction: SWEAT boasts a small staff of
highly qualified instructors who are all Yoga
Alliance RYT certified at either the 200 or 500
hour level. As owners, Delynn and Joe strongly
believe that the best student experience is
created with a small group of excellent teachers
who become familiar enough with SWEAT’s
student base to offer student-specific insight,
support and guidance. All instructors that teach
at the studio are required to hold current CPR
and defibrillator certifications as well.

Facility: SWEAT is a state-of-the-art
facility, utilizing the most advanced equipment
available, with every detail designed to create a

consistently optimal student experience.
SWEAT’s owners were determined to create an
exceptional and unique studio to best support
their students’ needs in an environmentally
friendly manner. The customized HVAC system,
feet-friendly and antimicrobial flooring, indirect
lighting scheme, high-quality sound system,
complimentary Manduka mats and
complimentary Manduka yoga towels create the
ideal environment for practicing yoga. Students
will also enjoy serene and roomy locker room
facilities complete with all the necessary
amenities to prepare for a day at the office or
simply wind down after a long day.

Location: SWEAT is conveniently located
in central Albuquerque’s I-25 corridor with
excellent freeway access and is in close
proximity to the Jefferson Business District. The
studio is situated in a busy, clean and well-lit
center with ample parking. Great breakfast and
lunch options such as Weck’s and Einstein’s
Bagels are within walking distance. 

Variety: Variety truly is the spice of life,
and variety in your yoga practice is no different.
SWEAT offers multiple yoga styles and class
lengths to provide all types of students the most
well-rounded yoga experience possible.
Practicing both Static and Vinyasa Flow yoga
styles is a tremendous combination that allows
students to make progress in a safe and very
efficient manner. In addition, because our
teachers are well-versed in creating safe and
enjoyable posture sequences, no two classes at
SWEAT are identical. 60-minute class times are
offered throughout the day with your hectic
lifestyle in mind. While the “yoga high” that
comes from a 90-minute class is difficult to
match, we realize not everyone can devote that
much time to exercise daily. Our 60-minute
classes are tailored such that students can
experience a total body and mind workout in
only an hour. Along with the normal class

variety, SWEAT will also endeavor to offer
monthly workshops to help students progress
even further in their practice. Workshop topics
include meditation, advanced arm balancing
postures, advanced inversion postures, pre/post-
natal yoga and many others.

What motivates you to succeed
besides the desire to make money?

Watching yoga change lives is the biggest
reward we could ever receive. It is especially
exciting to look out across a class and see so
many types of people benefiting from the same
practice. Most Saturday mornings, the same
class includes 10-year-olds and 80-year-olds (no
exaggeration!), and that is incredible. To be able
to watch people become healthier and happier
at all ages is truly humbling. 

Type of Business
Yoga Studio

Year Established
2013

Owners
Joe Fox and Delynn Davidson

Age
36 and 34

Hometown
Dallas, Texas, and Albuquerque, N.M.

Business Address
4500 Osuna NE, Suite 200

Business Phone
505-715-0104

Business Email
info@sweatyogastudio.com

Website
sweatyogastudio.com

Number of Employees
15

How did you get started in this
business?

Owners of SWEAT, husband and wife team
Joe Fox and Delynn Davidson, brought their
long-time dream into reality when SWEAT
opened its doors in fall 2013. As college
athletes, both Joe and Delynn have always
valued the contributions physical activity has
made to their lives, but nothing has had quite
the same effect as the development of their yoga
practice. Delynn hesitantly tried yoga at the
suggestion of a college friend who was also an
athlete, and she was immediately hooked by the
intensity of the workout. For Joe, it took longer
to stick, but his desire to impress Delynn and
the relief he felt from chronic knee pain finally
did the trick! While the well-rounded physical
experience is what lured both of them in, the
couple was pleasantly surprise over time when
they noticed improvements in sleeping patterns,
stress levels and their general health. Yoga had
become not only a hobby they enjoyed doing
together, but something that was bringing
improvements to all aspects of their lives.

What is your business philosophy?
SWEAT Yoga Studio strives to create a

vibrant yoga community that is open and
welcoming to all types of students. Whether you
are young or old, skinny or curvy, a new yogi or
a seasoned practitioner, we want you as part of
our community. Above all, the studio’s purpose
is to enrich the lives of our students, teachers
and our community through yoga. SWEAT Yoga
Studio will accomplish that goal by consistently
helping as many people as possible improve their
physical and mental health in a safe, friendly,
comfortable and knowledgeable environment.
We will work hard for our students by helping
them expand, improve and grow their yoga
practice. Yoga is for everybody. Come SWEAT
with us!

What significant changes have you
implemented recently?

We are excited to offer our inaugural
session of SWEAT Yoga School this summer,
meeting on weekends from May 15-July 20. This
is a 200-Hour Yoga Alliance Certified Vinyasa
Teacher Training, designed for the working
professional. 

SWEAT Yoga Studio invites practitioners
to dive deep into the fire of the yoga practice,
while learning the essential tools necessary to
start on the path of becoming a certified yoga
instructor. We’ve gathered the core of our
SWEAT faculty and some of our favorite special
guests from the New Mexico yoga scene and
beyond to create this heartfelt and rich
curriculum.

Working alongside Josh Schrei, (E-RYT
500, founder of Body Yoga School and a lifelong
student of the traditions of India), SWEAT co-
founders Delynn Davidson & Joseph Fox, and
other members of the SWEAT family will
explore the living, breathing practice of Vinyasa
Yoga from the inside out. 

Based around a hands-on philosophy of
learning through adjustment and co-instruction,
students will dive right into teaching the very
first classroom day, and will develop a deep yoga
vocabulary, a familiarity with the fundamentals
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SWEAT Yoga Studio
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SWEAT Yoga
School Info Night

Saturday 4/11 
5:00 - 6:30pm

Learn about yoga
Summer 2015
Yoga School!

SWE    T
y o g a  s t u d i o™

Josh Schrei, 500 Hour ERYT and Director of SWEAT Yoga School
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Great Face & Body (a green day spa and “eco-
urban lifestyle market” that sellsnatural skincare
products), Spa Enrichment Strategies (a
consulting firm to help day spa andsalon owners
improve their profitability), and My Sacred Fig
(an organic private label skincarebrand).

Is there a best-selling product?
Right now, we have two products battling

for the top spot. 
Argan Oil Solid Shampoo Bar: Shampoo

bars are an all-natural conditioning shampoo in
a solid bar form. Yes, this is realshampoo in a
solid bar. If you are not used to solid shampoo
bars, the concept may sound a bitstrange, but
they are wonderful. Super-rich with loads of fluffy
lather, our natural shampoobars are made in
small batches using recipes meticulously
developed to naturally clean andcondition your
scalp and leave hair soft, shiny, clean and most
of all healthy.

Havana Nights Bath Bomb:This exotic
scent will transport you to Havana’s natural
surroundings with the scent of tobaccoflower,
orange blossom, patchouli and honeysuckle also
with clean and citrusy top notes ofbergamot.

Do you test on animals?
Don’t freak out, but yes. Actually we don’t

test on them, we formulate for them. Between
our pig and three dogs, they all love getting stuff
rubbed on them. For dangerous stuff, we offer to
test on ex-boyfriends and ex-husbands of our
female clients.

What are the major causes you
support?

The message of Urban Fresh is to look
beyond being green, which includes looking at
the state of our oceans. The oceans are currently
our largest landfill with over 3.5 million tons of
trash. 

Sorry to tell people, but most of your
beauty products are trash. The plastics end up as
garbage floating around the oceans and killing
our valuable ocean creatures. We are using very
little packaging, and what we do use is
compostable and biodegradable. It is a
revolutionary way to sell products.
Urban Fresh Cosmetics boasts:
• a promise to keep more plastic out of our
oceans

• creation of solid products that don't waste
water we’ll need to drink in the future

• packaging made from compostable craft paper,
corn and sugarcane

• the most interactive shopping experience of
any store

• the first beauty store to have onsite
aquaponics on an urban farm

• no carbon foot print and zero landfill 

Why did you create Urban Fresh
Cosmetics in Albuquerque?

We could not have created this anywhere
else. We live in a restored historic adobe
building inAlbuquerque that formerly served as
a music school. It is the perfect place to make all
our goods. This unique building was featured
onHGTV’s “You Live in What?” We are known
for our creativemarketing and publicity efforts
like when we capitalized on the popularity of
AMC’s “BreakingBad” by offering a line of bath
products called“Bathing Bad” bath salts.

Did you ever get arrested for making
Bathing Bad?

We were never arrested, but we did get a
nasty letter from Sony and a phone call asking
for $500,000 to get a license to sell the product.
Our building did get raided one night by
Alcohol and Gaming when they thought we
were selling liquor during a burlesque
performance.

What are the future plans for Urban
Fresh?

We’ve made the Inc. 5,000 list of the
fastest growing privately owned companies.
There are some exciting plans in the works.
After meeting with Marcus Lemonis of the
CNBC show “The Profit” at the Inc. 5000
conference, we spent a weekend binge-watching
all the past episodes. 

We had never watched the show and didn’t
know much about Marcus, but after hearing him
speak and talking with him, we quickly realized
he is our kind of people. It’s like he’s family. We
believe in all the same principles and values
around running a business.

Urban Fresh is on Lemonis’ radar. We are
sending the samples he has requested, and we
are working to get him in Albuquerque for a site
visit.

Type of Business
Bath & Beauty

Year Established
2014

Owner
Keith & Andre West-Harrison

Age
43 & 47

Business Address
123 Broadway SE

Business Phone
(505) 404-6670

Business Email
farmer@urbanfreshcosmectics.com

Website
UrbanFreshCosmetics.com

Number of Employees
2

Is that a pig in your photo?
Yes! That is Priscilla, Pig of the Desert. She

is 5 months old.

Why is there a pig in your photo?
We do a program called “pet a pig with

purchase.” Well actually, pigs are the new urban
pet. Priscilla is a mini-pot-bellied pig, and she
will get to be about 40 pounds. She is an
important part of our customer service team.

Does it always smell this amazing in
your store?

That is a question we get a lot. It does
always smell amazing. Think of all the good
ingredients we get to work with. We use
everything from toasted marshmallows, garden
grown herbs, honey from our rooftop bees and
over 100 essential oils. Just walking around the
store is a smell-o-rama event. Just five minutes
with us, and your entire outlook on life is better.

What is Urban Fresh Cosmetics?
Urban Fresh Cosmetics features fresh,

locally handmade bath goods with urban farm
grown ingredients made by our family, not a
corporate chain. We are the locally owned and
manufactured version of LUSH, but we think we
are better. For almost 25 years, we have been
working toward being Urban Fresh. It’s an
amazing time. It has been a journeyfrom
esthetics school to owning a hotel, urban spa
and coffeehouse in New Orleans untilKatrina,
and finally launching an urban farm in
Albuquerque. It’s a family affair that
includesdays spent drying herbs, packing bath
bomb molds and teaching classes to happy
customers.

What are the other businesses you are
known for?

We own several small businesses,including
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Urban Fresh Cosmetics
PHOTO BY FORREST GOODLUCK
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customer equally, no matter how much or how
little they may spend at our store. Mercy in
every act means that we look for opportunities
to serve our community that go above and
beyond what is required of us. This is done
through our 2 percent giveback program to local
non-profits and by donating mattresses to those
who are in impossible circumstances. Humility

means that when we make a mistake, we will
acknowledge the mistake, apologize and do
everything we can to fix the mistake.

What is your educational background?
After graduating from UNM with a degree

in business management and accounting, Mark
worked for 14 years in non-profit and corporate
accounting, which helped him understand the
reward of a good night’s sleep. Now he weaves
those values together to bring Urban Mattress to
the metro.

What are your strongest business
traits?

Honesty and a low pressure environment.
We are honest with each and every customer.
Our showroom is setup so that our customers
can spend the time they need test-resting on our
mattresses so that they can discover which bed is
the best one for them. 

What significant changes have you
implemented recently?

We are always talking to our customers to
find out what products are working for them and
which products are not. We then make changes
to our product selection to reflect the feedback
we get from our customers.

Our customers have been asking for solid
wood bed frames at reasonable prices. We just
started working with Dapwood, another local
ABQ company, and we are now offering solid
wood frames at competitive prices! 

What do you offer that the
competition doesn’t?

We inner coil, memory foam, latex, organic
latex and handmade natural mattresses, which
range from $350 to $7000 for a queen set. Our
wide selection lets the customer compare five
very different and unique beds in one setting—
without having to travel from store to
store—and by giving them a side by side
comparison of each type of bed. 

If there is one thing about
Albuquerque or New Mexico that you
could change, what would it be?

I would love to be able to bring more jobs
to Albuquerque. This is why we support local
businesses and are excited about our new
partnership with Dapwood. Local business is the
life of our city! 

What inspires you?
I am inspired by ordinary people going out

of their way to help others. Each act of kindness
makes Albuquerque a better place, no matter
how small that act may feel at the time. I aim to
do something small for someone each and every
day, even if it is just a smile. 

Anything else you would like to add?
Our hours are: Monday through Friday:

10am to 8pm, Saturday: 10am to 7pm and
Sunday: noon to 6pm.

Type of Business
Mattresses & Bedding

Year Established
2014

Owner
Mark & Amanda Essenmacher

Hometown
Albuquerque

Business Address
6902 Menaul NE, Suite A

Business Phone
(505) 750-9159

Business Email
albuquerque@urbanmattress.com

Website
urbanmattress.com

What was your first job?
I worked the closing shift at McDonalds,

and then I worked as a apprentice to a local
furniture maker. It was through these jobs that I
put myself through college at UNM and learned
the values of hard work and treating customers
with respect. 

How did you get started in this
business?

Two friends from my non-profit days helped
start the franchise. I watched them grow the
franchise and their focus on customer service, a
low pressure environment and quality products
at reasonable prices. It intrigued me that a
business model was developed that focused on
treating our customers right and supporting local
non-profits through our 2 percent giveback
program.

Why did you choose this business?
Growing up in New Mexico, I was raised to

understand the value of serving others in the
community. The opportunity came to bring
Urban Mattress to Albuquerque, and I knew this
would be an ideal fit for me, as nothing is as
important as a goods night’s sleep. We want to
be the industry leaders in customer service, and
we are doing a great job of helping our
customers discover the best mattress for them, as
no two customers have the same needs. 

What is your business philosophy?
We are focused on justice, mercy and

humility. Justice means that we treat each

A N N U A L  R E P O R T

Urban Mattress
PHOTOS BY DANA BENJAMIN
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Vintage Albuquerque became an independent
501(c)3 non-profit organization dedicated to
supporting much needed art education programs
and outreach activities focused on K-12 students
in the city and state.

Each year, a leading figure from the wine
industry serves Vintage Albuquerque as its
Honorary Chair.Past chairs have included
Lucciano Castelli (Castello Banfi), Harry
Peterson-Nedry (Chehalem), Jim Clenendan
(Au Bon Climat), Peter Mondavi, Sr. (Charles
Krug), Dan Duckhorn (Duckhorn), Mireille
Guilano (Clicquot), Richard Ponzi (Ponzi),
Roberto Stucchi (Badia a Coltibuono),
Michaela Rodeno (St. Supery), Craig Williams
(Joseph Phelps), Beth Novak Milliken
(Spottswoode), Justin Baldwin (Justin) and
Merry Edwards (Merry Edwards).

From its early years, Vintage Albuquerque
has been a venue for creative expression —fine
wine, music and related art forms. Integral to
Vintage Albuquerque is an annually designated

featured artist who donates a work of art, and is
then sold during the live auction. Vintage
Albuquerque 2015 is pleased to feature the work
of the talented Kandy Tate.

Much has changed over the years and the
Duke City now rivals The City Different as a
center for culinary excellence and great wine
offerings. We invite you to attend all the June
events and watch for other Vintage
Albuquerque happenings throughout the
year…fun, food, wine and a great cause!

June Wine Week – June 24-27, 2015
June Wine Week 2015 begins Wednesday,

June 24 with an Opening Night Gala held at
Zinc Wine Bar & Bistro. Thursday night wine
dinners are held at select local restaurants with
pairings from choice wineries from throughout
the United States and abroad. If you like a fine
wine and dining experience, this is your event!
If your 2015 plans allow you to attend one event
and a casual outdoor party is your thing, the
Friday Grand Tastingcan’t be beat. In 2014 over
30 wineries poured over 100 wines with local
restaurants cooking up perfect compliments for
your culinary pleasure. Truly a mouthwatering
culinary extravaganza! Vintage Albuquerque’s

June Wine Week ends with The Big Event on
Saturday night with a dinner and live auction at
Los Poblanos Historic Inn & Organic Farm. If
you’re interested in bidding on unique high-end
wine lots, one of a kind trips and spectacular art,
this is your event! 

Check for restaurant and winery updates, as
well as other fun events that may be added at
www.vintagealbuquerque.org. Tickets go on sale
April 1. Watch for advance sale discounts!

Type of Business
Event

Owner
Non profit

Business Phone
505-323-3915

Business Hours
June 18 -21, 2015

Website
vintagealbuquerque.com

Vintage Albuquerque – Premier Food & Wine
Event

For 24 years, great winemakers from all
over the world have joined Albuqerque’s best
chefs to celebrate the art of their enological &
culinary passions, while also helping to raise
much-needed funds for children’s arts education
programs in New Mexico. Vintage
Albuquerque’s four day June Wine Week is an
art, food & wine extravaganza, unlike any other
event in the state. Funding from 2015 events
benefit youth programs including the following
organizations: Albuquerque Youth Symphony,
Art in the School, New Mexico Jazz Workshop,
NDI and The Links, Incorporated.

About Us
It’s hard to believe but 2015 isVintage

Albuquerque’s 24th year! What started in 1992
as a small fundraiser for the New Mexico
Symphony Orchestra, has grown into the largest
wine auction event in the Southwest. In 2010

A N N U A L  R E P O R T

Vintage Albuquerque



Tehuana women of Mexico. The spectacular use
of the Xochitl™ flower on deerskin leather and
the pop of color with the lamb-suede lining and
accent creates a unique collaborative work of
art.

Included in the Xochitl™ Collection are
huipiles (tops) made of lamb-suede with
traditional Tehuana flowers added. Next, La
Poncha™ enters the cat-walk—a poncho-like
cover that is made specifically for a woman.
They are completely covered with hand
emrboidered flowers. The original Xochitl™ La
Poncha™ has hand cut deerskin fringe attached
to the bottom. The fringe is designed to hang
down straight as it falls diagonally off the body. 

Sally Moon’s attention to detail—how the

leather drapes on the body, the functionality of
each piece and the quality of craftsmanship—
produces stunningly beautiful bags and apparel
and easy wear-ability. A chic look that only
enriches with time.

Part Two: Pure Tribalist™ Sally Moon says
that the Pure Tribalist™ Wearable Art
Collection is her “roots.” This is where she
started twenty years ago making her first bag for
her Sacred Pipe. Digging deeply into her feral
side, she birthed through inspiration and vision,
“Raven,” “Horse,” “La Paloma,” “Pony,” “Machu
Apu,” and more. She is presently birthing “The
Red Road.”

When asked about the Sauvage!™ show,
Sally Moon said, “It was the best day of my life.

My heart was so full—even with all the stresses
of things not going as planned—it was an
unbelievable feeling.” She gave an example of
what it might feel like being a fine art painter
and having an art exhibit with all your art on
the walls— the people are there— the cameras
are there— then the music starts and your art
jumps off the wall and starts to dance before
your very eyes! “Incredible!” she exclaimed.

You can view the Sauvage!™ Salon Show
at www.WildMoonMarketplace.com under
“Videos.”

W!ld Moon Boutique™ - Where the W!ld
WoMan Shops! is located directly across the
courtyard from the W!ld Moon Couture™
Design House and Showroom located in the
Patio Market in Old Town Albuquerque. They
feature colorful ethnic looks, “Eclectic Global
Fashion” from thirteen countries. They
specialize in handmade, natural fibers, women’s
apparel, textiles, jewelry, and goddess sizes XS -
5X. Open daily.

Mark your calendars: 
-W!ld Moon Couture™ will be celebrating

their 20th Year Anniversary on May 30, 2015
with Sauvage!™ Salon Show, music and
refreshments. 

-5th Annual Frida Fiesta, July 25, with
Frida Fashion Show, Frida Look-a-Like Contest,
and Frida Parade through Old Town
Albuquerque. 

Type of Business
Couture Leather Apparel & Bags

Year Established
1995

Owner
Sally Moon

Business Address
206 1/2 San Felipe NW #7

Business Phone
505-247-2475

Business Email
wildmoonwomanld@aol.com

Website
www.wildmoonmarketplace.com

Sally Moon of W!ld Moon Couture™
Under the night sky of Old Town

Albuquerque, Sally Moon of W!ld Moon
Couture™ Design House & Showroom
transformed her W!ld Moon Couture™ design
house into a “fashion runway.” 

Sally Moon stepped back in time to the
‘60s and ‘70s when the fashionable couture
houses would celebrate their “salon” designs on
their premises. Ms. Moon aptly named her salon
show Sauvage!™ and W!ld it is! 

Part One: Xochitl™ (flower in the Aztec
language) The Xochitl™ Wearable Art
Collection leads the way with shoulder bags
made with hand embroidered flowers that were
re-purposed from traditional clothing of the
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W!ld Moon Couture™
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confidence. By creating a friendly, team-oriented
atmosphere, we have managed to build a sense
of community that is missing from mainstream
gyms.

What is your or your company's
greatest asset?

Our greatest asset is easily our incredible
coaching staff. All of our coaches are certified
instructors who have competed in national
parkour competitions as well as on TV shows
like “American Ninja Warrior.” We have
developed a detailed curriculum to make sure
that our students are being challenged and
progressing on a daily basis, all while having fun
in a professional, safe environment.

What significant changes have you
implemented recently?

We are always building new obstacles so
our students have something new and exciting
to train on. Most recently we renovated our
yoga room and built out a mini-warped
wall/foam pit to practice flips from. We also
have lots of changes and new obstacles planned
for the future.

What do you offer that the
competition doesn't?

There is really nobody else in the state that
offers the quality of training that we do. Parkour
is a fun and exciting new sport that instantly
attracts people with a strong sense of adventure.
We offer parkour training in a safe environment
with the highest level of instruction. I suggest
that people check out our YouTube channel to
see what we have to offer.

How do you maintain your competitive
edge?

With our desire to provide world-class
instruction in a professional training facility.
Also whenever we are not teaching classes, we
are constantly training ourselves. Our drive to
be the absolute best at what we do is what gives
us our edge. Also the first class is always free at
Zero Point, so people can try us out and see if
parkour is for them.

Do you have a hero or mentor-business
or otherwise?

My business mentor is my good friend
Lloyd Kaufman of Troma Entertainment. We
have known each other for 10 years, and he has
always been supportive and willing to help me
out. My hero is my incredible wife.

What inspires you?
I draw my inspiration from my family. They

give me the strength I need to pursue my dreams
and ambitions.

Three passions outside of work?
Reading, watching movies, and Brazilian

jiu-jitsu.

Since you are a professional stuntman,
do you offer any resources for the
local film community?

Absolutely! Every month we offer a
workshop in film fighting for aspiring stunt
performers and local actors who are looking to
add some extra training to their resumes. We
also get a lot of people showing up who just
want to see what it's like. Our full schedule of
classes is on our website, zeropointparkour.com,
where you can also sign up for a free intro class.

Why did you choose this business?
I have worked as a professional stuntman

since 2004, and a parkour gym seemed like a
perfect fit. In addition to teaching parkour, we
offer fitness classes, yoga and martial arts. We
also serve as a rehearsal and training space for
many of the stunt crews that come into town to
work on films and TV shows. 

What is your business philosophy?
We are a gym that is dedicated to

functional strength through movement.
Regardless of your age or skill level, we can help
you improve your flexibility, health and
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Zero Point Parkour & Fitness Academy
Type of Business
Parkour Instruction & Fitness Training

Year Established
2013

Owner
Kurly Tlapoyawa

Business Address
1823 Commercial NE, Suite A

Business Phone
(505) 933-9169

Business Email
zeropointparkour@gmail.com

Website
zeropointparkour.com

Number of Employees
5
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It's no secret that Alibi readers have discerning
tastes and high standards. For two decades, Weekly
Alibi's Best of Burque reader's survey has set the
standard. Often imitated but never matched, we
credit the long-running success of Best of Burque to
our partners, Alibi readers. Since 1994, we have
counted on their refusal to settle for anything less
than the best. We've printed and distributed 45 tons
of news and culture coverage since then, but the
essence of Best of Burque still rests with our 
whip-smart readers. Weekly Alibi's Best of
Burque—Albuquerque's original reader's survey!

The Original

VOTE NOW THROUGH MARCH 17 AT ALIBI.COM

LIFE IN BURQUE 

Best Elected Official
Worst Elected Official
Best Scandal
Best Use of City Money
Worst Use of City Money
Best TV News Personality
Best TV Newscast
Best Radio Personality
Best Radio Program
Best Place to People Watch
Best Charity Event
Best Reason to Stay in
Albuquerque

GOODS & SERVICES 

Best Bookstore (New or
Used)

Best Men’s Apparel
Best Women’s Apparel
Best Thrift Store
Best Antique Store
Best Bicycle Shop
Best Smoke/Vape Shop
Best Plant Nursery
Best Pet Rescue Group
Best Adult Store
Best Flower Shop
Best Gym
Best Yoga or Pilates Studio
Best Vet
Best Tattoo Shop
Best Tattoo Artist
Best Hair Salon

Best Barber Shop
Best Nail Tech
Best Day Spa

ARTS & LIT 

Best Local Theater
Performance

Best Art Exhibition
Best Art Gallery
Best Non-Gallery Space to
See Art

Best Graffiti
Best Mural
Best Museum
Best Theater Space
Best Local Artist
Best Local Poet
Best Local Photographer
Best Comedy Venue
Best Local Comedian

AURAL FIXATION

Best Music Venue
Best Local Band
Best Local Musician

SUBMIT A PHOTO

Burque's Cutest Baby
Burque's Best Dog
Burque's Coolest Car
Best Selfie with a Celebrity

BEST ANYTHING WE FORGOT



demolishing them for a new “communication
center.” Having used up just about every legal
appeal open to him, Kolya turns to his old army
pal Dmitriy (Vladimir Vdovichenkov, Taras
Bulba), a slick lawyer with a connection or two
in Moscow.

Dmitriy shows up in town with a dossier,
allegedly given to him by some Communist Party
muckety-muck, detailing the mayor’s assorted
crimes and misdemeanors. The idea is to gently
blackmail the jerk into playing ball and relenting
on the destruction of Kolya’s home. The problem
is Kolya is nearly as big a jerk as the mayor.
Rather than confronting his problems head-on,
he’s constantly asking “Why me?” and wondering
what he did to deserve his life of hardship and
strife. His M.O. is to avoid all forms of conflict,
quietly take the abuse of people around him, get
rip-roaring drunk and then explode.

Though you might be misled by the setup,
Leviathan is no tense thriller. It’s a slow-burn
arthouse opus that takes its own sweet time
laying out characters and settings. Kolya’s
struggle with the mayor soon takes a backseat,
allowing a wave of personal drama to come to
the forefront. Bringing his old army buddy in to
help only seems to compound Kolya’s problems,
and his bitter self-pity grows ever more intense.
Some ways into the film, our main man (up to
his tonsils in vodka) confronts the local priest
about the fairness of his fate. The priest responds
with that old canard about Job. (“Hey, God
treated Job a hell of a lot worse,” seems to be the
standard answer in these situations.) More
importantly, the priest offers up a choice Bible
quote: “Canst thou draw out Leviathan with a
hook?” That’s as poetic a spin on “You can’t fight

BY DEVIN D. O’LEARY

E very year there is a new pile of smaller,
independent or foreign language films that
get nominated for Oscars. These films

frequently lack the budget for advertising and
distribution that Hollywood’s splashier, more
star-oriented movies have. As a result, getting an
Oscar nomination can be a major boon to these
films’ visibility and profitability. The problem is
that actually winning an Oscar is even better. So
a lot of risk-taking film distributors hold out
until late February, waiting for the results of the
Academy Awards. Unfotunately, only one film in
each category is going to win, leaving at least
four others out in the cold. So here we are, one
week after the announcement of the 2015
Oscars, greeting the release of a film that lost out
on the Best Foreign Language Film Oscar to
Poland’s nun-based Holocaust drama Ida (which
never even opened in our market). Make no
mistake; Russia’s official entry, Leviathan, is still a
good film—just as credible and artistic as it was
before Oscar night. But its chances of
capitalizing on the award ceremony are now
rather slim.

If you look at the Oscar nominations as some
general stamp of quality, however, then there’s
every reason to believe Leviathan is better than
the majority of foreign films that have been
released in the last 12 months. It is. But the film
arrives in theaters with certain caveats. 

Leviathan is the work of writer-director
Andrey Zvyagintsev (The Return, The
Banishment, Elena), a Russian realist with a taste
for glum domestic dramas. Leviathan takes place
in a rural, coastal town where everything,
regardless of actual hue, seems washed in gray:
the ocean, the grass, the houses, the people.
Among these gray-faced folks is Kolya. Kolya
(longtime Russian film and TV actor Aleksey
Serebryakov) is a hotheaded local mechanic
whose family has lived in town for generations.
He’s currently embroiled in a battle with the fat,
drunken, openly corrupt mayor who has seized
Kolya’s home and garage, and is planning on
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Leviathan
Grim Russian recasting of Biblical parable is intimate, challenging

REEL WORLD
BY DEVIN D. O’LEARY

the system” as you’re likely to get—and it more
or less sums up Kolya’s situation, raging
impotently against the powers that be, both
governmental and spiritual.

Although Leviathan is more or less a modern-
day take on the story of Job, Zvyagintsev has
other, even loftier aspirations. If you wanna go
full-on literary, Zvyagintsev is also evoking (in
both title and theme) Thomas Hobbes’ 1651
tome of the same name. Leviathan or The Matter,
Forme and Power of a Common Wealth
Ecclesiasticall and Civil concerns the structure of
society and legitimate government. In it Hobbes
argues that people should live freely but
peacefully with one another under what he terms
a “social contract” (while at the same time
arguing for the absolute, unimpeachable power of
the monarchy).

Zvyagintsev spends almost as much time
gazing at the harsh, stoney, beautiful, isolated,
imposingly alien environment of rural Russia as
he does following his characters. That’s a clue.
Clearly, our main character is living in what
Hobbes would categorize as “a state of nature”—
that is to say as an unsocialized savage locked in
a “war of all against all.” At the same time, our
filmmaker is pondering just how good a job
today’s Russia is doing maintaining Hobbes’
proposed civil social contract with its citizens.
Given the brutish, Putin-like politicos and angry,
impoverished people on display here,
Zvyagintsev is filled to overflowing with
cynicism. 

Even without the political and spiritual
background filled in, Leviathan is an accessible
enough tale of small-town corruption and
hopelessness. What with all the hypocritical
politicians, redneck citizens, guns and liquor,
AMC could easily reshoot this as a miniseries set
in Wasilla, Alaska. In the right mood, it’s a grand
cinematic gesture from a master filmmaker well
worth paying attention to. Just don’t go in
expecting the best foreign film of the year. Its
density, length, pacing, unrelenting glumness
and wealth of dangling story lines keep it from
perfection—and, it would seem, Oscar glory. a

Alien nation
Who’s in the mood for some space monsters?
Downtown Albuquerque’s KiMo Theatre (423
Central NW) kicks off its Sci-Fi Friday event
with Ridley Scott’s 2012 film Prometheus.
Screenings start at 6pm and 8:30pm this
Friday, March 6. Given that it’s the kinda-sorta
prequel to Alien, it makes sense that the next
screening will be 1979’s Alien on Friday,
March 20. Aliens (1986) closes the series out
on Friday, March 27. Tickets are $8 adults, $6
students and seniors. For more info, go to
kimotickets.com.

High times
The Banff Mountain Film Festival World Tour
returns to the KiMo Theatre on Wednesday
and Thursday, March 11 and 12. For this event
organizers have chosen the best from
approximately 350 films entered into the
annual festival in Alberta, Canada. These
award-winning short films comprise a
collection of “the most inspiring action,
environmental and adventure films” of the year.
Buy a ticket and you can take a trip to various
exotic landscapes around the world,
encountering mountain sports, high-altitude
culture and environmental topics. For a
complete schedule of films, go to
banffcentre.ca/mountainfestival/worldtour.
Screenings run 7 to 9:30pm both nights. A
one-day ticket costs $14. A two-day pass will
run you $24. They’re available now through
kimotickets.com, and a portion of the proceeds
benefit NM Wilderness Alliance and the
Mountain Fund.

Samurai cinema
St. John’s College in Santa Fe is starting up this
year’s community seminars with a look at some
classics of international cinema. The seminars
are described as “special opportunities for
community members to read and discuss
seminal works in the same unique manner as
our students.” The first, discussion-based
seminar will focus on the work of master
Japanese filmmaker Akira Kurosawa. “The
Warriors Way: Three Films by Akira Kurosawa”
will consist of four seminars led by St. John’s
College tutor Krishnan Venkatesh. Saturday,
March 14, from 10am to noon and from 2 to
4pm will be the first two sessions. Sunday,
March 15, from 10am to noon and from 2 to
4pm will be the final two. Saturday will be
devoted to Kurosawa’s epic Seven Samurai
(1954), while Sunday will tackle Yojimbo
(1961) and Sanjuro (1962). Cost is $140.
Teacher and student discounts are available.
Space is limited. You can register by calling
(505) 984-6118 or by going to sjc.edu.

Seeking student
submissions
The 2015 Desert Light Film Competition has
issued a statewide call for entries looking for
student filmmakers willing to showcase their
work, compete for prizes and participate in
seminars. This 12th annual event will be held at
the Flickinger Center for Performing Arts in
Alamogordo on April 24. Categories for
submission include drama/comedy, music
video, documentary, experimental film and 30-
second commercial. Films will be judged in both
high school and middle school categories. First
place winners will claim $100 in prize money.
Honorable mention awards are $50 each.
Interested student filmmakers have until
Friday, March 13, to submit. A $5 entry fee per
film is required. For a complete run-down of
rules as well as a submission form, go to
filmotero.com. a

Leviathan
Directed by Andrey Zvyagintsev

Starring Aleksey Serebryakov, Elena Lyadova,
Roman Madyanov

Rated R
Opens Friday 3/6

The local playground leaves something to be desired.



TELEVISION | IDIOT BOX

THE WEEK IN

SLOTH
Digest have come to life.

“Insane Pools: Off the Deep End”
(Animal Planet 7pm) Insane? Like,
crazy deadly? Are we talking pools
filled with lava and piranhas and
stuff? No. Well then forget it. ... PS:
Why are you trying to be HGTV all of a
sudden, Animal Planet?

SATURDAY 7
The Visitor (TCM 12am) This certifiably

nutzoid Italian cult film from 1979
somehow mixes The Omen with Star
Wars. Mel Ferrer, Glenn Ford, Lance
Henriksen, Sam Peckinpah, Shelley
Winters and John Huston star. Trust
me, it’s batshit.

SUNDAY 8
“Night of Too Many Stars: America

Comes Together for Autism
Programs” (Comedy Central 9pm)
It’s great that funny people like Sarah
Silverman, Louis C.K., Paul Rudd and
Amy Schumer are uniting for this
annual fundraiser. But it’s gotta be
depressing for Comedy Central
watching all the guests that have
ditched the network (Steve Carell,
Stephen Colbert, John Oliver and
soon-to-leave Jon Stewart) show up.

MONDAY 9
“Hotel Amazon” (Travel 8pm) Two

lifelong best friends leave New York in
order to pursue their dream of
building a luxury hotel in the heart of
the Peruvian jungle.

“The Returned” (A&E 8pm) Don’t
confuse this with ABC’s “dead
people have mysteriously come
back to life” series “Resurrection”—
which is based on Jason Mott’s
novel “The Returned.” This is
actually a remake of the (far
superior) French “dead people
have mysteriously come back to
life” series “The Returned”/“Les
Revenants.”

“Allosaurus: Walking with Dinosaurs
Special” (DFC 7pm) Discovery
Family Channel brings back the
popular CGI dino-recreation series
with this one-off special. It kicks off
Dino Madness Month.

TUESDAY 10
“Powers” (PlayStation Network

anytime) Everybody wants their
own downloadable, subscription-
based network nowadays. (See for
reference: Netflix, Hulu Plus,
Amazon Prime, Xbox Video). Now
PlayStation video game systems
get in on the action with this
adaptation of Brian Michael
Bendis’ superior comic book series
about ordinary cops working in a
world full of superheroes. Sharlto
Copley (District 9, The A-Team)
stars.

WEDNESDAY 11
“Blackish: Bloopish” (KOAT-7

8:30pm) Less than a season into
the show’s run and producers fall
back on an all-bloopers outtake
episode. a

THURSDAY 5
“American Crime” (KOAT-7 9pm) John

Ridley, Academy Award-winning
screenwriter for 12 Years a Slave,
created this series, which explores
the racially charged trial following the
murder of an Afghan war vet.

“Dig” (USA 8pm) Set in the Middle
East, but filmed partially in New
Mexico, this weekly thriller follows an
FBI agent (Jason Isaacs from the
Harry Potter series) who’s
investigating the murder of a young
American in Jerusalem. In the
process, he uncovers one of those
thousand-year-old, Dan Brown kind
of conspiracies.

FRIDAY 6
“Unbreakable Kimmy Schmidt” (Netflix

Anytime) From the folks behind “30
Rock” comes this sitcom about a
young woman (Ellie Kemper, “The
Office”) who escapes from a
doomsday cult and gets a job as a
nanny in New York.

“In An Instant” (KOAT-7 8pm) This
docudrama series “retells heart-
pounding first-person accounts of the
world’s most harrowing tales of
survival.” It’s like all those “Amazing
Survival Stories” from Reader’s

BY DEVIN D. O’LEARY

Apparently, former “SNL” star Will Forte was
shocked when FOX bit on his pitch for an
unusual, single-camera sitcom. He had

expected to sell “The Last Man on Earth” to a
risk-taking cable outlet. Not to a major broadcast
network like FOX. Kudos to whatever executive
green-lighted this one, however. Forte’s offbeat
foray into sci-fi comedy is one of the funniest,
brightest spots of TV’s midseason.

Forte stars as Phil Miller, an ordinary schmuck
who wakes up one day to find himself the last
living man on Earth. No zombies, no aliens, no
nothing. He spends a year or so traveling the
United States searching for fellow humans, but
returns home to suburban Tucson empty-handed.
There, he comes up with increasingly unhinged
ways in which to pass his lonely days and nights.
(Fish tank bowling? Margarita swimming pool?)
No longer satisfied with his crummy apartment,
Phil commandeers a giant mansion and stocks it
with all the stuff he’s “acquired” on his journey
across the US: the rug from the Oval Office,
Dorothy’s ruby slippers, a T-rex skull, a pile of
Rembrandt paintings. (Hey, nobody else is using
them.) Mostly, though, our man Phil gets drunk,
neglects his personal hygiene and talks to himself.

Now this might seem like a slim premise for a
weekly TV show. Will Forte talking to himself
every week? But the writer-producer-creator-star
has worked some canny magic here. He’s drafted
as executive producers (and directors of the pilot
episode) Phil Lord and Christopher Miller
(makers of The Lego Movie and 21 Jump Street).
He’s deftly mixed some hilarious jokes (seriously,
who doesn’t need a Margarita pool?) with an
occasionally, genuinely melancholic tone. And
he’s cheated a little bit. By the end of the first
episode, it’s clear the show’s title is literal. Phil is
the last man on Earth. But he’s soon joined by the

last woman on Earth (Kristen Schaal from “30
Rock” and “Bob’s Burgers”). 

Post-apocalyptic tales involving one man and
one woman aren’t anything new. They stretch at
least from 1959’s The World, the Flesh and the Devil
to 1985’s The Quiet Earth. But Forte comes up
with a clever twist. What if you were the last man
on Earth and you met the last woman on Earth,
and she was horrible? After enduring 18 months
of solitary confinement, Phil is gifted with a shrill,
neat freak grammar Nazi who tap dances on his
every nerve. What now? 

“The Last Man on Earth” very likely has a few
more twists up its sleeve. Other cast members—
including January Jones and Mary
Steenburgen—have already been announced.
Whether they’ll show up in flashbacks or in the
flesh remains to be seen. Most encouraging of all,
though, is the news that Forte insists “The Last
Man on Earth” is a 13-episode series that will not
be renewed for a second season. That allows him
the freedom to fully explore and expend his story
in one tight run. I, for one, can’t wait to see what
hilarious, inventive, bittersweet craziness comes
next. a

“The Last Man on Earth” airs Sundays at 8:30pm on
KASA-2.

Only the Lonely
“The Last Man on Earth” on FOX
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OPENING THIS WEEK
Chappie
From the writer-director of District 9 and Elysium comes
another South Africa-based sci-fi drama. In the near
future, Hugh Jackman has built an army of oppressive
robot cops to patrol the streets. But a rebellious scientist
(Dev Patel) and a couple of street thugs (Ninja and Yo-
Landi from Die Antwoord) kidnap one of the robots and
reprogram it, teaching it the value of human life. 120
minutes. R. (Opens Thursday 3/5 at Century Rio, Rio
Rancho Premiere Cinema, Century 14 Downtown,
Cottonwood Stadium 16)

Dying to Know: Ram Dass & Timothy
Leary
Over 18 years in the making, this documentary explores
the relationship between of two Harvard professors who
spent their lives probing the edges of consciousness in
very different ways. Timothy Leary became a
counterculture legend and a hallucinogenic pioneer.
Richard Alpert became the spiritual teacher known as
Ram Dass. The film’s producer and director will be on
hand for a post-film speaking engagement at the 8pm
show on Thursday, March 12. 95 minutes. Unrated.
(Opens Tuesday 3/10 at Guild Cinema)

Killer of Sheep
Charles Burnett’s once-lost, now-found 1978 film is a
neorealist examination of the black Los Angeles ghetto of
Watts in the mid 1970s as seen through the eyes of a
sensitive family man growing numb from working at a
slaughterhouse. Shot documentary-style on location with
a mostly amateur cast, the largely plotless film finds
incredible beauty in the slow, steady rhythms of everyday
life. Double featured with Salt of the Earth. Reviewed in
v16 i32. 80 minutes. Unrated. (Opens Sunday 3/8 at
Guild Cinema)

The Last Unicorn
The 1982 cult film based on Peter S. Beagle’s much-
loved fantasy novel is touring around the country once
again—with Beagle himself in tow. Jeff Bridges, Mia
Farrow, Christopher Lee and Angela Lansbury provide the
voices for this dazzling fable directed by famed animators
Jules Bass and Arthur Rankin Jr. (“Rudolph the Red-
Nosed Reindeer,” The Hobbit, “Thundercats”). The story
concerns a brave unicorn and a novice magician fighting
an evil king obsessed with capturing the world’s magical
creatures. Beagle will participate in a post-film Q&A. 92
minutes. G. (Opens Thursday 3/12 at Rio Rancho
Premiere Cinema)

Leviathan
Reviewed this issue. 140 minutes. R. (Opens Friday 3/6
at High Ridge)

Salt of the Earth
This historic 1954 film is a thinly veiled recreation of an
actual workers’ strike at a zinc mine in Grant County, N.M.
The filmmakers cast many of the actual union members
involved, resulting in the only film to end up on the
official McCarthy Era blacklist. Double featured with The
Killer of Sheep. 94 minutes. Unrated. (Opens Sunday 3/8
at Guild Cinema)

The Second Best Exotic Marigold Hotel
The Best Exotic Marigold Hotel gave audiences the exact
dose of twee elderly romance, exotic locals and faintly
inuendo-filled comedy they were looking for. So
everybody from director (Shakespeare in Love’s John
Madden) to cast (Dev Patel, Maggie Smith, Judi Dench,
Bill Nighy) have returned for more of the same. Seems
the now successful retirement hotel in Jaipur, India, has
only one vacancy left, prompting newcomers (including
Richard Gere) to fight for space. 122 minutes. PG.
(Opens Thursday 3/5 at Rio Rancho Premiere Cinema,
Century 14 Downtown, Century Rio, Cottonwood Stadium
16)

Sunset Boulevard
Not just Billy Wilder’s finest hour, but one of the best
films from Hollywood’s golden era. This cynical black
comedy from 1950 casts William Holden as a hack
screenwriter mooching off faded silent film star Gloria
Swanson. A scathing look at the dirty business of dreams
done film noir-style. 110 minutes. Unrated. (Opens
Sunday 3/8 at Century 14 Downtown, Century Rio)

discovering she’s been labeled a “DUFF” (Designated
Ugly Fat Friend) by her more popular pals. Naturally, this
is accomplished though the time-honored magic of the
cinematic makeover. As in all Pygmalion-inspired
romcoms, this is easily accomplished, since our “fat” and
“ugly” heroine is clearly neither. Think John Hughes with
hashtags ... and you’re trying a lot harder than this
formulaic tween comedy is. 101 minutes. PG-13.
(Century 14 Downtown, Rio Rancho Premiere Cinema,
Century Rio, Cottonwood Stadium 16)

Fifty Shades of Grey
Every couple of years, the publishing industry spits out an
erotic novel to remind housewives that naughty sex is a
good thing. From Fanny Hill to Story of O to Fear of Flying
to Exit to Eden, these books have been snapped up and
hidden in bedside tables for decades. Today, we’ve got
E.L. James’ smash hit novel Fifty Shades of Grey. This ripe
bit of “mommy porn” started out life as a piece of Twilight
fan fic written under the pen name “Snowqueen’s
Icedragon.” The author changed the character names, got
a better nom de plume, and the rest is history. The movie
may be slightly more literate, but it’s sadistically boring.
Nothing happens. At some point nothing stops happening
and the credits roll. 125 minutes. R. (Century 14
Downtown, Rio Rancho Premiere Cinema, Century Rio,
Cottonwood Stadium 16)

Focus
Will Smith is a big-money con man who hires a new
“intern” in the form of sexy but naive Margot Robbie (The
Wolf of Wall Street). Years later she returns as an
accomplished femme fatale to throw a monkey wrench
into his best-laid plans. The actors are having fun, but the
script gets needlessly bogged down in “clever” twists. 104
minutes. R. (Rio Rancho Premiere Cinema, Century 14
Downtown, Century Rio, Cottonwood Stadium 16)

Hot Tub Time Machine 2
When their pal Lou (Rob Corddry) gets in trouble, Nick
(Craig Robinson) and Jacob (Clark Duke) fire up the old
hot tub time machine. Unfortunately, they end up in the
future with Adam Jr. (Adam Scott, replacing John Cusack)
trying to fix their time-traveling screw-ups. Expect more
raunchy humor with cameos from Gillian Jacobs, Chevy
Chase and Thomas Lennon. 93 minutes. R. (Century Rio)

The Imitation Game
America’s British boyfriend Benedict Cumberbatch stars
as famed mathematician Alan Turing in this real-life
biopic about Turing’s efforts to decipher the infamous
German Enigma code during World War II. The film is very
tasteful and “Masterpiece Theatre”-ish. But Turing’s story
of professional triumph and personal tragedy is terribly
compelling stuff. Based on the book by Andrew Hodges.
114 minutes. PG-13. (Century 14 Downtown)

Jupiter Ascending
The filmmakers formerly known as the Wachowski
brothers (The Matrix, Cloud Atlas) are responsible for this
madly over-conceptualized, pulp sci-fi doohickey. Mila
Kunis is a poor, Chicago house cleaner who finds out the
Earth is just an “estate” built and populated by an
ancient alien dynasty—and that she’s the long-lost queen
of the galaxy. The story is a transparent fairy tale about a
missing princess in (frequent) need of rescuing and the
dashing knight (Channing Tatum) who protects her from
her evil royal family. On top of that familiar framework, the
Wachowski siblings have added bits of Buck Rogers,
Flash Gordon, Dune, The Matrix, Brazil and The Fifth
Element. It’s entirely ridiculous, but damned if it isn’t eye-
poppingly pretty and filled with zippy, zappy
entertainment. 127 minutes. PG-13. (Rio Rancho
Premiere Cinema, Century Rio, Cottonwood Stadium 16)

Kingsman: The Secret Service
Matthew Vaughn (Layer Cake, X-Men: First Class) directs
this fast, funny, impossibly kinetic action flick based on
the comic book by Mark Millar (Kick-Ass, Wanted).
Newcomer Taron Egerton stars as a trendy British street
kid who gets recruited to a top-secret spy agency that’s,
like, James Bond cranked up to 11. Colin Firth is the
young spy’s perfectly aloof bad-ass of a trainer. Samuel L.
Jackson is the high-tech baddie. 129 minutes. R.
(Century 14 Downtown, Rio Rancho Premiere Cinema,
Century Rio, Cottonwood Stadium 16)

A La Mala
From Mexico comes this lightweight rom-com about an
attractive, aspiring actress (popular TV star Aislinn
Derbez) who promises to help a friend with a little

domestic problem—pretending to flirt with her boyfriend
in order to test his fidelity. This leads our heroine to a
whole new, lucrative career. As is the nature of these
things, she eventually falls in love for real with one of her
“marks.” In Spanish with English subtitles. 99 minutes.
(Century Rio)

The Lazarus Effect
From the director of Jiro Dreams of Sushi (really?) comes
this inexpensive, Insidious/Sinister-esque horror flick
about a bunch of med students who discover a way to
bring the dead back to life—with predictably ghostly
repercussions. The atypical cast includes “The O.C.” babe
Olivia Wilde, mumblecore director/actor Mark Duplass
and Evan Peters (from “American Horror Story”). 83
minutes. PG-13. (Rio Rancho Premiere Cinema, Century
14 Downtown, Century Rio, Cottonwood Stadium 16)

McFarland, USA
This Disney-produced “based on the inspirational true
story” sports flick is pure formula. But it’s a formula that
works. Kevin Costner is a high school coach exiled to a
dirtwater farming community in California. There, he
creates a winning cross country running team with some
of the ragtag local migrant worker kids. It’s all very
familiar, but director Niki Caro (Whale Rider) shows
considerable sympathy to the impoverished farm workers
depicted here. Reviewed in v24 i8. 129 minutes. PG.
(Century 14 Downtown, Rio Rancho Premiere Cinema,
Century Rio, Cottonwood Stadium 16)

Paddington
The beloved British picture book character gets the
requisite CGI makeover for the movies. Ben Whishaw
(Skyfall) voices the raincoat-wearing Peruvian bear who
ends up lost and alone at a London train station. He gets
adopted by a kindly family (led by Hugh Bonneville and
Sally Hawkins) and has some episodic adventures. Nicole
Kidman plays the villain, an evil taxidermist. Because
there has to be a villain in these sorts of things. 95
minutes. PG. (Cottonwood Stadium 16)

Seventh Son
This epically troubled fantasy production shed countless
cast members, production companies and release dates
over the course of its creation. It’s based on “The
Wardstone Chronicles” books (known in America as “The
Last Apprentice”) by British fantasy author Joseph
Delaney. Ben Barnes (from The Chronicles of Narnia:
Prince Caspian) plays a young lad born with the magical
ability to see ghosts and fight supernatural creatures.
He’s soon recruited by a crusty old knight (Jeff Bridges)
for a big-ass training montage. Eventually, he gets to fight
an evil witch (Julianne Moore). This looks like yet another
failed attempt to launch a young adult fantasy series.
(Sorry Eragon, Lemony Snicket, City of Ember, The Golden
Compass, Inkheart, The Mortal Instruments, The Seeker,
The Spiderwick Chronicles, Cirque du Freak, et al.) 102
minutes. PG-13. (Century Rio)

The SpongeBob Movie: Sponge Out of
Water
When the secret formula for Krabby Patties goes missing,
SpongeBob and his pals (Patrick, Squidward, Sandy, Mr.
Krabs) venture into the real world (featuring a mix of live-
action and 3D animation) to recover it from a dastardly
pirate (Antonio Banderas ... no, really). Also, they become
superheroes. Yeah, SpongeBob doesn’t make a lot of
sense. But it’s awesome. 93 minutes. PG. (Century 14
Downtown, Rio Rancho Premiere Cinema, Century Rio,
Cottonwood Stadium 16)

Still Alice
Julianne Moore gives an Oscar-nominated performance in
this straightforward drama about an intellectual college
professor learning to cope with early-onset Alzheimer’s.
Her family reacts in different ways, but it’s her estranged
daughter (a bohemian wannabe actress played
surprisingly well by Kristen Stewart) who conjures up the
most empathy for mom’s plight. The film is smart,
sensitive to its subject and exceedingly small in scope.
Reviewed in v24 i7. 101 minutes. PG-13. (Century 14
Downtown, Century Rio, Cottonwood Stadium 16)

The Wedding Ringer
Josh Gad (Frozen) plays a well-meaning, friendless
schlub who hires a fake best man (comedian Kevin Hart)
in order to impress his fiancée (Kaley Cuoco-Sweeting) at
their wedding. As one does in contrived romantic
comedies. 101 minutes. R. (Century Rio, Cottonwood
Stadium 16) a

Unfinished Business
Vince Vaughn, Tom Wilkinson and the increasingly reliable
Dave Franco star in this raunchy comedy about a
hardworking small business owner and his two associates
who travel to Europe to close an important business deal.
Just to make things entertaining, everything that could go
wrong does—from an unplanned stop at a massive sex
fetish event to a riot at a global economic summit. 91
minutes. R. (Opens Thursday 3/5 at Rio Rancho Premiere
Cinema, Century 14 Downtown, Century Rio, Cottonwood
Stadium 16)

Wyrmwood: Road of the Dead
From Australia comes this maniacal sci-fi/horror flick.
Evidently the zombie apocalypse is upon us. Our
protagonist Barry (Jay Gallagher) is a talented mechanic
and family man who witnesses his sister being kidnapped
by some sinister, gas-mask-wearing military types.
Heading out to her rescue, he soon crosses paths with
other survivors and discovers that zombies can be used as
fuel. Naturally, that leads to the construction of some
zombie-charged super vehicles. So it’s basically Mad Max
crossed with Day of the Dead. With a sense of humor. 98
minutes. Unrated. (Opens Friday 3/6 at Guild Cinema)

STILL PLAYING
American Sniper
Reliable but rarely more than workmanlike director Clint
Eastwood helms this biopic based on the biography of
Navy SEAL sniper Chris Kyle. Bradley Cooper is excellent,
running through all the emotions of our main character as
he goes from front-line shellshocked to home-front
rehabilitated. But Eastwood waffles too much between
gung-ho patriotism and a more reasoned examination of
the horrors our modern military men and women are
asked to endure. It wants to tackle some big moral
issues, but unlike Eastwood’s Unforgiven, it can’t break
the Hollywood formula long enough to find the
metaphorical weight behind the story. 132 minutes. R.
(Century Rio, Rio Rancho Premiere Cinema, Century 14
Downtown, Cottonwood Stadium 16)

Awake: The Life of Yogananda
This “unconventional” biography takes a look at the Hindu
swami Paramahansa Yogananda, who brought yoga and
meditation to the West in the 1920s. George Harrison
and Deepak Chopra are interviewed. There’s a lot of
archival material and “metaphoric imagery.” 84 minutes.
Unrated. (Guild Cinema)

Birdman or (The Unexpected Virtue of
Ignorance)
Alejandro González Iñárritu (Babel, 21 Grams) directs
Michael Keaton (Batman) in this winkingly meta farce
about a washed-up action movie star who tries to mount
a comeback on Broadway. Shot in what looks like a
single, breathless take, the film swoops and soars
through the corridors of a venerable Broadway theater
watching its manic, self-loathing, hallucination-prone
protagonist face crisis after crisis. Dark and funny, cynical
and empathetic, this oddly experimental gem offers
viewers this year’s most original cinematic vision.
Reviewed in v23 i45. 119 minutes. R. (Century 14
Downtown, Century Rio, Cottonwood Stadium 16)

Citizenfour
A documentarian and a reporter travel to Hong Kong to
meet with NSA whistleblower-on-the-run Edward
Snowden. Whether you think of him as a traitor or a
patriot, this even-keeled collection of up-close-and-
personal interviews (recorded over the course of eight
days) will make you think twice about the former CIA
analyst’s narrative concerning abuse of government
power in the data age. 114 minutes. R. (Guild Cinema)

Dalai Lama Awakening
This “newly edited director’s cut” adds more footage to
director Khashyar Darvich’s look at the “profound and
life-changing journey of innovative Western thinkers who
travel to India to meet with the Dalai Lama.” Shot over a
period of 15 years, the film has won 12 awards and been
screened over 1,000 times. Among the “thinkers” are the
people behind The Secret and What the Bleep Do We
Know!? The director will be on hand for a brief post-film
Q&A on Thursday and Friday night. 120 minutes. Unrated.
(Guild Cinema)

The DUFF
A young woman (Mae Whitman, “Arrested Development”)
shakes up the social order of high school after
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Starts Friday March 6th



FILM | TIMES wEEk oF FrI., March 6-ThurS., March. 12

Fifty Shades of Grey Fri-Thu 12:20, 3:30, 7:15, 10:15
The SpongeBob Movie: Sponge Out of Water Fri-Thu 11:35am,
4:25, 6:50

The SpongeBob Movie: Sponge Out of Water 3D Fri-Thu 2:00,
9:30

Paddington Fri-Thu 11:40am, 2:05, 4:30, 7:10, 9:35
American Sniper Fri-Thu 12:05, 3:25, 6:45, 9:50

GUILD CINEMA
3405 Central NE • 255-1848

Dalai Lama Awakening Fri-Sat 3:00, 7:30
Awake: The Life of Yogananda Fri-Sat 5:30
Wyrmwood: Road of the Dead Fri-Sat 10:30
Citizenfour Sat-Sun 12:30
Killer of Sheep Sun-Mon 4:15, 8:00
Salt of the Earth Sun-Mon 6:00
Dying to Know: Ram Dass & Timothy Leary Tue-Thu 4:00,
6:00, 8:00

HIGH RIDGE
12910 Indian School NE • 275-0038

Please check alibi.com/filmtimes for films and times.

MOVIES 8
4591 San Mateo NE • 1 (800) Fandango, express # 1194

Strange Magic Fri-Thu 11:15am, 1:50, 4:40, 7:20, 10:10
Project Almanac Fri-Thu 2:10, 5:00, 7:50, 10:35
Foxcatcher Fri-Thu 6:30, 10:00
The Hunger Games: Mockingjay—Part 1 Fri-Thu 12:30, 3:50,
7:10, 10:20

Night at the Museum: Secret of the Tomb Fri-Thu 11:00am,
1:40, 4:20, 7:00, 9:40

The Hobbit: The Battle of the Five Armies Fri-Thu 11:20am,
6:20

The Hobbit: The Battle of the FIve Armies 3D Fri-Thu 2:50,
9:50

Into the Woods Fri-Thu 12:10, 3:30, 6:40, 10:05
Unbroken Fri-Thu 11:40am, 3:00
Big Hero 6 Fri-Thu 11:10am, 2:00, 4:50, 7:40, 10:30
Penguins of Madagascar Fri-Thu 11:30am

MOVIES WEST
9201 Coors NW • 1 (800) Fandango, express # 1247

Strange Magic Fri-Thu 11:55am, 2:30, 5:05, 7:40, 10:15
Project Almanac Fri-Thu 1:45, 4:30, 7:15, 10:10
Foxcatcher Fri-Thu 6:55, 10:05
The Hunger Games: Mockingjay—Part 1 Fri-Thu 1:05, 4:05,
7:05, 10:05

Night at the Museum: Secret of the Tomb Fri-Thu 12:00, 2:35,
5:10, 7:45, 10:20

The Hobbit: The Battle of the Five Armies Fri-Thu 12:00, 6:40,
10:00

The Hobbit: The Battle of the FIve Armies 3D Fri-Thu 3:20
Into the Woods Fri-Thu 1:00, 4:00, 7:00, 10:00
Big Hero 6 Fri-Thu 1:40, 4:25, 7:10, 9:55
Annie Fri-Thu 12:55, 3:50

RIO RANCHO PREMIERE CINEMA
1000 Premiere Parkway • 994-3300

The Last Unicorn Thu 7:00
Unfinished Business Fri-Wed 11:20am, 1:45, 4:10, 6:35,
9:00; Thu 11:20am, 1:45, 4:10, 10:05

The Second Best Exotic Marigold Hotel Fri-Thu 11:20am,
2:20, 5:20, 8:25

Chappie Fri-Thu 1:05, 4:00, 6:55, 9:50
Focus Fri-Thu 12:20am, 3:05, 5:50, 8:35
The Lazarus Effect Fri-Thu 11:00am, 1:15, 3:30, 5:45, 8:00,
10:15

The DUFF Fri-Wed 11:15am, 1:45, 4:15, 6:45 9:15; Thu
11:15am, 1:45, 4:15

McFarland, USA Fri-Thu 11:30am, 2:35, 5:40, 8:45
Fifty Shades of Grey Fri-Wed 11:00am, 1:50, 4:40, 7:30,
10:20; Thu 11:00am, 1:50

KIngsman: The Secret Service Fri-Thu 11:20am, 12:25, 2:20,
3:30, 5:20, 6:35, 8:20, 9:40

The SpongeBob Movie: Sponge Out of Water 3D Fri-Thu 5:00,
9:50

The SpongeBob Movie: Sponge Out of Water Fri-Thu 11:10am,
12:10, 1:40, 2:35, 4:10, 6:40, 7:25, 9:10

Jupiter Ascending 3D Fri-Thu 3:15, 9:15
Jupiter Ascending Fri-Thu 12:15, 6:15
American Sniper Fri-Thu 12:15, 3:20, 6:25, 9:30

SUB THEATER
UNM (Student Union Building Room 1003) • 277-5608

Closed for Spring Break.

WINROCK STADIUM 16 IMAX & RPX
2100 Louisiana Blvd. NE • 881-2220

Please check alibi.com/filmtimes for films and times.

CENTURY 14 DOWNTOWN
100 Central SW • 1 (800) 326-3264 ext. 943#

Sunset Boulevard Sun 2:00; Wed 2:00, 7:00
Unfinished Business Fri-Sun 12:30, 2:55, 5:20, 7:45, 10:10;
Mon-Thu 12:30, 2:55, 5:20, 7:45

The Second Best Exotic Marigold Hotel Fri-Sun 1:30, 4:20,
7:10, 10:00; Mon-Thu 1:30, 4:20, 7:10

Chappie Fri-Sun 1:55, 4:50, 7:40, 10:30; Mon-Thu 1:55, 4:50,
7:40

Birdman or (The Unexpected Virtue of Ignorance) Fri-Sun
11:30am, 2:20, 5:10, 8:00, 10:50; Mon-Thu 11:30am, 2:20,
5:10, 8:00

The Lazarus Effect Fri-Sun 1:25, 3:40, 5:55, 8:10, 10:25;
Mon-Thu 1:25, 3:40, 5:55, 8:10

Focus Fri-Sun 11:40am, 2:15, 4:50, 7:25, 10:05; Mon-Thu
11:40am, 2:15, 4:50, 7:25

The DUFF Fri-Sat 12:20, 2:55, 5:30, 8:05, 10:45; Sun 5:30,
8:05, 10:45; Mon-Wed 12:20, 2:55, 5:30, 8:05; Thu 12:20,
2:55

McFarland, USA Fri-Sun 1:15, 4:15, 7:15, 10:15; Mon-Thu
1:15, 4:15, 7:15

Still Alice Fri-Sat 11:55am, 2:40, 5:15, 7:50, 10:25; Sun
5:15, 7:50, 10:25; Mon-Wed 11:55am, 2:40, 5:15, 7:50;
Thu 11:55am, 2:40

KIngsman: The Secret Service Fri-Sun 1:10, 4:10, 7:20,
10:20; Mon-Thu 1:10, 4:10, 7:20

Fifty Shades of Grey Fri-Sun 1:35, 4:35, 7:35, 10:35; Mon-
Wed 1:35, 4:35, 7:35; Thu 12:05, 1:35, 4:35, 7:35

The SpongeBob Movie: Sponge Out of Water Fri-Sun
11:45am, 2:05, 4:30, 7:05, 9:30; Mon-Thu 11:45am, 2:05,
4:30, 7:05

American Sniper Fri-Sun 1:05, 4:25, 7:30, 10:30; Mon-Thu
1:05, 4:25, 7:30

The Imitation Game Fri-Sun 11:35am, 2:25, 5:05, 7:55,
10:40; Mon-Thu 11:35am, 2:25, 5:05, 7:55

CENTURY RIO
I-25 & Jefferson • 1 (800) 326-3264

Sunset Boulevard Sun 2:00; Wed 2:00, 7:00
Unfinished Business Fri-Sat 10:30am, 11:50am, 1:10, 2:30,
3:50, 5:10, 6:30, 7:50, 9:10, 10:30, 11:50; Sun-Thu
10:30am, 11:50am, 1:10, 2:30, 3:50, 5:10, 6:30, 7:50,
9:10, 10:30

The Second Best Exotic Marigold Hotel Fri-Sat 11:20am,
12:55, 2:30, 4:05, 5:40, 7:15, 8:50, 10:25, 12:01am; Sun-
Thu 11:20am, 12:55, 2:30, 4:05, 5:40, 7:15, 8:50, 10:25

Chappie Fri-Sat 10:35am, 11:40am, 12:45, 1:45, 2:50, 3:55,
4:55, 5:55, 7:05, 8:05, 9:10, 10:15, 11:15, 11:50; Sun-Thu
10:35am, 11:40am, 12:45, 1:45, 2:50, 3:55, 4:55, 5:55,
7:05, 8:05, 9:10, 10:15

Still Alice Fri-Sat 10:55am, 1:45, 4:35, 7:25, 10:15; Sun
10:55am, 4:35, 7:25, 10:15; Mon-Tue 10:55am, 1:45, 4:35,
7:25, 10:15; Wed-Thu 10:55am, 10:15

A La Mala Fri-Thu 10:30am, 1:20, 4:10, 7:00, 9:50
Birdman or (The Unexpected Virtue of Ignorance) Fri-Thu
12:40, 3:55

The Lazarus Effect Fri-Sat 10:50am, 12:15, 1:35, 2:50, 4:10,
5:25, 6:45, 8:00, 9:20, 10:35, 11:55; Sun-Thu 10:50am,
12:15, 1:35, 2:50, 4:10, 5:25, 6:45, 8:00, 9:20, 10:35

Focus Fri-Sat 10:35am, 12:00, 1:30, 2:55, 4:25, 5:50, 7:20,
8:45, 10:10, 11:40; Sun-Thu 10:35am, 12:00, 1:30, 2:55,
4:25, 5:50, 7:20, 8:45, 10:10

McFarland, USA Fri-Thu 12:10, 3:30, 6:50, 10:10
Hot Tub Time Machine 2 Fri-Thu 9:30
The DUFF Fri-Thu 11:00am, 1:50, 4:40, 7:30, 10:20
KIngsman: The Secret Service Fri-Sat 10:40am, 12:20, 2:00,
3:40, 5:20, 7:00, 8:40, 10:20, 12:01am; Sun-Thu 10:40am,
12:20, 2:00, 3:40, 5:20, 7:00, 8:40, 10:20

Fifty Shades of Grey Fri-Thu 1:10, 4:20, 7:30, 10:40
The SpongeBob Movie: Sponge Out of Water Fri-Thu 10:40am,
11:50am, 1:15, 2:35, 4:00, 5:20, 6:45, 8:05

Jupiter Ascending Fri-Thu 12:25, 3:35, 6:55
Seventh Son Fri-Thu 10:05
American Sniper Fri-Thu 10:55am, 12:30, 2:15, 3:50, 5:30,
7:10, 8:50, 10:35

The Wedding Ringer Fri-Thu 7:05, 10:05

COTTONWOOD STADIUM 16
Cottonwood Mall • 897-6858

Unfinished Business Fri-Thu 11:30am, 2:00, 4:40, 7:20, 9:45
The Second Best Exotic Marigold Hotel Fri-Thu 11:35am,
2:45, 7:00, 9:55

Chappie Fri-Thu 12:10, 3:10, ;30, 10:25
Birdman or (The Unexpected Virtue of Ignorance) Fri-Thu
12:15, 3;20, 6:55, 9:45

Still Alice Fri-Thu 12:30, 3:50, 7:00, 9:55
The Lazarus Effect Fri-Thu 12:00, 2:15, 4:30, 7:05, 9:40
Focus Fri-Thu 11:30am, 2:05, 4:45, 7:25, 10:10
McFarland, USA Fri-Thu 12:20, 3:45, 7:00, 10:10
The Wedding Ringer Fri-Thu 11:45am, 2:15. 4:50, 7:35, 10:15
The DUFF Fri-Thu 11:35am, 2:10, 4:45, 7:30, 10:05
KIngsman: The Secret Service Fri-Thu 11:55am, 3:15, 6:50,
10:00

Jupiter Ascending Fri-Thu 3:00, 10:00
Jupiter Ascending 3D Fri-Thu 11:50am, 6:40
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BY AUGUST MARCH

“I
don’t care if Monday’s blue/ Tuesday’s
grey and Wednesday too/ Thursday I
don’t care about you/ It’s Friday, I’m in

love/ Monday you can fall apart/ Tuesday,
Wednesday break my heart/ Thursday doesn’t
even start/ It’s Friday, I’m in love/ Saturday
wait/ And Sunday always comes too late/ But
Friday never hesitate/ I don’t care if Monday’s
black/ Tuesday, Wednesday heart attack/
Thursday never looking back/ It’s Friday, I’m
in love”—“Friday I’m in Love” by The Cure
from the album Wish 

Is your life filled with one existential crisis
after another lately? Is your spirit black and
blue over the whole deal? If so, may I suggest
you take in a show? Here in Burque we’ve got
a week chock-full of awesome concerts that
may assist you in reclaiming a sense of earthly
pleasure. Take a look at what’s on offer this
week; you’ll be in love before you know it.

Friday-Sunday
The weekend of Friday, March 6, through
Sunday, March 8, marks the ruddy, triumphant
return of local DIY showcase Mountain Blood
Fest. A variety of venues throughout the Duke
City play host to this year’s festival. Advertised
as an immersive experience that will be
joyfully drug, alcohol and violence free, this
series of events illuminates some of our burg’s
best music makers and creative artists while
also attracting some of the best and boldest
independent touring acts from across this great
nation.

This multi-genre happening begins on
Friday afternoon at Wagon Wheel (310
Stanford SE) at 2pm with performances by
trance-inducing folk experimentalists Morticai
from Ogden, Utah, and Goathead Records
Collective poet Gabe Barva. On Friday night
Mountain Blood Fest II reconvenes at Tortuga
Gallery (901 Edith SE) with a performance by
new wave-noise trio Lindy Vision, plus
Colour Me Once and Thermocycler. Two
additional concerts further diversify the fest on
Saturday, March 7. A host of rarefied touring
acts and Burque’s own pizza-obsessed Rudest
Priest will rock The Bungalow (2101 Silver SE)
starting at 2pm, and attendees can experience
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MUSIC | Show Up!

sets by local music mojo masters Arroyo
Deathmatch and Five Mile Float at The Dojo
(319 Mountain NE) at 7pm. 

The fest wraps up on Sunday, March 8, at
The Tannex (1417 Fourth Street SW), where
local low-frequency/high-volume provocateurs
Chicharra are featured. Heaps of other notable
acts are playing Mountain Blood Fest II. To
scope the entire schedule, learn about related
activities and purchase tickets to individual
performances—festival passes are sold out—
visit bit.ly/MountainBloodFestII.

Friday
If that doesn’t get your blood boiling, traipse
over to Sister (407 Central NW) on Friday,
March 6, to witness A Place to Bury
Strangers. That’s not a local criminal
cartography term, but rather a power trio from
Brooklyn, Nueva York, that will grace the bar’s
notoriously rocking stage with a sound
exploring everything that is icky, evil and
dangerous, according to lead singer Oliver
Ackermann.

A Place to Bury Strangers has an intense
vibe, and the music on their latest album
Transfixiation sometimes sounds deliberately
delirious. But it can also be excitably rocking
with tempos ranging from slightly sludgy to
fast and furious. Bassist Dion Lunadon’s
formidable technique and execution rests at
the epicenter of it all.

Philadelphia foursome Creepoid purveys
wistfully slowed-down emo-meets-grunge with
languid, melodic tendencies. Creepoid plays
middle man on a bill that also lends
spectacular, worthy credence to the shoegaze
somersaults of Sad Baby Wolf. This 21-plus
excursion into the emotionality of eternal
repose only costs 7 bucks. Doors are at 8pm,
and the journey to the land of nod begins at
9pm.

Saturday
On a lighter, more repetitive and much more
danceable note, Swedish DJ and producer John
Dahlbäck makes an appearance at the Santa
Ana Star Casino Stage (54 Jemez Dam Rd.,
Bernalillo) on Saturday, March 7. Known for
his eclectic and sometimes minimalist
approach to house music, Dahlbäck’s clinically
atmospheric take on electro can be traced
back to his roots in a musical family that also

Fall in Love Every Day 
Concerts to rekindle sonic romance

An Interview with Dwight Loop
While folks like Tom Guralnick and Gordy
Andersen were busy building the jazz and rock
scenes here in Burque during the ’70s and ’80s,
another sonic path appeared and gained
momentum. Led by the efforts of a musician from
Ann Arbor, Mich.—who arrived in Albuquerque
seeking the mystery of the desert sky—electronic
music gained a following. Dwight Loop arrived
here in November 1977.

Weekly Alibi: How was what you were
doing different from what the punk rock
and jazz communities were establishing
here back then?
Dwight Loop: I was a radio person. When I came
out, it seemed like an opportune time to bring
electronic music to a wider audience. I grew up
with experimental music in college. I started doing
some freeform at KUNM. I took over the Thursday
night spot and began doing a show called
Earwaves. Paul Mansfield, the KUNM general
manager, was very open to doing new,
experimental things. I explored European
electronic music. My influence before I got here
was the German school—Tangerine Dream, Klaus
Schulze, Kraftwerk before they got into
sequencers. Previously, the electronic scene in
Albuquerque emanated from the university, the
bloop-and-bleep school that came out of early
synthesizer use. 

What else grew out of Earwaves?
My own interest in the synthesizer had a lot to do
with Earwaves. The people I met here who
became part of the band Zeta Reticuli were all
about gear: knob twisters. I knew other people
wanted to explore experimental music. I decided
to create a nonprofit to help the effort. My focus
was producing local shows. We started doing
shows to build up an audience and to create a
track record that would allow us to get grants. 
I pulled local electronic people into the sphere

to serve on the board of directors. New Music
New Mexico took off because of people like
Ronald Alford. He had the first Commodore
synthesizer in Albuquerque and an ARP 2600.
He was a generation older than me and a true
geek with lots of gear. Earwaves really brought all
these efforts together because I could bring
people on to perform. Everything really started to
cook. 

Tell me about Zeta Reticuli.
I started collecting synthesizers in 1979. I got a
Sequential Circuits Pro One—a great analog
mono synth—at a music store on Central and
Harvard. It’s a Greek restaurant now. And I figured
the best way to meet other electronic music
people was to see who would go to the import
bins at Odyssey Records in Nob Hill. I got a job
there and met Craig Ellis. He was one of those
guys I saw browsing through the import bins. I
latched on to Craig, and we started talking. Dane
Hamilton stopped by the shop too. I met Bob
Czosek through Craig, and we all started playing
together. Our first incarnation as a band was
called Universe 1221. Our first gig was at the
[UNM] SUB Ballroom. We were a success, and we
changed our name to Zeta Reticuli. 
We played a series of concerts at a

Guatemalan restaurant on Central, broadcasting
them live on KUNM 89.9FM. Craig played a
Micromoog, but he was also a guitarist and
songwriter. He was coming from more of a rock
and pop perspective. We hooked our synths up via
a CV gate and triggered them together with a
Roland drum machine. We had a sync thing going
and did multiple sequencing. Bob had one of the
Crumar synthesizers. Our series at the café was a
real breakthrough for electronic music in
Albuquerque. That first concert featured Martian
Funk Ensemble, Bill’s Friends and Zeta Reticuli. It
was New Music New Mexico’s first big show, and
the reaction was fantastic. It was an awesome
mixture of experimentalism, punk and new wave.
Next week—Loop expands his reach before
returning to promote electronic music in New
Mexico anew.a

MUSIC HISTORY
BY AUGUST MARCH

produced deep-flying DJs like the mysterious
Jesper.

Dahlbäck’s own output has been ascendant
ever since he became involved with Deep4life
Records in the early aughts. His recordings
Man From the Fall and Shades of a Shadow
demonstrate a tendency toward trippy time
signatures while maintaining a spaced-out
groove that portends movement for the
masses. Tickets for this 21-plus safari to the
outer colonies cost between $15 and $25, and
one may enter at 8pm for a 9pm encounter
with a stealthy but steady 4/4 beat.

Monday
If things are falling apart on Monday night,
embrace the chaos with a trip to Launchpad
(618 Central SW) to experience Sacred Bones
recording artist Destruction Unit. Anti-pop,
pro-noise and punk rock to the fucking max,
Destruction Unit made their name on the
awesome power of tunes like “Night Loner,”
“The World on Drugs” and “Slow Death
Sounds.” 

Supporting these fine lads on their Loud
Sonic Death Tour are local grungy, noise-laden
shoegaze outfit Gusher. A recent Gusher
recording, “New Fashion Fuck Song,”
combines startling, Crazy Horse-like moments
with a wicked preoccupation with distortion.
Opening act Adult Beverage, also from
Burque, adds some lo-fi pop to the dissonance
parade with tunes like “Tongues” and “You’re
So Lovely” powering their rocanrol love
wagon. This journey to the center of several
minds (yours included) costs but five bones.
Doors open at 8pm, and the gig goes off at
9:30pm.

Tuesday
Infuse your grey Tuesday with a plethora of
psychedelic color on a jaunt to Sunshine
Theater (120 Central SW). British psytrance
collective Shpongle, known for their catalog
of world music-inflected, hallucinogenically
satisfying sonic sojourns, plays the historic
venue on Tuesday, March 10. Led by Simon
Posford and Raja Ram, Shpongle is a widely
popular band self-tasked with combining
traditional music forms with synthesizer-based
space explorations. The result is an experience
that reflects on the psychedelic while also
drawing listeners to the dance floor to explore
the infinitely groovy world all around them.

Now known as the Shpongletron
Experience, the duo shares stage time with an
opener; DJ Rain, performing as
Phutureprimitive, willfully combines glitchy
IDM with trip-hop electronica ... all in the
service of opening the mind and freeing the
body. The price of attendance is a mere $20,
and it’s an all-ages be-in complete with
pulsating lights and heart-attack inducing bass
frequencies. Enter the venue at 6pm, and feed
your head starting at 7pm that evening.

So are you in love yet? If not, stop listening to
that damn-depressing mop-top Robert Smith;
never hesitate, never look back, and instead of
filling your head with gloom, go see some
shows this week in Burque. a

A Place to Bury Strangers COURTESY OF ARTIST
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THURSDAY MARCH 5
THE BUNGALOW Moon Honey • rock, pop • YOU • Train

Conductor • psychedelic • 7pm • ALL-AGES!
CORRALES BISTRO BREWERY, Corrales Bruce Jennings •

6pm • FREE
THE COWGIRL BBQ, Santa Fe Half-Broke Horses •

country, Americana • 8pm • FREE
DIRTY BOURBON Zach Coffey • country • 9pm • $5
EMBERS STEAKHOUSE, Isleta Casino The Bobcats •

jazz • 6pm • FREE
THE GASWORKS Rotting Out • melodic hardcore • Expire •

hardcore • Suburban Scum • hardcore • Bent Life •
hardcore • Mizery • metalcore, hardcore • 5pm • $12 •
ALL-AGES!

HOTEL ANDALUZ Jesus Bas y MÁS • 7pm • ALL-AGES!
LAUNCHPAD Stick To Your Guns • melodic hardcore • The

Amity Affliction • Being As An Ocean • melodic
hardcore • ‘68 • In Hearts Wake • 6:30pm • $15

MOLLY’S BAR, Tijeras Partners ’n’ Grimes • 6pm • FREE
MONTE VISTA FIRE STATION Alex Maryol • blues, rock •

8pm • FREE
OUTPOST PERFORMANCE SPACE Sheila Jordan-

Cameron Brown Duo • jazz • Patti Littlefield • John
Rangel Duo • 7:30pm • $20-$25

POSH NIGHTCLUB Throwback Thursday • 9pm • FREE
Q BAR Latin Gold Thursday • 8pm
RANCHERS CLUB Lindy Gold • piano • 6:30pm • FREE
SCALO NORTHERN ITALIAN GRILL The Al DeMarco Trio •

jazz • 8:30pm • FREE
SIDELINES SPORTS GRILLE & BAR DJ Eric Zemo • 9pm •

FREE
SKYLIGHT, Santa Fe Latin Night • 9pm • $5
TRACTOR BREWERY WELLS PARK Thirsty Thursday: Eryn

Bent • indie, folk • 8pm • FREE
TRIPLE SEVENS, Isleta Casino Karaoke • 9:30pm • FREE
WINNING COFFEE CO. Open Mic • 7pm • FREE •

ALL-AGES!
ZIA DINER, Santa Fe Trio Bijou • vintage string jazz •

6:30pm • FREE
ZINC WINE BAR & BISTRO The Rudy Boy Experiment •

rock, blues • 9:30pm • FREE

FRIDAY MARCH 6
BIEN SHUR Kari Simmons Group • R&B, funk, soul •

9pm • FREE
CORRALES BISTRO BREWERY, Corrales Rock Zone •

rock • 6pm • FREE
THE COWGIRL BBQ, Santa Fe Toney Rocks • 8:30pm •

FREE
DIRTY BOURBON Zach Coffey • country • 9pm • $5
EMBERS STEAKHOUSE, Isleta Casino Milo & Co. • jazz •

8pm • FREE
FIRST TURN LOUNGE, Downs Racetrack and Casino Fat

City • Latin, reggae, swing • 9pm • FREE
HOTEL ANDALUZ Jazz Brasileiro • bossa nova • 6:30pm •

FREE
ISLETA RESORT & CASINO: THE SHOWROOM The

O’Jays • R&B • 7pm • $35-$45
LAUNCHPAD BlindDryve • Fade The Sun • rock • Walls

Within • metal • Capricorn • Night of Revenge • metal •
9:30pm • $6

LOUNGE 54 @ SANTA ANA STAR, Bernalillo The Gruve •
variety • 9pm • FREE

MINE SHAFT TAVERN, Madrid Paw & Erik • bluegrass •
5pm • Merican Slang • funk • 7pm • Dirty Brown Jug
Band • country, bluegrass • 8pm • FREE

MOLLY’S BAR, Tijeras Don Allen • 1:30pm • Odd Dog •
classic rock • 6pm • FREE

MULTIPLE LOCATIONS Mountain Blood Fest
II: Days n’ Daze • Lo Cash Ninjas • Pale •
Alexander the Terrible and more •
$5-$20 • See “Show Up!”

NED’S BAR & GRILL Donohoe & Grimes • classic rock •
6pm • Marchin on to Ned’s: Traveler in Pain • 9pm •
FREE

OUTPOST PERFORMANCE SPACE OUTPOST RENTAL:
Floozy • Americana, rock • Ry Bradley • 7pm • $10

PRANZO ITALIAN GRILL, Santa Fe David Geist • cabaret •
6pm • $2

PUEBLO HARVEST CAFÉ Party on the Patio: Shane
Wallin • soul, pop • 6pm • $10

Q BAR Various DJs • 8pm • Vanilla Pop • 10pm • FREE
SANTA FE SOL, Santa Fe Tesoro • Latin, rock • 8pm • $10
SCALO NORTHERN ITALIAN GRILL The Grinder • gypsy,

swing • 8:30pm • FREE
SIDELINES SPORTS GRILLE & BAR H28 • classic rock •

9pm • FREE
SISTER A Place to Bury Strangers •

Creepoid • Sad Baby Wolf • rock • 9pm •
$7 • See “Show Up!”

SKYLIGHT, Santa Fe The Alchemy Party • 9pm • $7
SPIRIT ABUSE Lionhead Bunny Residency:

Ipytor Gavyen Machislav • 9:30pm • $5 •

Music
Calendar

Music Calendar continues on page  58

The Mane Events
Spirit Abuse (1103 Fourth Street NW)—a venue known for an overriding
concern with avant-garde and experimental music traditions—presents a
special residency project called “In Like a Lion, Out Like a Bunny: A Month of
Lionhead Bunny” during the month of March. Organized by Spirit Abuse
curator/owner Raven Chacon, the series of concerts features work by Jessica
Billey and Bud Melvin’s titular Lionhead Bunny. Special guests in forthcoming
weeks include performances by Ipytor Gavyen Machislav on Friday, March 6,
and TAHNZZ on Saturday, March 7. Machislav is a guitarist whose work spans
both the experimental music and jazz experience while simultaneously
building on and deconstructing both genres, while TAHNZZ (Tahnee Udero) writes, produces and
performs a brand of noise that is as complex musically as it is distractingly discordant and chaotic.
Performances later in the month will feature Alchemical Burn/Enemy Tone and Eric Ortega. All these
opening acts add support to a demonstration of the power and evocative sense of otherness
generated by host musician-experimentalists Billey and Melvin. Tickets for each of these provocative
performances cost $5, start at 9:30pm and can be obtained by contacting the fine folks at Spirit
Abuse at their website or at the door, if you’re both lucky and last-minute. (August March) a

EVENT |PREVIEW

FRIDAY
MARCH 6

Spirit Abuse
1103 Fourth Street NW

alibi.com/e/134075

9:30pm

War on
Women 
War on Women 
(Bridge Nine Records)

We’re told that “there’s
always room for Jello.” For
me, there’s always room for
unapologetic, righteous
indignation screamed over loud, fast and out-of-
control punk music. Luckily, there’s War on Women,
a self-described “co-ed feminist punk band”
straight outta Baltimore. Their new self-titled
album was recorded with J. Robbins (of Gov’t Issue
and Jawbox, among others), whose production
credits also include Against Me! and Lemuria.
“Blistering” doesn’t even begin to describe these 11
songs. From the punishing opening beats of
“Servilia,” War on Women grabs you by the throat
and squeezes tight with songs that address rape
(“Say It”), reproductive justice (“Roe V. World,”
“Pro-Life?”), internet trolls (“YouTube Comments”)
and even the counterproductive in-fighting that
plagues contemporary feminism (“Second Wave
Goodbye”). With the group’s ferocious sound—
particularly Shawna Potter’s vocals—I am
reminded of lesser-known but still phenomenal
grrrl groups like Huggy Bear, Tribe 8, 7 Year Bitch
and Silverfish, as well as bigger names like L7 and
The Distillers. 

Jeff Bridges 
Sleeping Tapes 
(Self-released)

There’s a scene in The Big
Lebowskiwhen The Dude
(Jeff Bridges) celebrates
scoring a rug from (the
wealthy) Lebowski by
listening to a cassette of knocked-down bowling
pins on repeat. If one filmic moment could act as an
analogy for Bridges’ album Sleeping Tapes, it
would be that one; it’s a collection of sounds that
are comforting to a specific kind of ear. A pay-as-
you-like release with 100 percent of proceeds
benefiting No Kid Hungry, Sleeping Tapes is a
collaboration with composer Keefus Ciancia (“True
Detective”). Here, we’re privy to Bridges as less an
actor and more an idiosyncratic person. “Timescal
Canyon” finds Bridges leading listeners on an 11-
minute virtual hike, complete with strangers, dogs
and hang gliders. “Feeling Good” is a list of unique
affirmations like “You have strong hands, capable
of woodworking” and “You are very good at
guessing when a traffic light will turn green.”
Meanwhile, “Seeing with My Eyes Closed” sounds
like Bridges babbling while passing out in a sensory
deprivation tank. Overall, it’s a sweet, ambient
drone album that’s both charming and weird. 

Screaming
Females 
Rose Mountain 
(Don Giovanni Records)

Six albums in, noise-rock
band Screaming Females
continues giving it
everything they’ve got on
Rose Mountain. This New Brunswick, N.J. trio—
bandleader Marissa Paternoster (guitar, vocals),
bassist Michael Abbate and drummer Jarrett
Dougherty—blends equal parts punk and dirty
garage rock with hefty helpings of surfy riffs and
girl-group harmonies throughout these 10 songs.
There is one female screaming here (Paternoster),
but goddamn, does her scream carry the power of
a thousand women! With tracks like “Empty Head,”
“Broken Neck” and “Triumph,” she can be
courageous, sharp-witted, even vulnerable—
sometimes all at once. “Ripe” commands us to
“peel the skin raw, pinch til the feeling’s gone,”
while the title song asks that we “speak of my
legacy on Rose Mountain.” Despite her emotional
versatility, there are times when Paternoster’s
voice can start sounding a little samey, especially
as Rose Mountainwinds down. Still a mighty fine
record, though.  a

SONIC REDUCER
BYM. BRIANNA STALLINGS



WEEKLY ALIBI MARCH 5-11, 2015    [57]



See preview box.
STAGE @ SANTA ANA STAR, Bernalillo Escape Friday: DJ

Devin • Chris de Jesus • 9pm
STARLIGHT LOUNGE, Santa Fe Busy McCarroll & Kirk

Kadish • jazz, pop • 7pm
STONE FACE TAVERN deLuX • 8:30pm • FREE
TLUR PA LOUNGE, Sandia Resort and Casino Rhythm

Nation • 9:30pm • FREE
TRIPLE SEVENS, Isleta Casino Brushfire • 9:30pm • FREE
VERNON’S HIDDEN VALLEY STEAKHOUSE Larry

Freedman • solo piano • 7pm • FREE

SATURDAY MARCH 7
ALBUQUERQUE MUSEUM OF ART AND HISTORY Art in

the Afternoon: Higher Ground Bluegrass • 2pm • FREE
BIEN SHUR Kari Simmons Group • R&B, funk, soul • 9pm •

FREE
THE BLUE GRASSHOPPER BREW PUB, Rio Rancho Tim

Nolen and Railyard Reunion • bluegrass • 6pm • FREE
THE COOPERAGE Calle 66 • salsa • 9:30pm • $7
CORRALES BISTRO BREWERY, Corrales All Around

Mota • 6pm • FREE
THE COWGIRL BBQ, Santa Fe The Far West • 1pm •

Drastic Andrew • progressive rock, Americana •
8:30pm • FREE

DIRTY BOURBON Zach Coffey • country • 9pm • $5
DUKE CITY SOUND STAGE The Happy Alright • Tides •

post-hardcore • Bright Night Lights • pop punk • Set Us
On High • Aria’s Cadens • 7pm • $10 • ALL-AGES!

ENVY @ ROUTE 66 CASINO DJ Remainz • 8pm
FIRST TURN LOUNGE, Downs Racetrack and Casino Fat

City • Latin, reggae, swing • 9pm • FREE
GIG PERFORMANCE SPACE, Santa Fe Leni Stern African

Trio • 7:30pm • $20
THE JAM SPOT Fifty Shades • 8pm • $10 • ALL-AGES!
LAUNCHPAD Red Light Cameras • indie rock • Hank &

Cupcakes • electropop • Lindy Vision • electronic, indie •
DJ Salinger • 9:30pm • $5

LOUNGE 54 @ SANTA ANA STAR, Bernalillo The Gruve •
variety • 9pm • FREE

MINE SHAFT TAVERN, Madrid Felix y los Gatos •
Americana, Creole funk • 7pm • FREE

MOLLY’S BAR, Tijeras Swamp DeVille • 1:30pm • Broken
Rules Blues Band • 6pm • FREE

MONTE VISTA FIRE STATION Mystic Vic Blues Band •
9pm • FREE

MULTIPLE LOCATIONS Mountain Blood Fest II: Days n’
Daze • Lo Cash Ninjas • Pale • Alexander the Terrible
and more • $5-$20

NED’S BAR & GRILL Bandwidth No Name • funk, hip-
hop, rock • 9pm • FREE

PRANZO ITALIAN GRILL, Santa Fe David Geist • cabaret •
6pm • $2

PUEBLO HARVEST CAFÉ Party on the Patio: Raven
Rutherford & Her Sweet Potato Pie Band • 6pm • $10

Q BAR DJ Sez • 8pm • $10
RANCHERS CLUB Lindy Gold • piano • 7pm • FREE
SCALO NORTHERN ITALIAN GRILL Shades of Tjader •

Latin, jazz • 8:30pm • FREE
SISTER YAR • CRTTRZ • math rock • The Votives • Sylph •

9pm • FREE
SKYLIGHT, Santa Fe Dave Seaman • house, electronic •

9pm • $10
SOUTH BROADWAY CULTURAL CENTER Rock and

Rhythm Foundation Benefit Concert: Le Chat
Lunatique • dirty jazz • Hillary Smith • Chris Dracup •
acoustic blues and more • noon • $10 • ALL-AGES!

SPIRIT ABUSE Lionhead Bunny Residency: TAHNZZ •
9:30pm • $5

STAGE @ SANTA ANA STAR, Bernalillo John
Dahlbäck • house • 9pm • $15-$25 • See
“Show Up!”

STONE FACE TAVERN Flashback • variety • 8:30pm • FREE
SUNSHINE THEATER The Noms CD Release Show: Kevin

Herig • James Whiton • 8pm • $10-$15 • ALL-AGES!
TLUR PA LOUNGE, Sandia Resort and Casino Rhythm

Nation • 9:30pm • FREE
TRACTOR BREWERY WELLS PARK “In the Mix” Live DJs •

9pm • FREE
TRIPLE SEVENS, Isleta Casino Brushfire • 9:30pm • FREE
VERNON’S HIDDEN VALLEY STEAKHOUSE Calvin

Appleberry • solo piano • 7pm • FREE
WAREHOUSE 508 MAD World Show: Aktive • Schleep

Boys • Christian • Eyejee • MadMax • Mellow Mellone •
Kid Official • Aloe • Nike Boy • MXK • 7pm • FREE •
ALL-AGES!

ZINC WINE BAR & BISTRO Stanlie Kee & Step In • blues,
funk, jazz • 9:30pm • FREE

SUNDAY MARCH 8
BURT’S TIKI LOUNGE Amy Glasrud • 9pm • FREE

CORRALES BISTRO BREWERY, Corrales Lightning Hall •
3pm • FREE

THE COWGIRL BBQ, Santa Fe Cowgirl Brunch with
Drastic Andrew • noon • Gary Gorence • blues, rock •
8pm • FREE

LAUNCHPAD Rock’N The Mic Showcase • 5pm • $10-$15
MINE SHAFT TAVERN, Madrid Key Frances • funk, blues •

2pm • FREE
MONTE VISTA FIRE STATION Ceekay Jones & Keith

Sanchez • 7pm • FREE
MULTIPLE LOCATIONS Mountain Blood Fest II: Days n’

Daze • Lo Cash Ninjas • Pale • Alexander the Terrible
and more • $5-$20

NED’S BAR & GRILL Danger Zone Karaoke • 3pm • FREE
SIDELINES SPORTS GRILLE & BAR Ravin Hill • rock,

soul • 6pm • FREE • ALL-AGES!
VERNON’S HIDDEN VALLEY STEAKHOUSE Bob Tate • solo

piano • 6pm • FREE

MONDAY MARCH 9
CORRALES BISTRO BREWERY, Corrales Roger Jameson •

6pm • FREE
THE COWGIRL BBQ, Santa Fe Cowgirl Karaoke hosted by

Michele Leidig • 9pm • FREE
LAUNCHPAD Destruction Unit • Gusher •

noise • Adult Beverage • 9:30pm • $5 •
See “Show Up!”

LIZARD TAIL BREWING Open Mic Night • 7pm
LOW SPIRITS Russian Girlfriends • Hudson Falcons • rock •

Dressed For The Occasion • 9pm • $5
SISTER The Sloths • garage rock, blues • Sun Dog • Holy

Glories • 8pm • $5

TUESDAY MARCH 10
BEN MICHAEL’S Joe Daddy Blues Jam Session • 7pm •

FREE
CORRALES BISTRO BREWERY, Corrales Java Fix • 6pm •

FREE
THE COWGIRL BBQ, Santa Fe Bittersweet Highway • folk •

8pm • FREE
FIRST TURN LOUNGE, Downs Racetrack and Casino

Karaoke Night • 7pm • FREE
MINE SHAFT TAVERN, Madrid Timbo Jam Session • 7pm •

FREE
MOLLY’S BAR, Tijeras Tommy Randles • 6pm • FREE
NED’S BAR & GRILL Picoso • Latin, motown • 6pm • FREE
POSH NIGHTCLUB Latin Tuesday: DJ Quico • 9pm • FREE
Q BAR Piano Bar with John Cousins • 5pm • FREE
SISTER Brief Lives • post-hardcore • Valient Himself • 9pm •

$5
SKYLIGHT, Santa Fe Karaoke With VDJDany • 8pm • $2
SUNSHINE THEATER Shpongle •

psychedelic • 7pm • $20 • ALL-AGES! •
See “Show Up!”

ZINC WINE BAR & BISTRO Sage & Jared’s Happy Gland
Band • folk, indie • 8pm • FREE

WEDNESDAY MARCH 11
THE BARLEY ROOM Karaoke with DJ Scarlett Diva • 9pm •

FREE
BEN MICHAEL’S Sammy Perez Jazz Jam Session • 7pm •

FREE
THE COOPERAGE Liz Madden & Runa • Irish • 7:30pm •

$20 • ALL-AGES!
CORRALES BISTRO BREWERY, Corrales Boulevard Lane •

blues, rock, folk • 6pm • FREE
THE COWGIRL BBQ, Santa Fe Tiffany Christopher • folk,

jazz • 8pm • FREE
DIRTY BOURBON Latin Sin Wednesdays • 6pm • FREE
EMBERS STEAKHOUSE, Isleta Casino Last Call • jazz •

6pm • FREE
FIRST TURN LOUNGE, Downs Racetrack and Casino

Karaoke Night • 7pm • FREE
LAUNCHPAD Smashing Satellites Acoustic Happy Hour •

5:30pm • FREE • Rat Fist • No Parents • ICUMDRUMS •
rock • Star Eater • 9pm • $5

LOW SPIRITS Spafford • rock, funk • 9:30pm • $10
MOLLY’S BAR, Tijeras Steve Kinabrew • 6pm • FREE
MONTE VISTA FIRE STATION Blues Jam with The

Memphis P. Tails • 8pm • FREE
NED’S BAR & GRILL Jag • Motown, old school • 6pm •

FREE
NICK & JIMMY’S B-Man & the MizzBeeHavens • rock •

6pm • FREE • ALL-AGES!
Q BAR Piano Bar with John Cousins • 5pm • FREE
RANCHERS CLUB Lindy Gold • piano • 6:30pm • FREE
SKYLIGHT, Santa Fe SINdustry • 8pm
TANNEX Chthulha • Lala Lala • grunge • Pocket Vinyl • rock •

7:30pm • $5
TRACTOR BREWING TAPROOM Solos on the Hill: Eryn

Bent • indie, folk • 8:30pm • FREE a
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It's pretty easy for me to reflect
on the past or dream about the
future, but what is the present?
How does the human brain
perceive the length of the
present? Do we live only in the
present, or is part of us always
in the past and part in the
future? 

—Craig Schneider, Jacksonville, Fla.

Experience tells me, Craig, that
questions like these tend to arise while
under a certain kind of influence. In case
your attention span is currently as short as
I suspect, let’s just say you’re onto
something: What we think of as the present
doesn’t really exist, so it’s impossible for us
to live in it. Grab some munchies and stay
focused, though, and we’ll discuss further.

Let’s start with physiology. Studies suggest that
for us to simply notice something in our field of
vision and shift our eyes toward it takes at minimum
a tenth of a second. If lightning strikes 100 feet
away —a near-definitional example of something
that seems to happen “right now”—the bolt will
already have changed shape or disappeared by the
time you register it and interpret what you’ve seen.
The sensory input that forms our consciousness is
itself shaped by the limits of our neural hardware,
meaning that what we experience as the present is
actually the very recent past.

Your next question is probably: Who cares? Our
consciousness can arbitrarily define the present as
being a very short time in the past and leave it at
that. And essentially, this is what we do semantically
too—“the present” is a meaningful term to us, even
though the thing it refers to isn’t something we can
actually perceive. Both Aristotle and Saint
Augustine saw the present as no more than a single
mathematical point, of zero size and duration,
separating the past from the future. Philosophy
students will be relieved to learn that I concur.

The more interesting part of your question is
how and why we can even contemplate the past and
the future. This capacity for so-called mental time-
travel is considered to be one of the hallmarks of
human intelligence.

Animals generally react via instinct. After some
experience they can develop behaviors—recognizing
a person, playing fetch—that seem to indicate they
remember prior experiences. But that’s a long way
from recalling specifics of the past. While it’s
obviously very difficult to tell what goes on in, e.g., a
cat’s brain (it appears to usually be some variant of
“F*ck you”), humans, as far as we know, are the only
animals able to retain literally useless information—
knowing the state capitals or the lyrics to “Shake It
Off” can’t confer much survival advantage. More
crucially, it may well be that only humans have
episodic memory—i.e., reconstructed knowledge of
past events based on one’s own perceptions.

The same holds true for the future: Natural
selection can result in animal behaviors that appear
predictive, but really represent the high survival rate
of animals that made similar decisions in generations
past. OK, there’s weak evidence showing scrub jays,

straIght doPe | advIce from the abyss  by cecIl adams

monkeys and rats have some ability to assess the
future, but (a) there’s weak evidence showing a lot
of things, and (b) several studies have also reported
that apes do unexpectedly poorly in tasks requiring
foresight. From what we can tell, the ability to
perform “future simulations”—predictive judgments
about future outcomes based on hypothetical
situations created in our own brains—is a talent
exclusive to humanity. I may like both ketchup and
ice cream, but I can guess that a ketchup-flavored
ice cream startup won’t get much funding. Let’s see
a scrub jay do that.

Various blobby pictures of brains have indicated
that the region responsible for prediction is called
the prefrontal cortex. Injury victims who sustain
damage to this region may suffer the Oliver
Sacksian fate of being “locked in the present.” If
asked what they’re doing tomorrow, these patients
draw a complete blank—the concept of “tomorrow”
is no longer within their comprehension.

Our vision of the future is also heavily influenced
by our recall of the past; research has found links
between episodic memory and foresight. The
hippocampus has been shown to help us create and
store mental maps of our environment, and these
maps of the past are later reconstructed to make
predictions for the future. Amnesiac patients
therefore not only have trouble remembering the
past, but also struggle to predict simple future
outcomes as well.

The concept of the future is advanced enough
that even humans with healthy brains don’t acquire
it until age three or four, and some studies suggest it
doesn’t fully develop until age 25, which may explain
so many young adults’ willingness to take on debt to
get a journalism degree. Even in maturity we have
confounding tendencies—for one thing, humans
tend to be overly optimistic. People suffering from
depression, numerous researchers have reported,
aren’t actually pessimistic in their predictions, just
accurate.

J-school students, stoners—none of us are
particularly good at fortune-telling. But our ability to
imagine the future, even incorrectly, is what makes
us human. The present is just the pause while we
decide what to do next. a

Send questions to Cecil via straightdope.com or write him c/o
Chicago Reader, 350 N. Orleans, Chicago 60654.

What Is the Present?
made
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Free Will Astrology | Horoscopes by rob brezsny

ARIES (March 21-April 19): To depict what lay
beyond the limits of the known world, medieval
mapmakers sometimes drew pictures of dragons and
sea serpents. Their images conveyed the sense that
these territories were uncharted and perhaps risky to
explore. There were no actual beasties out there, of
course. I think it’s possible you’re facing a comparable
situation. The frontier realm you are wandering
through may seem to harbor real dragons, but I’m
guessing they are all of the imaginary variety. That’s
not to say you should entirely let down your guard.
Mix some craftiness in with your courage. Beware of
your mind playing tricks.

TAURUS (April 20-May 20): Whenever I close my
eyes and seek psychic visions of your near future, I
see heroic Biblical scenes. Moses is parting the Red
Sea. Joseph is interpreting Pharaoh’s dream. Jesus is
feeding 5,000 people with five loaves of bread and
two fish. What’s the meaning of my reveries? Well,
this psychic stuff is tricky, and I hesitate to draw
definitive conclusions. But if I had to guess, I’d
speculate that you are ripe to provide a major blessing
or perform an unprecedented service for people you
care about.

GEMINI (May 21-June 20): In a New Yorker cartoon,
Tom Gauld outlines “The Four Undramatic Plot
Structures”: 1. “The hero is confronted by an
antagonistic force and ignores it until it goes away.”
2. “The protagonist is accused of wrongdoing, but it’s
not a big thing and soon gets sorted out.” 3. “The
heroine is faced with a problem, but it’s really, really
difficult so she gives up.” 4. “A man wants something.
Later he’s not so sure. By suppertime he’s forgotten
all about it.” In my astrological opinion, Gemini, you
should dynamically avoid all four of those fates. Now
is a time for you to take brave, forceful action as you
create dramatic plot twists that serve your big
dreams. 

CANCER (June 21-July 22): “To be happy is to be able
to become aware of oneself without fright,” said
heavyweight German philosopher Walter Benjamin, a
fellow Cancerian. I am happy to report that there’s a
good chance you will soon be blessed with an
extraordinary measure of this worry-free self-
awareness. And when you do—when you are basking
in an expanded self-knowledge infused with self-love
and self-appreciation—some of your chronic fear will
drop away and you will have at your disposal a very
useful variety of happiness.

LEO (July 23-Aug. 22): “As you get older, the heart
sheds its leaves like a tree,” said French novelist
Gustave Flaubert. “You cannot hold out against
certain winds. Each day tears away a few more
leaves; and then there are the storms that break off
several branches at one go. And while nature’s
greenery grows back again in the spring, that of the
heart never grows back.” Do you agree with Flaubert,
Leo? I don’t. I say that you can live with such resilient
innocence that your heart’s leaves grow back after a
big wind and become ever-more lush and hardy as you
age. You can send down such deep, strong roots and
stretch your branches toward the sun with such vigor
that your heart always has access to the
replenishment it needs to flourish. The coming weeks
will provide evidence that what I say is true.

VIRGO (Aug. 23-Sept. 22): “I will not wait to love as
best as I can,” says writer Dave Eggers. “We thought
we were young and that there would be time to love
well sometime in the future. This is a terrible way to
think. It is no way to live, to wait to love.” That’s your
keynote for the coming weeks, Virgo. That’s your
wake-up call and the rose-scented note under your
pillow and the message scrawled in lipstick on your
bathroom mirror. If there is any part of you that
believes love will be better or fuller or more perfect in
the future, tell that part of you to shut up and
embrace this tender command: Now is the time to
love with all of your heart and all of your soul and all
of your mind.

LIBRA (Sept. 23-Oct. 22): I love the song “Shine On
You Crazy Diamond,” by Pink Floyd. Other favorites
are Tool’s “Third Eye” and Yo La Tengo’s “Pass the
Hatchet, I Think I’m Goodkind.” But all of these tunes

have a similar problem. They’re more than 10 minutes
long. Even before my attention span got shrunk by
the internet, listening to them tested my patience.
Now I have to forcefully induce a state of
preternatural relaxation if I want to hear them all the
way through. In the coming days, Libra, don’t be like a
too-much-of-a-good-thing song. Be willing to edit
yourself. Observe concise boundaries. Get to the
point quickly. (You’ll be rewarded for it.)

SCORPIO (Oct. 23-Nov. 21): Sneaking around isn’t
necessary, Scorpio. There’s no useful power to be
gained by hiding information or pursuing secret
agendas. This is not a time when it’s essential for you
to be a master of manipulation who’s 10 steps ahead
of everyone else. For now, you are likely to achieve
maximum success and enjoy your life the most if you
are curious, excitable and transparent. I invite you to
embody the mindset of a creative, precocious child
who has a loving mommy and daddy.

SAGITTARIUS (Nov. 22-Dec. 21): In 1953 Edmund
Hillary and Tenzing Norgay became the first humans
to reach the summit of Mount Everest. It took them
seven weeks to climb the 29,029-foot peak. In 1960
Jacques Piccard and Don Walsh got into a
bathyscaphe and sailed to the lowest point on the
planet, the Mariana Trench at the bottom of the
Pacific Ocean. It took them 4 hours and 47 minutes
to go down 36,070 feet. Based on my analysis of
your astrological omens, I think the operative
metaphor for you in the coming weeks should be the
deep descent, not the steep ascent. It’s time to
explore and hang out in the depths rather than the
heights.

CAPRICORN (Dec. 22-Jan. 19): The African country
of Ivory Coast has two different capital cities.
Yamoussoukro is the official capital, while Abidjan is
the actual capital, where the main governmental
action takes place. I suspect there’s a comparable split
in your personal realm, Capricorn: a case of mixed
dominance. Maybe that’s a good thing; maybe it
allows for a balance of power between competing
interests. Or perhaps it’s a bit confusing, causing a
split in your attention that hampers you from
expressing a unified purpose. Now would be a
favorable time to think about how well the division is
working for you and to tinker with it if necessary.

AQUARIUS (Jan. 20-Feb. 18): I’ve gone on three
book tours and done my spoken-word show in scores
of bookstores. But one of my favorite author events
took place at the Avenue C Laundromat in New York
City’s East Village. There I performed with two other
writers as part of the “Dirty Laundry: Loads of Prose”
reading series. It was a boisterous event. All of us
authors were extra loose and goofy, and the audience
offered a lot of funny, good-nature heckling. The
unusual location freed everyone up to have maximum
amusement. I see the coming weeks as a time when
you, too, might thrive by doing what you do best in
seemingly out-of-context situations. If you’re not
outright invited to do so, I suggest you invite yourself.

PISCES (Feb. 19-March 20):When Arnold
Schwarzenegger became governor of California in
2003, the state had the eighth largest economy in
the world, right behind Italy and just ahead of Brazil.
Schwarzenegger had never before held political
office. When Cambodian doctor Haing Nor performed
in the film The Killing Fields, for which he ultimately
won an Oscar, he had no training as an actor. He was a
novice. Will you try to follow in their footsteps,
Pisces? Is it possible you could take on a role for
which you have no preparation or seasoning?
According to my divinations, the answer is yes. But is
it a good idea? That’s a more complex issue. Trust
your gut. a

HOMEWORK: DEVISE A PLAN NOT TO GET BACK TO
WHERE YOU ONCE BELONGED, BUT RATHER TO WHERE

YOU MUST SOME DAY BELONG. TESTIFY AT
FREEWILLASTROLOGY.COM

Go to realastrology.com to check out Rob Brezsny’s expanded
weekly audio horoscopes and daily text message horoscopes. The
audio horoscopes are also available by phone at (877) 873-4888 or
(900) 950-7700.

JEFF GOLDBLUM LOOK-A-LIKE AT FLYING
STAR ON A FRIDAY, SHABBAT SHALOM
2/20 7pm

I think I’ve seen those dark tufts of curl before, at Nazarín
perhaps. If you are who I think, we both sat in back and
silently laughed. Either way, it’s your pesky resemblance
to Jeff Goldblum that caught me at FS, right down to the
glasses. We stared each other down through the dirt
stroked filter of my sisters driver’s side window.

You were parked next to us and left at the same time. I’d
blame the moment but I peeled you back with my eyes
since I fixed my coral lip color inside —B

YOU DUG A HOLE IN THE WALL TO PASS
ME A NOTE
You made up a game to kiss me: “chase.” You caught me
once, but I ran home to scrub off your boy cooties. You still
knocked on the door the next day, and every day. You
defied your father after being forbidden to play outside
with me ever again. You dug a hole in the wall of your best
friend’s bedroom to get a note to me secretly to meet you.
Secretly, we met and you gave me a flower you had hidden
behind your back and said, “I love you” and kissed me. 

YOU MIGHT THING I’M CRAZY.....
But all I want is… http://youtu.be/3dOx510kyOs 
Happy St. Valentine’s Day, size 16. Always.

I MET YOU AT THE VA...
I met you yesterday at the VA; we were in the smoking
area and you asked me for a smoke because you were out.
I gave you two, and you gave one to your friend. I went
back today for an appointment and your friend told me
you had been discharged. Good for you and bad for me. I
never got your number, so I thought I would try this. We
should hang out?

I KEPT YOUR POEMS...
Rita said you ‘really sucked me in.’ It was real on my end.
It hurts being so close, yet so far...

WORDS AREN’T ENOUGH
You are the love of my life, my redheaded goddess. This
time not being with you is the loneliest I’ve ever been;
you don’t really know how deeply in love with you I am.
You’re amazing, Tanya. Anyway, thank you for all you’ve
given me. I don’t wanna live without you, baby. You’ll
always be my lil’ baby and my lil’ love!!!!!

STICKY ICKLES
I see you everywhere. My lobster claws weren’t strong
enough to hold your slippery tentacles. I’m finding the
strength and want to try again. Perhaps one day you will
let me.

GREENSLEEVES ( POST-SEX BLOUSE )
When we last tried meeting, you went away crying
before we had a chance to talk. What do I want? I want
to know why you did what you did. You want to know
how to heal me? Heal me by making my bucket list come
true. You know I love you until the end of time. Before I
die let me repay you once more and feed from your
Fountain of Life. Love always..

MAN ON FRONTIER DATE 1/28 APPROX
12:30PM
You looked interesting. I felt like talking to you but you
were on a date. I think you are Jewish. Your date had
long dark hair and glasses. I was sitting near you and
couldn’t help but notice you were talking about dating
and relationships. This is highly unusual of me, but as
you may be single and looking… If it doesn’t work out
with your date, maybe try one with me?
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Across
1 Go out

4 Faddish 1990s collectibles

8 Hawke of “Boyhood”

13 Bovine opinion

14 “Head Like ___” (NIN song)

15 A nephew of Donald

16 AM drinks

17 Looked longingly

18 Checkout line count

19 Comedian Garofalo gives nega-
tive feedback?

22 Least tropical

23 Execute perfectly

24 Topeka residents provide
instructions?

30 “This ___” (1979 hit)

31 One of The Judds

32 Schnitzel stuff

36 “South Park” surname

39 Period of silence

40 Appearance at home?

42 2010 Apple release

44 Brew inspired by a fictional
search engine on “The Good
Wife”?

50 Not quite the leader

51 Yuletide refrain

53 Grammy category for five-year-
olds?

57 “Beer Barrel” dance

58 Actor ___ William Scott

59 “Get it, man?”

60 Herb in pesto sauce

61 “All My Children” femme fatale

62 Prefix before brow

63 Needed a bath badly

64 40-yard race

65 Longfellow contemporary

Down
1 Modern pictograph

2 “___ Horseman” (title character
voiced by Will Arnett)

3 1990s conflict site

4 Imaginary figure

5 Move like The Blob

6 “By the Time I Get to Phoenix”
singer Campbell

7 Car styles

8 Slurred speech?

9 All-out battle

10 A nephew of Donald

11 Uses a scope

12 “Dr. Mario” platform

14 “Open” author Andre

20 Ending for Hallow

21 “Boo-___!”

25 “Boiler Room” co-star Long

26 Reduce to essentials

27 Work the soil

28 Chanted syllables

29 Comedian’s forte

32 “Wet/dry” buy

33 Shakespearean suffix

34 “Aladdin” monkey

35 Glove material

37 Detox place

38 Size for some margins

41 Daytime fare with Sharon
Osbourne

43 Troi on “Star Trek: TNG”

45 Sport-___ (4WD vehicle)

46 Gathered in a crowd

47 “Solve for x” subj.

48 Bedridden

49 Bad weather culprit, some-
times

52 Texas A&M player

53 Junk or dinghy

54 “Let It Go” singer

55 Giga- times a thousand

56 Je ne ___ quoi

57 “Downton Abbey” airer

©2015 Jonesin’ Crosswords 
HRRC #12-428

Licensed Massage
MEDICAL/STRESS RELIEF
Medical massage/stress relief
expertise. Canadian trained
Therapist. $60 w/ ad. Katrina
LMT# 6855 433-8032
innovative.massagetherapy.com 
NEW TO ALBUQUERQUE! LI’S
ASIAN MASSAGE Centrally
located near
Downtown/University/Sunport
123 Yale SE (corner of

Body & Soul

“Know Now!”-and now you know.

LAST WEEK CROSSWORD ANSWERS
“O No!”—prepare for an abrupt

ending.

This week’s answers online at alibi.com.

Real Estate

Handyman Services
7 STAR ELECTRIC - COOLING
Affordable,Experienced,Reliable
Electric,Cooling,Heating,Plumb.
Lic#353730-EE98,MM98,GB98
www.AlbuquerqueElectricians.net
www.AbqAirConditioning.com 

Photographic Services

w
GETTING MARRIED?
DavidMartinezPhotography.com 

Buy/Sell/Trade

w
LIQUIDATION-CLOSING SALE
jewelry furniture tools chairs

machines desk speakers stereos
music instr.antiques much more
san mateo and gibson 10-6 m-s

Arts & Crafts
CALL TO ARTISTS Accepting

creative, unique & ORIGINAL
submissions for a 5th annual
MINIATURE SHOW. All mediums
welcomed. Dimensions no larger
than 36 sq. inches (for 2-
dimensional think 6â X 6â, for
3-dimensional 6â X 6â X 6â).
Some exceptions may apply within
reason. Works must have been
completed in the past year. NO
PRINTS. ... Submission Deadline,
April 10th. Please send quality
photos that can be used in
promotional materials.
www.metallogallery.com Send
images with details to
metallogallerysubmissions@yahoo.
com 
CRAFTERS WANTED Christ
Lutheran Church and School is
hosting an Arts and Crafts show
Saturday, April 25th, 9:00am -
4:00pm. We will have
approximately 60 different booths.
Please come by and take a look -

great opportunity to buy
graduation gifts, mothers day gifts,
etc. If you are interested in a
booth, contact Theresa at
tmstefanko@hotmail.com.

Computer
DO YOU NEED COMPUTER HELP
http://mcf.hanslinux.net or call
505-385-7010 for appt.

Announcements
METAPHYSICAL E-TOONS
Metaphysical online cartoon e-strip
seeking the meaning of anything.
http://mic4588.wix.com/scraps

Studies

w
MRI STUDY 18-50 y.o. M/F
with history of mental illness

for brain study. $20 per hour. 948-
3230 (HRRC # 13-637). 

w
MRI STUDY 25-50 y.o. M/F
for brain study. $20 per hour.

505-948-3230 (HRRC # 13-637).

w
HIGH BLOOD PRESSURE
STUDY The UNM College of

Pharmacy is recruiting individuals
taking medication for High Blood
Pressure. You must be 40-70 years
of age, and either a current smoker
or never smoker. One visit and 2
hrs of time are needed. You will be
compensated for your time. Call
Dr. Mary Walker, 505-272-0580;
or Dr. Joe Anderson, 505-272-
3664.

Cars
2001 JEEP CHEROKEE SPORT
Good condition 103K mi Good
tires Towing Package. New Battery
and Windshield. 505 288-8655
$5700 

Apartments for Rent

General Real Estate

w
UNM/CNM/DOWNTOWN
Studios,1,2 & 3 bedroom

units. William H. Cornelius, III
Real Estate Consultant 243-
2229 www.wcorneliusmgmt.com

Northeast

w
BEAUTIFUL 2 BED 1 BATH
764 SqFt, Washer/Dryer

Hkup, Detached Garage, No
Smoking, Pets Neg,
$600/month+util, $600
deposit, 505-235-5759

Houses for Rent
BRUNI/KARR AGENCY Many
fine homes available. All areas,
all price ranges. Call for faxed
lists. www.brunikarr.com. No
Fees. 296-0726.

University

w
BEAUTIFUL 2BDR 1BATH
UNM Beautiful 2Bdr 1

bath home, with a gated big
yard for a dog. 2 story layout,
vaulted ceilings, french doors
to patio,lots of sunlight. Off
street parking. 5 min from
UNM. Washer and Dryer in
unit. Perfect for a couple. Dogs
and cats OK. $875/month.
Quiet child friendly
neighborhood. call Brian 980-
1186 

Artist Space/Studios

Nob Hill
522 + - SQ FT FOR LEASE
Diverse and Vibrant E. Nob Hill
District! 136 Washington SE,
suite “G”. Perfect for:Healing
Arts, Meditation,Yoga,Martial
Arts, Gallery,Travel
Agency,Music Instrument
Repair,etc. Avail April 1st,
$650/Mo 505-620-7220

Wellness
CONCERNED ABOUT YOUR
DRINKING? Interested in
alternatives to the treatments
currently available? UNM
researchers are conducting a
study to see if a medication
promotes recovery from
problems with alcohol. Qualified
participants will receive
medication, study-related
medical care and will be
compensated for their time. For
information call 505-925-4344.

Gold/Yale) Hours 9:30am -
9:30pm, $30/hr 505-200-2949
LMT #7362 Shower facility
available Free parking 
BEAUTIFUL ORIENTAL MASSAGE
8210 La Mirada NE Ste. 400. Call
505-332-3339 LMT Lic. #5694.
TENSE? UPTIGHT? STRESSED
OUT?Want to truly relax?
Massage by Carol is the answer.
250-1198. LMT 596.$60/hr.
Mon-Sat, 8am-8pm. Shower
facilities available.

Martial Arts
LIBRE KNIFE FIGHTING

Albuquerque Libre Group Call or
text 505-620-7688 for
information.

w
WING CHUN KUNG AN QI
GONGWing Chun and Qi

gong kung fu classed are being
taught in albuquerque.
www.romerowingchun.com/
(505)349-4008

Metaphysical

w
READER & SPIRITUAL
COACH Loving-Affordable-

Real-Local & Accurate Spiritual
Readings! 505-501-0699

Employment
Employment
IT PROFESSIONALS: Speridian
Technologies LLC is seeking
multiple positions for
Albuquerque, NM office:
Technical Lead: Perform the role
of Technical Lead with focus on
Siebel Enterprise Applications.
Manage deliverables in various
phases of Software Development
Life Cycle. Support Siebel CRM
applications using Siebel
Workflow, EIM, EAI, and eScript.
Customize Siebel tools to meet
customer business requirements.
Must have a Master’s in Engg,
Comp Sci, Info Sys, Busi Admin
or rltd & 3 yrs of exp or
Bachelors in above-mentioned &
5 yrs of exp. 
Managing Principal-BI Practice:
Responsible for program
management, account
management and the oversight of
engagements with focus OBIEE.
Create strategic and technical
sales strategies, presentations
and product demonstrations for
mid-market and enterprise level
customers. Define roadmap for
migrating and implementing BI
solutions. Facilitate knowledge
transfer from pre-sales to
implementation to post go live
support phases. Must have
Master’s in Engg, Comp Sci, Info
Sys, Busi Admin or rltd & 5 yrs of
exp. 
Sr Business Analyst: Perform
functional consulting, business

Fax resumes to HR at (505)
242-6030. Clearly reference
position. No calls. EOE.
APPLY TODAY-START
TOMORROW! Call Center - San
Mateo & I40. $9hr + bonus -
20-30 hours per wk. 2 - 3
consec days off. Call 602-330-
5677

w
FEMALES 18-35 HIRED
CASH* Glamour nude

photo modeling. $$$ paid today.
Must be comfortable w/nudity.
Discreet. ABQ.505 750-2058
START MAKING MONEY TODAY!
Girls Needed for Artistic Nude
Modeling. Must be 18-45 years
old. No exp. nec. Completely
confidential and safe. 505-242-
3775.

Opportunities
CUSTOM PICTURE FRAMING
Are you a professional custom
picture framer dreaming of
operating your own custom frame
shop in Albuquerque but you
lack complete equipment and
critically, the proper production
and retail/gallery space? If so,
we may be a fit. We operate a
production framing company for
pre-framed art in Albuquerque.
Due to management’s travel
requirements, seasonal nature of
our products, and limited staffing
we currently do not keep regular
retail/gallery hours at our
centrally-located
production/retail/gallery space
near UNM thereby under-utilizing
our facility. The right applicant will
sub-lease and manage our

production space (and
equipment) and keep regular
gallery hours (TBD based on your
schedule). The right applicant will
earn sales commission on our
pre-framed art and production
contracts to produce our various
framed products. Benefits
include worker’s compensation
insurance, guaranteed production
contracts, professional
equipment, a clean, safe and
well lit work environment and a
flexible yet consistent work
schedule that you design. We
have yet to open to the public so
your input regarding local
marketing and your ability to help
âcontrol our message/brandingâ
will be valued. Your success is
our success. This is not a
franchise opportunity and the
initial deposit/lease is very
reasonable (under current real
estate market value). Criminal
backround, credit check, resume
reflecting picture framing
expertise required. Send resume
including phone number and
email to Robb:
artsalessouthwest@gmail.com 
HERITAGE HELPING HANDS
Heritage Helping Hands is
looking for compassionate
caregivers who are interested in
a rewarding career. Employment
Requirements: The ability to pass
a background check, At least 1
year experience in caring for the
elderly, a valid Drivers License &
Auto Insurance, and a working
phone. Contact Erika at 366-
2348 for more info.

analysis, process analysis, and
support services for clients.
Perform business requirements
gathering and gap analysis
activities for organization’s
requirements and map
requirements into appropriate
CRM tools or applications to
utilize application functionalities
and meet organization needs.
Deliver business solution designs
and application integration
designs for Oracle Siebel CRM
application solutions and
external third party systems,
identify points of integration and
define transactional rules
between both systems. Must
have Bachelors in Engg, Comp
Sci, Info Sys, Busi Admin or
related & 5 yrs of exp. 
Delivery Manager: Responsible
for program management,
account management and the
oversight of engagements with
focus on CRM [RightNow Cx]
implementation. Create strategic
and technical sales strategies,
presentations and product
demonstrations for mid-market
and enterprise level customers.
Define roadmap for migrating
and implementing Cloud CRM
solutions. Facilitate knowledge
transfer from pre-sales to
implementation to post go live
support phases. Must have
Bachelors in Engg, Comp Sci,
Info Sys, Busi Admin or related &
7 yrs of exp. All positions may
require travel and relocation to
various unanticipated sites in US.

Classified Place your ad: alibi.com
classifieds@alibi.com
(505) 346-0660 ext 258

w SEE PHOTOS AND MORE ONLINE AT ALIBI.COM 



FREE HYPNOSIS SESSION
STAN ALEXANDER, M.Ed., C.Ht. 884-0164.

WE TRANSFER FILM, VINYL,
TAPES TO DIGITAL

HIGHEST QUALITY/BEST
SERVICE/LOCAL

ROLLING R PRODUCTIONS
505-268-8341

Find us on Facebook

“CASTING NOW” - ACTION MOVIE
THERE IS PAY - No Exp Needed
505-266-0580 M/S Noon - 8pm
4014 Central Ave, SE, ABQ, NM 87108

WEB DESIGN, PHOTOGRAPHY
& GRAPHIC DESIGN

Rabbitworks - Sharon Myers 505/286-1691
www.rabbitworksnm.com

HAROLD’S LAUNDRY 
Always an Attendant 24/7. Free WiFi.

In-House Convenience Store. 75 Cent Wash.
THE Cleanest, Friendliest, Most
Affordable Laundry in Town.
1500 Girard NE. 268-9834.

Try Our New Drop Off Service! Brand New X-Large
Dryers.

WWW.YOURGLOVESOURCE.COM

CHRONIC PAIN, PTSD, CARD RENEWLS
ALBUQUERQUE INTERGRATIVE MEDICINE 

503-8962 WWW.ABQMEDICALMARIJUANA.COM

DESANTISJEWElRY.COM

MENDY LOU PSYCHIC. 
Palm Reading & Tarot. 

139 Harvard SE. 239-9824.
www.mendylou.com

CASH FOR YOUR CAR OR
MOTORCYCLE!

Needing repairs, No Problem! Call Kenny, 362-2112.

$ WE PAY CASH FOR $
DIABETIC TEST STRIPS

505-859-3060
Sexaholics Anonymous 12 Step Recovery 

899-0633
www.sa-abq.org

MEDICUS CANNABIS PROGRAM
Evaluation For NM Cannabis Program

(PTSD, Chronic Pain, etc)
Call (505) 218-9999

WWW.URCUBE.NET
Your College & University Book Exchange

Dear NM,...Sorry, can’t run for office.
I am too shy & too poor. Love, Carmela

al
ib

iBILLBOARD
TO PLACE YOUR AD CALL (505) 346-0660 OR VISIT ALIBI.COM
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